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Approved  Code  No.  287 
CODE  OF  FAIR  COMPETITION 

FOR  THE 

GRAPHIC  ARTS  INDUSTRIES 

As  Approved  on  February  17,  1934 

BY 

PRESIDENT  ROOSEVELT 


EXECUTIVE  ORDER 

An  application  having  been  duly  made,  pursuant  to  and  in  full 
compliance  with  the  provisions  of  Title  I  of  the  National  Industrial 
Recovery  Act,  approved  June  16,  1933.  for  my  approval  of  a  Code 
of  Fair  Competition  for  the  Graphic  Arts  Industries,  and  hearings 
having  been  held  thereon  and  the  Administrator  having  rendered  his 
report  containing  an  analysis  of  the  said  Code  of  Fair  Competition 
together  with  his  recommendations  and  findings  with  respect  thereto, 
and  the  Administrator  having  found  that  the  said  Code  of  Fair 
Competition  complies  in  all  respects  with  the  pertinent  provisions 
of  Title  I  of  said  Act  and  that  the  requirements  of  clauses  (1)  and 
(2)  of  subsection  (a)  of  Section  3  of  the  said  Act  have  been  met: 

NOW,  THEREFORE,  I,  Franklin  D.  Roosevelt,  President  of 
the  United  States,  pursuant  to  the  authority  vested  in  me  by 
Title  I  of  the  National  Industrial  Recovery  Act,  approved  June  16, 
1933,  and  otherwise,  do  hereby  adopt  and  approve  the  report,  recom- 
mendations and  findings  of  the  Administrator  and  do  order  that  the 
said  Code  of  Fair  Competition  be  and  it  is  hereby  approved,  subject 
to  the  following  conditions: 

1.  That  the  provisions  of  Section  24  of  Part  I  of  the  Code  be  and 
same  are  hereby  deleted  from  the  Code;  and  that  all  powers  and 
duties  delegated  in  the  said  section  to  Labor  Boards  and/or  Commit- 
tees are  hereby  transferred  to  the  appropriate  Code  Authorities  and 
Compliance  Boards; 

PROVIDED,  however,  that  the  Administrator  is  authorized  to 
appoint  a  National  Graphic  Arts  Labor  Board  to  consist  of  five  (5) 
members  truly  representative  of  employers,  to  be  appointed  by  the 
Administrator  on  nomination  of  the  National  Graphic  Arts  Co- 
ordinating Committee,  if  it  desires  the  appointment  of  such  Board, 
and  five  (5)  members  truly  representative  of  emplo3"ees  in  the 
industry  to  be  appointed  by  the  Administrator  on  nomination  of  the 
Labor  Advisory  Board  of  the  National  Recovery  Administration, 
if  it  desires  the  appointment  of  such  Board;  and  one    (1)   disin- 
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terested  member  to  act  as  chairman.  The  Administrator  may 
appoint  alternate  members  and  the  Board  may  designate  such 
regional  Boards  or  temporary  labor  committees  as  it  deems  neces- 
sary. Any  and  all  disputes  between  employers  and  employees  with 
respect  to  wages,  hours,  and  other  conditions  of  employment  may  be 
referred  to  this  Board.  When  the  dispute  arises  in  any  industry  or 
group  of  industries  as  determined  by  the  Administrator  under  the 
Graphic  Arts  Code,  the  employer  members  shall  be  nominated  from 
the  employers  of  that  industry  or  group,  and  the  employee  members 
shall  be  nominated  from  the  employees  in  that  industry  or  group. 

2.  That  the  maximum  hours  of  work  specified  in  Sections  21  (d)  ; 
Clause  (c)  of  Paragraph  A  of  Section  22;  Clause  (b)  of  Paragraph 
B  of  Section  22;  clause  (d)  of  Paragraph  A  of  Section  23,  and/or 
any  other  provisions  of  the  Code  concerning  hours  of  work,  shall 
not  be  construed  as  a  minimum  work  day  or  work  week; 

PROVIDED,  that  if  at  any  time  in  any  establishment  a  majority 
of  the  mechanical  employees  actually  employed  in  any  trade, 
expresses  by  written  request  to  their  employer  a  desire  to  share 
available  work  with  bona  fide  resident  unemployed  competent 
mechanics  in  their  particular  trade,  the  number  of  hours  of  work 
may  be  adjusted  by  mutual  agreement^  and  the  parties  are  hereby 
authorized  to  proceed  in  conformity  with  the  principles  established 
in  clause  (6)  of  Paragraph  2  of  Section  21  (d)  of  the  Code  and  to 
seek  the  good  offices  of  any  agency  established  by  the  Code,  and/or 
the  National  Graphic  Arts  Labor  Board  hereinbefore  established 
by  this  order. 

3.  That  the  Administrator  is  hereby  authorized  to  hold  such  fur- 
ther hearings  three  months  after  the  effective  date  hereof,  as  he 
may  prescribe,  to  determine  whether  the  definitions  of  any  of  the 
industries  included  in  the  Code  shall  bei  modified  or  eliminated, 
and/or  whether  such  industries  or  any  of  them  shall  continue  to  be 
included  in  the  Code. 

4.  That  the  provisions  of  this  Code  relating  to  hours,  wages,  and 
employment,  as  well  as  full  and  complete  copies  of  this  Order,  shall  be 
posted  in  a  prominent  place  in  the  work  room  of  each  establish- 
ment subject  to  this  Code. 

6.  That  no  Trade  Association  or  group  shall  be  entitled  to  continue 
to  participate  in  the  administration  of  the  Code  one  month  after  the 
effective  date  unless  and  until  it  shall  have  satisfied  the  Adminis- 
trator that  it  has  amended  or  modified  its  Constitution  and/or  By- 
laws to  conform  to  the  requirements  of  the  National  Industrial  Re- 
covery Act  and  of  the  Code. 

6.  That  pending  the  formulation  of  a  compact  or  code  between 
the  several  states  of  the  United  States  to  insure  the  sale  of  prison- 
made  products  on  a  fair  competitive  basis  with  products  not  so 
made  tlie  provisions  of  Paragraph  (g)  of  Section  26  of  the  Code 
applicable  to  institutions  of  states  or  political  subdivisions  thereof, 
be  and  they  are  hereby  stayed  for  ninety  (90)  days,  or  further  at 
the  discretion  of  the  Administrator. 

Approval  recommended : 
Hugh  S.  Johnson, 

A  dTTiinis  trator. 


The  following  statement  shall  be  published  with  my  Executive 
Order  approving  a  Code  of  Fair  Competition  for  the  Graphic  Arta 
Industries. 

I  understand  that  there  is  some  disagreement  in  the  industries  on 
the  provisions  of  Section  2  of  my  Executive  Order.  The  terms  of 
the  aforesaid  condition  were  strenuously  contended  for  by  certain 
members  of  the  industries;  they  have  been  inserted.  On  the  other 
hand  these  terms  were  opposed  by  the  Labor  Advisory  Board  and 
by  certain  of  the  groups  of  employees  of  the  Graphic  Arts 
Industries. 

In  view  of  the  disagreement  concerning  the  application  of  the 
condition  it  appears  to  me  desirable  to  state  here  that  my  afore- 
said condition  is  not  to  be  construed  or  interpreted  in  such  manner 
as  to  conflict  with  Section  7  (a)  of  the  National  Industrial  Recovery 
Act,  nor  shall  such  condition  interfere  with  the  right  of  the 
employees  of  any  locality  to  express  their  desire  to  share  regular 
work  wath  bona  fide  resident  unemployed  competent  mechanics  in 
their  particular  trade  or  craft  and  to  appeal  to  all  agencies  of  the 
Government  to  assist  them  in  the  exercise  of  this  right. 

FRANKLIN  D.  ROOSEVELT. 
The  White  House, 

February  17,  1931^, 


LETTEK  OF  TKANSMITTAL 

The  President, 

The  White  House. 

Sir:  I  submit  herewith  and  recommend  for  your  approval,  with 
the  reservations  noted  below,  a  Code  of  Fair  Competition  for  the 
Graphic  Arts  Industries.  This  code  is  the  most  detailed  and  com- 
plicated which  has  thus  far  been  presented  to  the  National  Recov- 
ery Administration.  In  its  present  form,  the  Code  will  cover  nearly 
fifty  separate  and  subdivisional  industries  which  presented  their 
own  codes  of  fair  comj^etition.  With  two  exceptions — Photo- 
Engraving  and  Electrotyping  and  Stereotyping — practically  every 
branch  of  the  Graphic  Arts  Industries  which  is  competitive  with 
another  branch  has  been  brought  under  this  basic  code. 

The  amalgamation  of  the  fifty  odd  codes  into  one  basic  code  is,  to 
my  mind,  a  unique  achievement.  The  Graphic  Arts  Industries, 
hitherto  divided  into,  at  worst,  hostile,  and  at  best,  malevolently 
neutral  groups,  will  now  have  an  opportunity  to  show  what  they 
can  do  in  respect  of  industrial  self-government.  On  the  manufac- 
turing side  of  the  industry,  four  major  groups — relief  printing 
(with  five  constituent  industries);  lithographic  printing;  intaglio 
printing  (with  four  constituent  industries)  ;  service  groups  (with 
six  constituent  industries) — are  under  joint  administrative  control. 
Within  the  provisions  of  the  code  are  also  seventeen  product  groups 
which  will  govern  themselves  in  respect  of  fair  trade  practices, 
leaving  to  the  industries  previously  mentioned,  the  task  of  adminis- 
tering the  code  in  respect  of  its  provisions  relating  to  labor.  Be- 
cause of  the  number  of  groups  covered  by  the  Code  it  has  been  im- 
possible in  every  case  to  insert  the  minimum  wage  rates  and  the 
fair  trade  practice  provisions.  The  Code  is  complete,  however,  so 
far  as  the  major  portions  of  the  Graphic  Arts  Industries  are  con- 
cerned, and  machinery  is  provided  to  fill  in  the  gaps  of  the  Code 
with  no  further  delay. 

Importance  or  the  Industry 

Only  four  other  industries  exceed  the  Graphic  Arts  Industries  in 
the  value  added  to  the  product  by  manufacturing.  This  value  in 
normal  times  is  $2,400,000,000  annually.  The  statistics  for  the 
Graphic  Arts  Industries  are  difficult  to  break  down.  The  wage  bill 
of  the  industries  is  in  excess  of  $300,000,000  annually ;  there  are  over 
300,000  employees  and  the  periodicals  which  are  published  have  an 
annual  circulation  of  approximately  180,000,000  copies.  These  fig- 
ures, chosen  almost  at  random,  show  the  major  character  of  the  in- 
dustry and  indicate  what  an  achievement  it  will  be  if  the  industrial 
self-goveniment,  of  which  I  have  spoken,  proves  to  be  successful  as 
the  industry  confidently  hopes.  Further  statistics  appear  in  the  sev- 
eral reports  of  the  Division  of  Research  and  Planning. 
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In  respect  of  industrial  self-government  the  Code  is  excellent.  So 
far  as  the  hours  and  wage  provisions  are  concerned,  however,  the 
Code  is  by  no  means  so  admirable.  The  reasons  for  this  are  dealt 
with  at  some  length  in  the  report  which  Deputy  Administrator 
Lindsay  Rogers  has  made  to  me  and  which  I  append  to  this  letter 
as  an  appendix. 

Settlement  of  Labor  Disputes 

The  Labor  Advisory  Board  objects  strenuously  to  the  setup  of  the 
National  Labor  Boards.  So  long  as  these  provisions  remain  in  the 
Code,  the  Labor  Advisory  Board  will  withhold  its  approval.  The 
specific  provisions  particularly  objected  to  are  the  requirement  that 
the  Administrator  shall  nominate  to  the  Board  groups  to  be  equally 
and  truly  representative  of  the  two  leading  types  of  employer-em- 
ployee relationships  "  and  the  minute  circumscription  of  the  powers 
of  the  Board  so  that  employers  have  easier  access  to  it  than  have  em- 
ployees. The  Labor  Advisory  Board  recommends  that  these  sec- 
tions be  stricken  from  the  Code.  The  Deputy  Administrator  ap- 
proves. I  concur  in  their  recommendation  and  suggest  that  your 
order  of  approval  set  up  a  National  Labor  Board  and  offer  its  good 
offices  to  the  industry  for  the  settlement  of  all  disputes. 

Hours 

The  Code  provides  for  a  standard  work  week  of  forty  hours. 
This  will,  in  many  sections  of  the  country,  mean  a  reduction  of  the 
maximum  work  week  now  prevailing  but  the  forty  hours  are  in 
excess  of  the  hours  now  being  worked  in  many  sections  of  the 
country.  Unemployment  in  this  industry  is  extremely  acute,  as 
the  reports  from  the  Division  of  Research  and  Planning  clearly 
set  forth.  It  is  desirable  that  the  available  employment  be  spread 
so  far  as  possible  without  undue  hardship  to  either  employers  or 
employees.  One  method  of  doing  this  has  been  agreed  to  by  the 
American  Newspaper  Publishers'  Association  and  appears  in  the 
Code  for  the  Daily  Newspaper  Publishing  Business.  The  present 
Graphic  Arts  Code  contains  substantially  identical  provisions  as 
applying  to  the  daily  newspapers  which,  by  reason  of  their  mem- 
bership in  the  National  Editorial  Association,  may  come  under  the 
present  Code.  There  seems  to  me  to  be  no  reason  why  other 
branches  of  the  printing  industry  under  the  Graphic  Arts  Code, 
if  they  so  desire^  should  not  use  the  same  method  of  sharing  the 
work  and  I  recommend  that  appropriate  provision  for  this  be  made 
in  your  Order  of  Approval. 

Other  Conditions  or  Approval 

I  recommend  specifically  that  the  Order  of  Approval  make  two 
other  stipulations : 

(1)  The  Code  omits  the  provision  to  be  found  in  many  codes  re- 
quiring employers  to  post  in  their  plants  the  provisions  on  hours 
and  wages.  It  seems  to  me  particularly  important  that  this  be  done 
in  the  present  case  because  of  the  very  complexity  of  these  provisions. 

(2)  The  coordination  of  nearly  fifty  codes  into  one  basic  code  is 
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frankly  experimental.  As  I  have  said  above,  two  industries  which 
are  properly  part  of  the  Graphic  Arts — Photo-Engraving  and  Elec- 
trotyping  and  Stereotyping — have  been  left  out  and  I  am  recom- 
mending that  in  respect  of  the  basic  Code  and  in  respect  of  these  two 
separate  codes,  the  Orders  of  Approval  stipulate  that  the  separate- 
ness  of  jurisdiction  is  to  continue  for  three  months  and  then  is  to  be 
reconsidered.  This  does  not  mean  that  at  the  end  of  three  months 
any  changes  of  the  Code  will  be  proposed.  It  simply  means  that  at 
the  end  of  three  months  Photo-Engraving  and  Electrotyping  and 
Stereotyping  may  be  put  under  the  basic  code  or  that,  conversely, 
certain  subdivisional  industries  now  under  the  basic  code  may  be 
given  a  separate  status. 

Findings 

The  Administrator  finds  that : 

(a)  The  Code  complies  in  all  respects  with  the  pertinent  provi- 
sions of  Title  I  of  the  Act,  including  without  limitation  subsec- 
tion (a)  of  Section  7  and  subsection  (b)  of  Section  10  thereof; 
and  that 

(b)  The  proposing  associations  impose  no  inequitable  restrictions 
on  admission  to  membership  therein  and  are  truly  representative  of 
the  Graphic  Arts  Industries ;  and  that 

(c)  The  Code  is  not  designed  to  promote  monopolies  or  to  elimi- 
nate or  oppress  small  enterprises  and  will  not  operate  to  discrimi- 
nate against  them,  and  will  tend  to  effectuate  the  policy  of  Title  I 
of  the  National  Industrial  Recovery  Act. 

I  recommend  that  the  Code  be  approved,  with  the  conditions  in 
the  order  of  approval  as  specified  above. 
EespectfuUy, 

Hugh  S.  Johnson, 

A  dministrator. 
February  16,  1934. 
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To  effect  the  policies  of  Title  I  of  the  National  Industrial  Recovery 
Act,  the  f ollowinf^  provisions  are  established  as  a  Code  of  Fair  Com- 
petition for  the  Graphic  Arts  Industries  and  shall  be  binding  upon 
every  person  engaged  therein. 
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Article  I — Administration 

SECTION    1 DEFINITIONS  ^ 

(a)  The  term  "  Grafphic  Arts  Industries,"  as  used  herein,  includes 
all  j)ersons  who  are  engaged  in  publishing  or  printing,  or  who  use  any 
of  the  processes  or  partial  processes  used  in  printing,  or  who  produce 
any  printed  matter  of  whatsoever  description,  or  who  sell  any  printed 
matter  of  whatsoever  description  in  competition  with  persons  who 
produce  such  printed  matter;  excepting,  however,  persons  to  the  ex- 
tent that  they  are  engaged  in  publishing  and  printing  daily  news- 
papers and  who  subscribe  or  assent  to  the  Code  of  the  Daily  News- 
paper Publishing  Business,  submitted  December  11,  1933,  or  persons 
who  are  engaged  in  publishing  books,  or  persons  who  are  engaged 
in  producing  photo-engraved  plates,  electrotypes,  stereotypes  or  other 
kinds  of  relief  printing  plates  for  sale  to  others. 

(b)  The  term  "  Industry,"  as  used  herein,  is  a  recognized  major 
section  of  establishments,  or  group  of  establishments  carrying  on 
similar  or  closely  allied  businesses,  which  are  to  be  administered  as 
a  unit. 

(c)  The  term  "  Service  Industry,"  as  used  herein,  is  applied  to  in- 
dicate a  group  of  establishments  supplying  similar  or  closely  allied 
products  or  services  to  or  for  use  by  other  Graphic  Arts  Industries. 

(d)  The  term  "  National  Product  Group,"  as  used  herein,  is  de- 
fined to  mean  an  association  of  establishments  organized  to  promote 
the  mutual  interests  of  member  establishments  in  the  distribution 
of  any  particular  product  or  products  of  the  Graphic  Arts  Industries. 

(e)  The  term  "  person  "  or  "  persons,"  as  used  herein,  is  defined 
to  include,  but  without  limitation,  any  individual,  partnership,  asso- 
ciation, corporation,  establishment  or  other  form  of  enterprise. 

(f )  The  term  "  printing,"  as  used  herein,  is  defined  to  mean  the 
act  or  process  of  printing,  impressing,  stamping,  or  transferring 
upon  paper  or  paper-like  substances,  of  any  ink,  color,  pigment, 
mark,  character,  or  delineation,  including  any  and  all  partial  proc- 
esses and  services  used  in  printing. 

(g)  The  term  "  printed  matter,"  as  used  herein,  is  defined  to  mean 
the  finished  products  of  printing,  and  the  products  of  any  and  all 
partial  processes  and  services  used  in  printing. 

(h)  The  term  "product,"  as  used  herein,  is  defined  to  include 
production,  product,  merchandise,  and  service. 

(i)  The  term  "employer"  or  "  employers,"  as  used  herein,  is  de- 
fined to  include  all  persons  engaged  in  conducting  business  in  any 
of  the  Graphic  Arts  Industries. 

(j)  The  term  "  employee"  or  "employees,*"  as  used  herein,  is 
defined  to  include  all  individuals  hired  or  employed  by  any  employer, 
as  above  defined,  and  the  members  of  the  family  of  any  employer 
who  are  engaged  in  carrying  on  any  operations  within  the  Graphic 
Arts  Industries,  whether  employed  or  not;  excepting  those  indi- 
viduals who  serve  in  executive,  administrative,  supervisory,  and  sales 
caj)acities. 

(k)  The  term  "  apj)r('ntice  "  or  '' a])i)rentices,"  as  used  herein,  is 
defined  to  mean  a  leaiiier  who  is  employed  or  ])romoted  with  the  view 
of  leaiiiing  an  art  or  ti-ado,  and  who  is  to  be  advanced  to  the  status 
of  journeyman  within  an  accumulated  period  of  learning  time. 

•  See  parogruph  3  of  Exccutlvo  Order  approving  this  Code. 


(1)  The  term  "  establishment,"  as  used  herein,  is  defined  to  mean 
any  person  or  persons,  as  above  defined,  engaged  in  conducting  any 
business,  or  using  any  of  the  processes,  or  producing  any  of  the  prod- 
ucts referred  to  in  the  definition  of  the  "  Graphic  Arts  Indvistries," 
including  private  plants  wherein  any  such  business  is  conducted,  or 
any  such  processes  are  used,  or  any  such  products  are  produced, 
which  are  owned  or  operated  by  a  person  or  persons  not  otherwise 
subject  to  this  Code. 

(m)  The  term  "  metropolitan-area  "  and  "  nonmetropolitan-area," 
as  used  herein,  shall  have  the  same  meaning  as  those  terms  in  use 
by  the  United  States  Department  of  Commerce,  Bureau  of  Census 
publication  entitled  "  Metropolitan  Districts,"  based  on  the  15th  Cen- 
sus of  the  United  States :  1930. 

(n)  The  terms  "region"  and  "regional,"  as  used  herein,  are 
defined  to  mean  or  refer  to  such  geographical  divisions  as  the 
National  Compliance  Boards  or  the  National  Code  Authorities  may 
set  up  for  local  government.  Such  division  may  be  by  zones,  states, 
counties,  cities,  towns,  villages,  districts  or  localities,  or  any  com- 
bination or  part  thereof. 

(o)  The  term  "  locality,"  as  used  herein,  is  defined  to  mean  a  vil- 
lage, town  or  city  and  its  immediately  surrounding  local  trade  area 
as  determined  by  the  National  Code  Authority  concerned, 

(p)  The  term  "  National  Code  Authority,"  as  used  herein,  is  de- 
fined to  mean  the  administrative  agency  of  an  Industry,  or  a  Service 
Industry. 

(q)  The  term  "  National  Graphic  Arts  Coordinating  Committee," 
as  used  herein,  is  defined  to  mean  the  coordinating  agency  of  the 
Graphic  Arts  Industries. 

(r)  The  term  "  Commercial  Relief  Printing  Establishments,"  as 
used  herein,  is  defined  to  mean  establishments  engaged  in  letterpress 
relief  printing  and/or  partial  processes  commonly  used  in  the  pro- 
duction of  letterpress  relief  printing  (including  such  part  of  the 
production  and  products  of  those  establishments  which  publish  daily 
newspapers  and  subscribe  or  assent  to  the  Code  of  the  Daily  News- 
paper Publishing  Business,  and  whose  daily  newspaper  puolishing 
business  is  therefore  exempt  from  the  provisions  of  this  Code,  and 
such  part  of  the  production  and  products  of  those  establishments, 
not  otherwise  subject  to  the  provisions  of  this  Code,  which  do  not 
assent  to  the  provisions  of  this  Code  governing  the  Daily  Newspaper 
Publishing  and  Printing  Industry,  as  is  represented  by  the  business 
of  all  such  establishments  other  than  the  publishing  of  daily  news- 
papers), excepting  those  establishments  publishing  and  printing  all 
other  newspapers,  advertising  newspapers,  or  periodicals,  and  book 
manufacturing  establishments. 

(s)  The  term  "  Newspaper,"  as  used  herein,  is  defined  to  mean  a 
publication  issued  at  regular  intervals  at  least  as  frequently  as  once 
a  week,  devoted  mainly  to  current  local  news  events,  and  from  which 
the  publisher  derives  circulation  and/or  advertising  revenue. 

(t)  The  term  "  Periodical,"  as  used  herein,  is  defined  to  mean  a 
publication  (other  than  a  newspaper  or  advertising  newspaper)  is- 
sued at  regular  intervals  but  not  less  frequently  than  four  times 
per  3'^ear,  and  from  which  the  publisher  derives  circulation  and/or 
advertising:  revenue. 
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(u)  The  term  "Advertising  Newspaper,"  as  used  herein,  is  defined 
to  mean  a  publication  of  newspaper  format  and  size,  devoted  in 
whole  or  in  part  to  retail  news  in  the  form  of  display  advertising 
of  one  or  more  advertisers,  delivered  by  carrier  without  cost  to  the 
reader,  and  not  published  by  or  in  conjunction  with  any  newspaper 
as  defined  in  paragraph  (s)  of  this  Section. 

(v)  The  terms  "  Governing  Body  "  and  "Administrative  Body," 
as  used  herein,  are  defined  to  mean  the  National  Graphic  Arts  Co- 
ordinating Committee,  a  National  or  Regional  Compliance  Board, 
a  National  or  Regional  Code  Authority,  a  joint  cooperative  regional 
organization,  or  the  administrative  agency  of  a  National  Product 
Group. 

(w)  The  term  "Administrator,"  as  used  herein,  refers  to  the  Ad- 
ministrator for  Industrial  Recovery. 

(x)  The  term  "  President,"  as  used  herein,  refers  to  the  President 
of  the  United  States  of  America. 

(y)  Population  for  the  purposes  of  this  Code  shall  be  determined 
by  reference  to  the  last  Federal  Census. 

SECTION   2 GENEKAL  ADMINISTRATIVE  PROVISIONS  " 

(a)  The  Graphic  Arts  Industries,  each  of  which  is  administered, 
for  the  purposes  of  the  National  Industrial  Recovery  Act  and  this 
Code,  by  a  National  Code  Authority,  are  as  follows : 

A.  Relief  Printing  Process  Group  of  I71dustri.es. 

A-1.  Commercial  Relief  Printing  Industry. 
A-2.  Non-Metropolitan  Newspaper  Publishing  and  Print- 
ing Industry. 
A-3.  Periodical  Publishing  and  Printing  Industry. 
A-4.  Book  Manufacturing  Industry. 
A-5.  Daily  Newspaper  Publishing  and  Printing  Industry. 

B.  Lithographic  Printing  Process  Group  of  Industries. 

B-1.  Lithographic  Printing  Industry. 

C.  Intaglio  Planting  Process  Group  of  Industries. 

C-1.  Gravure  Printing  Industry. 

C-2.  Steel  and   Copperplate  Engraving  and  Printing  In- 
dustry. 
C-3.  Securities  Engraving  and  Printing  Industry. 
C-4.  Bank  Note  Engraving  and  Printing  Industry. 

D.  Service  Group  of  Industries. 

D-1.  Trade  Typesetting  Industry. 

D-2.  Trade  Lithographic  l*late  Making  Industry. 

D-3.  Advertising  Typography  Industry. 

D-4.  Trade  Mounting  and  Finishing  Industry. 

D-6.  Trade  Binding  and  Paper  Ruling  Industry. 

Definitions  of  the  several  Industries,  and  the  National  Code 
Autliorities  by  which  they  shall  be  administered,  are  set  forth  in 
Schcfhile  A,  hereto  attached,  and  hereby  made  a  part  hereof. 

•  Sec  par.  6  of  Executive  Order  approving  this  Code. 
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(b)  Provisions  of  this  Code  basically  applicable  to  all  establish' 
ments  within  the  Graphic  Arts  Industries  are  contained  in  the  main 
body  of  the  Code,  exceptions  which  are  applicable  only  to  certain 
Industries  being  made  to  such  provisions. 

(c)  Provisions  of  this  Code  applicable  only  to  establishments 
within  a  particular  Industry  or  members  of  a  particular  National 
Product  Group  are  contained  in  appendices  hereto  attached,  and 
are  hereby  made  a  part  hereof  with  the  same  effect  as  if  the  pro- 
visions therein  contained  were  set  out  in  the  main  body  of  the  Code. 

(d)  Where  the  nature  of  the  business  in  which  an  establishment 
is  engaged,  or  the  product  or  products  it  produces,  might  under  the 
definitions  set  forth  in  Schedule  A  subject  such  an  establishment 
to  administration  under  two  or  more  National  Code  Authorities, 
the  largest  annual  sales  volume  of  such  an  establishment's  product 
shall  determine  under  which  National  Code  Authority  such  an 
establishment  is  subject  to  administration; 

Provided,  however,  that  it  shall  be  the  duty  of  such  National  Code 
Authority  to  enforce  all  the  provisions  of  this  Code  regulating  or 
affecting  establishments  which  might  be  so  subject  to  administration 
under  one  or  more  other  National  Code  Authorities,  In  any  such 
case  an  establishment  shall  be  subject  to  assessment  (for  code  ad- 
ministration purposes)  by  only  one  National  Code  Authority; 

Provided,  further,  that  an  establishment  that  might,  as  above  de- 
scribed, be  so  subject  to  administration  under  two  or  more  National 
Code  Authorities,  may,  if  it  desires,  upon  agreement  by  the  different 
National  Code  Authorities  concerned,  Ibe  deemed  to  be  subject  to  the 
administration  of  the  two  or  more  National  Code  Authorities  and  in 
any  such  latter  case  it  shall  be  given  equitable  representation  on  each 
such  National  Code  Authority,  and  bear  its  equitable  share  of  the 
costs  of  administering  this  Code  by  each  such  National  Code  Au- 
thority, the  share  as  between  National  Code  Authorities  being  de- 
termined by  agreement  of  the  National  Code  Authorities  concerned, 
and  so  assessed  as  to  prevent  duplication  of  assessment.  Each 
National  Code  Authority  shall  adopt  any  necessary  provisions  to 
make  this  paragraph  effective. 

(e)  In  the  event  that  any  proceeding  comes  on  for  hearing  be- 
fore a  governing  body,  in  which  proceeding  the  establishment,  with 
which  a  member  of  such  governing  body  is  identified  or  connected 
in  any  way,  is  a  party  or  has  a  peculiar  financial  interest,  such  mem- 
ber shall  be  disqualified  from  acting  with  relation  to  such  proceed- 
ing. In  case  of  any  such  disqualification,  the  body  designating  such 
member  shall  be  entitled  to  designate  a  substitute  to  sit  as  a  mem- 
ber of  such  governing  body  temporarily  during  the  consideration 
and  determination  of  any  such  proceeding. 

SECTION    3 NATIONAL  AND  REGIONAL  CODE   AUTHORITIES 

(a)  There  shall  be  designated  for  each  Industry  subject  to  this 
Code  and  which  is  listed  in  Section  2  hereof  an  administrative  body 
which  shall  act  as  National  Code  Authority  for  the  Industry. 

(b)  It  shall  be  the  function  and  duty  of  each  National  Code 
Authority  to  administer  all  of  the  provisions  of  the  Code  relating  to 
its  Industry,  except  as  otherwise  specifically  in  this  Code  provided; 
and  all  powers,  authority,  and  duties  relating  to  the  administration 


12 

and  enforcement  of  this  Code,  except  to  the  extent  that  they  have 
been  by  the  i)rovisions  hereof  otherwise  conferred  and  imposed,  are 
reserved  to  the  National  Code  Authorities.  In  such  enforcement  a 
National  Code  Authority  may  interpret  the  provisions  hereof  and 
the  same  shall  be  binding  upon  all  parties  unless  and  until  reviewed 
and  changed  on  appeal;  provided,  that  a  National  Code  Authority 
shall,  within  its  jurisdiction,  enforce,  observe  and  give  due  effect 
to  the  decisions  of  the  Graphic  Arts  National  Labor  Boards. 

The  autonomy  of  the  respective  National  Code  Authorities,  except 
as  limited  by  the  provisions  of  this  Code,  shall  not  be  infringed  nor 
curtailed. 

(c)  Each  National  Code  Authority  may  designate  the  local  organ- 
ization in  each  region,  whether  now  existing  or  to  be  organized, 
within  the  Industry,  which  shall  administer  this  Code  locally;  and 
the  National  Code  Authority  may  delegate  to  any  such  designated 
local  organization,  to  be  known  as  a  Regional  Code  Authority,  such 
of  its  duties  as  it  may  find  advisable,  except  such  as  it  is  prohibited 
from  delegating.  The  duties  of  such  Regional  Code  Authority  and 
its  powers  to  incur  assessable  expenses  shall  be  those  prescribed  by 
its  National  Code  Authority.  Appeals  from  any  decision,  ruling, 
regulation,  order  or  finding  of  a  Regional  Code  Authority  shall  lie  to 
its  National  Code  Authority. 

Where  the  necessity  for  economy  and  coordination  of  administra- 
tion seems  to  require  some  form  of  regional  cooperative  operation  of 
two  or  more  Regional  Code  Authorities,  any  such  joint  cooperative 
regional  organization  may  be  formed  with  the  permission  of  the 
respective  National  Code  Authorities  concerned  and  may  carry  out 
the  code  administration  functions  delegated  to  it.  The  expenses  of 
such  joint  cooperative  regional  organization  shall  be  apportioned  as 
between  Industries  and  assessed  in  such  manner  as  the  Regional  Code 
Authorities  may  agree  and  determine.  Appeals  from  any  decision, 
ruling,  regulation,  order,  or  finding  of  such  joint  cooperative  re- 
gional organization  shall  lie  to  the  National  Code  Authority  to  whose 
jurisdiction  the  appellant  is  subject.  Any  such  joint  cooperative 
regional  organization,  if  formed,  may  provide  procedure  for  the 
arbitration  of  disputes  between  establishments  under  its  jurisdiction 
when  such  procedure  has  been  agreed  to  by  the  establishments  con- 
cerned. 

(d)  Each  National  Code  Authority  shall  cooperate  with  the 
National  Product  Groups  in  the  administering  ancl  enforcement  of 
trade  practice  and  other  provisions  of  tliis  Code,  and  shall  develop 
the  methods  necessary  to  accomplish  this  result.  It  shall  be  the 
duty  of  each  National  Code  Authority  to  enforce  all  the  ])rovisions 
of  this  Code  regulating  or  affecting  establishments  within  its  juris- 
diction which  arc  not  members  of  a  particular  National  Product 
Group  but  which  produce  the  product  or  products  with  which  such 
National  Product  Group  is  identified. 

(e)  Eacli  National  ("ode  Authority  shall  be  responsible  for  the 
payment  of  its  sliare  of  the  expense  of  administering  this  Code,  and 
shall  have  the  power  to  collect  the  amount  of  its  share  of  said 
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expenses  from  the  establishments  within  its  jurisdiction  by  assess- 
ment in  such  proper  and  equitable  manner  as  it  may  determine. 
The  share  of  each  National  Code  Authority  of  said  expenses  shall 
include  the  total  operating  expenses,  both  national  and  regional, 
of  its  own  organization,  and  its  share,  as  apportioned  by  the  pro- 
visions of  Sections  4  and  5,  of  the  operating  expenses  of  the  National 
Graphic  Arts  Coordinating  Committee  and  of  its  National  and 
Regional  Compliance  Boards,  and  its  share,  as  allocated  under  the 
provisions  of  Section  24,  of  the  expenses  of  the  Graphic  Arts  Labor 
Boards  and  Temporary  Labor  Committees  with  which  it  is 
concerned. 

(f )  Each  National  Code  Authority  shall  have  the  power  to  require 
any  establishment  within  its  jurisdiction  to  submit,  through  a  confi- 
dential agency  designated  by  the  National  Code  Authority,  any 
statistics,  data,  or  information  reasonably  necessary  to  enable  it 
to  prescribe  accounting  methods,  cost  finding  methods,  or  cost  de- 
termination schedules,  or  to  supply  the  National  Graphic  Arts 
Coordinating  Committee  with  the  data  and  statistics  required  by 
the  President  or  reasonably  pertinent  to  the  effectuation  of  Title  I 
of  the  National  Industrial  Eecovery  Act,  or  otherwise  to  administer 
the  provisions  of  this  Code,  or  to  determine  any  issue  coming  before 
it  for  adjudication.  Such  statistics,  data,  or  information  shall  be 
certified  by  a  certified  public  accountant,  if  so  required  by  the 
National  Code  Authority.  In  case  any  such  establishment  shall 
fail  or  refuse  to  furnish  such  statistics,  data,  or  information,  or 
to  have  same  certified  if  required,  the  National  Code  Authority  may 
cause  the  books  and  records  of  such  establishment  to  be  examined 
by  a  certified  public  accountant  for  the  purpose  of  obtaining  such 
statistics,  data,  or  information.  The  powers  contained  in  this  para- 
graph shall  not  be  delegated  by  the  National  Code  Authority.  All 
such  statistics,  data,  or  information  so  submitted  or  obtained  shall 
be  kept  confidential  and  shall  not  be  revealed  except  to  a  govern- 
mental agency  entitled  thereto,  provided  that  summaries  and  com- 
pilations thereof,  which  do  not  disclose  the  identity  of  any  estab- 
lishment, may  be  prepared  and  furnished  to  the  National  Compli- 
ance Board  within  whose  jurisdiction  such  National  Code  Authority 
falls,  and  to  the  National  Graphic  Arts  Coordinating  Committee. 

(g)  Each  National  Code  Authority  shall  have  the  power  to  adopt 
such  by-laws,  rules  and  regulations,  not  inconsistent  with  the  pro- 
visions of  this  Code,  as  may  be  deemed  advisable  for  the  conduct 
of  its  proceedings  and  the  administration  and  enforcement  of  this 
Code, 

SECTION    4 NATIONAL    AND    REGIONAL    COMPLIANCE    BOARDS 

(a)  There  shall  be  set  up  for  each  of  the  groups  of  National  Code 
Authorities  of  the  Industries  subject  to  this  Code  and  listed  in  Sec- 
tion 2  hereof  a  National  Compliance  Board  consisting  of  not  less 
than  three  members  and  chosen  by  the  National  Code  Authorities  of 
the  Industries  concerned. 
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(b)  For  the  first  year  the  membership  of  the  National  Compliance 
Boards  and  the  Industry  representation  thereon  shall  be  as  follows : 

National  Relief  Printing  Compliance  Board:  Members 

A-1.  Commercial  Relief  Printing-  Industry 7 

A-2.  Non-Metropolitan   Newspaper    Publishing   and 

Printing  Industry 4 

A-3.  Periodical  Publisliing  and  Printing  Industry 3 

A-4.  Book  Manufacturing  Industry 1 

A-5.  Daily    Newspaper     Publishing    and    Printing 

Industry 2 

Total 17 

National  Lithographic  Printing  G om,pliance  Board: 

B-1.  Lithographic  Printing  Industry 5 

National  Intaglio  Printing  Convpliance  Board: 

C-1.  Gravure  Printing  Industry 3 

C-2.  Steel  and   Copperplate  Engraving  and   Print- 
ing  Industry 2 

C-3.  Securities  Engraving  and  Printing  Industry 2 

C-4.  Bank  Note  Engraving  and  Printing  Industry 2 

Total 8 

National  Service  C ompliance  Board: 

D-1.  Trade  Typesetting  Industry 1 

D-2.  Trade  Lithographic  Plate  Making  Industry 1 

D-3.  Advertising  Typography  Industry 1 

D-4.  Trade  Mounting  and  Finishing  Industry 1 

D-5.  Trade  Binding  and  Paper  Ruling  Industry 1 

Total 5 

The  members  of  National  Compliance  Boards  shall  be  designated 
within  30  days  after  the  effective  date  of  this  Code,  and  annually 
thereafter. 

Each  National  Code  Authority  shall  designate  alternate  members, 
and  in  the  absence  of  any  member  his  designated  alternate  shall  be 
entitled  to  sit  upon  said  Board.  In  the  event  of  the  resignation  of 
any  member  or  alternate,  or  in  the  event  that  any  member  or  alter- 
nate can  not  act  for  any  reason,  the  National  Code  Authority  orig- 
inally designating  such  member  or  alternate  shall  designate  his 
successor. 

If  at  any  time  the  proportionate  representation  of  the  Industries 
on  any  National  Compliance  Board  appears  inequitable,  such  propor- 
tionate representation  may  be  changed  by  agreement  of  all  the  Na- 
tional Code  Authorities  concerned,  or  in  the  event  such  National  Code 
Authorities  do  not  agree,  by  the  National  Graphic  Arts  Coordinat- 
ing Committee;  provided,  that  at  no  time  shall  the  representation  of 
any  Industry  on  a  National  Compliance  Board  be  less  than  one  mem- 
ber, nor  (where  more  than  two  iudustries  are  concerned)  more  than 
one-half  of  the  total  membership  of  such  Board. 

Tlie  momlK'rs  of  any  National  Compliance  Board  shall  be  subject 
to  recall  and  re|)Iaceinent  at  any  time  by  the  respective  National  Code 
Authorities  designating  such  members. 
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Each  National  Product  Group  shall  be  entitled  to  designate  one 
special  member  of  each  National  Compliance  Board,  who  shall  sit 
upon  any  such  Board  as  a  full  member  thereof  with  one  vote  when- 
ever any  issue  affecting  the  particular  interests  of  said  National 
Product  Group,  or  any  controversy  or  appeal  involving  the  distribu- 
tion of  the  product  or  products  with  which  such  Group  is  identified 
and  to  which  said  National  Product  Group  or  a  member  thereof  is  a 
party,  is  being  considered  and  determined  by  such  Board. 

(c)  Each  member  of  a  National  Compliance  Board  shall  have  an 
equal  vote  upon  all  questions,  motions,  resolutions,  or  issues  coming 
before  said  Board. 

The  National  Compliance  Boards  shall  not  be  enlarged  to  include 
members  designated  otherwise  than  as  above  provided,  except  by  the 
unanimous  approval  of  all  the  National  Code  Authorities  concerned. 
There  shall  be  no  non-voting  or  observer  members. 

(d)  Each  National  Compliance  Board,  as  to  the  National  Code 
Authorities  and  establishments,  including  members  of  National  Prod- 
uct Groups,  under  its  jurisdiction,  shall  have  the  power  and  duty : 

1.  To  require  any  National  Code  Authority  or  any  establishment, 
within  the  jurisdiction  of  said  Board  to  submit  through  a  confiden- 
tial agency  designated  by  the  National  Comj^liance  Board,  any  sta- 
tistics, data,  or  information  reasonably  necessary  to  enable  it  to 
determine  any  issue  coming  before  it  for  adjudication.  Such  sta- 
tistics, data,  or  information  shall  be  certified  by  a  certified  public 
accountant,  if  so  required  by  the  National  Compliance  Board.  In 
case  any  such  National  Code  Authority  or  establishment  shall  fail 
or  refuse  to  furnish  such  statistics,  data,  or  information,  or  to  have 
same  certified  if  required,  the  National  Compliance  Board  may  cause 
the  books  and  records  of  such  National  Code  Authority  or  establish- 
ment to  be  examined  by  a  certified  public  accountant  for  the  purpose 
of  obtaining  such  statistics,  data,  or  information.  The  powers  con- 
tained in  this  paragraph  shall  not  be  delegated  by  the  National  Com- 
pliance Board.  All  such  statistics,  data,  or  information  so  submitted 
or  obtained  shall  be  kept  confidential  and  shall  not  be  revealed  ex- 
cept to  a  governmental  agency  entitled  thereto,  provided  that  sum- 
maries and  compilations  thereof  which  do  not  disclose  the  identity 
of  any  establishment  may  be  prepared  and  furnished  to  the  National 
Code  Authority  concerned  and  to  the  National  Graphic  Arts  Coordi- 
nating Committee. 

2.  To  adjust  differences  that  may  arise  between — 

(a)  National  Code  Authorities, 

(b)  A    National    Code    Authority    and    an    establishment 

under  another  National  Code  Authority, 

(c)  Establishments  under  two  or  more  different  National 

Code  Authorities, 

(d)  A  National  Product  Group  and  a  National  Code  Au- 

thority or  an  establishment  under  a  National  Code 

Authority, 
and  to  hear  and  determine  appeals  from  National  Code  Authorities 
within  its  jurisdiction,  and  from  Regional  Compliance  Boards  des- 
ignated by  it;  it  being  understood  that  all  problems  of  newspaper 
and  periodical  editorial,  circulation  and  advertising  matters  arising 
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in  the  application  of  this  Code  are  to  be  handled  exclusively  by  the 
National  Code  Authorities  concerned,  subject  only  to  the  rights  of 
appeal  to  the  National  Graphic  Arts  Coordinating  Committee  and 
the  National  Recovery  Administration.  The  National  Compliance 
Boards  shall  meet  at  least  once  a  month. 

3.  To  designate  or  cause  to  be  designated  locally  such  Regional 
Compliance  Boards  as  in  its  judgment  may  be  necessary,  and  to  dele- 
gate to  such  Regional  Compliance  Boards  such  of  its  duties  and  powers 
as  it  finds  advisable,  except  such  as  it  is  prohibited  from  delegating. 
Each  such  Regional  Compliance  Board  shall  consist  solely  of  repre- 
sentatives of  the  several  National  Code  Authorities,  or  of  regional 
organizations  of  such  National  Code  Authorities,  of  the  Industries 
concerned  and  shall  be  set  up  so  as  to  insure  equitable  representation 
of  the  Industries  concerned;  provided,  that  where  more  than  two 
Industries  are  concerned  no  Industry  shall  be  represented  on  any 
Regional  Compliance  Board  by  more  than  one  half  the  membership 
thereof,  except  with  the  consent  of  all  regional  organizations  con- 
cerned. Appeals  from  any  decision,  ruling,  regulation,  order,  or 
finding  of  a  Regional  Compliance  Board  shall  lie  to  its  National 
Compliance  Board. 

Where  the  necessity  for  economy  and  coordination  of  administra- 
tion seems  to  require  some  form  of  regional  cooperative  operation  of 
two  or  more  Regional  Compliance  Boards,  any  such  joint  coopera- 
tive regional  organization  may  be  formed  with  permission  of  the 
respective  National  Compliance  Boards  concerned  and  may  carry 
out  the  Code  administration  functions  delegated  to  it.  The  expenses 
of  such  joint  cooperative  regional  organization  shall  be  apportioned 
as  between  Industries  and  assessed  in  such  manner  as  the  Regional 
Code  Authorities  concerned  may  agree  and  determine.  Appeals 
from  any  decision,  ruling,  regulation,  order,  or  finding  of  such  joint 
cooperative  regional  organization  shall  lie  to  the  National  Com- 
pliance Board  to  whose  jurisdiction  the  appellant  is  subject. 

4.  To  determine  and  collect  its  costs  of  administration,  as  herein 
provided,  from  the  National  Code  Authorities,  within  its  jurisdic- 
tion, or  in  default  thereof  from  the  respective  establishments  within 
the  particular  jurisdiction  of  any  National  Code  Authority  so 
defaulting. 

Each  National  Compliance  Board  shall  prepare  or  have  prepared 
an  annual  budget,  which  budget  and  any  revision  thereof  must  be 
submitted  in  writing  to  its  members  at  least  two  weeks  before  the  date 
of  the  meeting  at  which  action  on  such  budget  or  revision  thereof 
is  to  be  taken.  Any  such  annual  budget  exceeding  in  amount  the 
sum  of  $20,000  shall  be  subject  to  the  approval  of  a  majority  of  the 
National  Code  Authorities  concerned.  Members  of  National  Com- 
pliance Boards  and  Regional  Compliance  Boards  shall  serve  with- 
out compensation. 

The  necessary  individual  traveling  expenses  of  members  of  a  Na- 
tional Compliance  Board  shall  be  paid  by  the  National  Code  Author- 
ity which  they  respectively  represent.  Any  other  necessary  expenses 
of  each  National  Compliance  Board  shall  be  assessed  against  the 
National  Code  Authorities  of  the  Industries  represented  on  such 
Board  in  proportion  to  the  momber  representation  of  such  National 
Code  Authorities  on  such  Board. 
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Any  necessary  expenses  of  each  Regional  Compliance  Board  shall 
be  paid  by  the  regional  organizations  represented  on  such  Board  in 
proportion  to  the  member  representation. 

5.  To  adopt  such  rules  and  regulations,  not  inconsistent  with  the 
provisions  of  this  Code,  as  may  be  deemed  advisable  for  the  govern- 
ment of  such  National  Compliance  Board  and  the  conduct  of  its 
proceedings. 

(e)  The  powers,  authority,  and  duties  of  National  and  Regional 
Compliance  Boards  relating  to  the  administration  and  enforcement 
of  this  Code  shall  be  strictly  limited  to  those  hereinabove  specifically 
granted  or  imposed. 

Section  5 — national  graphic  arts  coordinating  committee 

(a)  There  is  hereby  created  a  self-governing  national  coordinating 
committee  to  be  known  as  the  National  Graphic  Arts  Coordinating 
Committee. 

(b)  The  National  Graphic  Arts  Coordinating  Committee  shall 
consist  of  twenty  members  designated  by  the  respective  National 
Compliance  Boards  as  follows  : 

Members 

National  Relief  Printing  Compliance  Board 10 

National  Lithographic  Printing  Compliance  Board 4 

National  Intaglio  Printing  Compliance  Board 4 

National  Service  Compliance  Board 2 

and  in  addition  thereto,  there  shall  be  one  member  without  vote 
to  be  appointed  by  the  Administrator  to  serve  without  expense  to 
the  Industries.  The  Administrator  may  appoint  alternates  for  said 
member. 

The  member  appointed  by  the  Administrator  may  sit  upon  any 
National  Code  Authority  as  a  member  thereof  without  vote  when- 
ever requested  by  such  National  Code  Authority  or  by  the  National 
Graphic  Arts  Coordinating  Committee. 

The  members  of  the  National  Graphic  Arts  Coordinating  Com- 
mittee shall  be  designated  within  35  days  after  the  effective  date 
of  this  Code,  and  annually  thereafter. 

Each  National  Compliance  Board  in  designating  members  of  the 
National  Graphic  Arts  Coordinating  Committee  shall  designate  only 
persons  from  among  those  that  have  been  nominated  for  such  mem- 
bership by  the  National  Code  Authorities  under  its  jurisdiction  (for 
this  purpose  National  Code  Authorities  A-2  and  A-5  shall  be  con- 
sidered as  though  they  are  one  National  Code  Authority;  provided, 
however,  that  National  Code  Authorities  A-2  and  A-5  shall  have 
at  least  one  member  each  on  the  National  Graphic  Arts  Coordinat- 
ing Committee)  ;  when  the  number  of  members  to  be  designated  by 
a  National  Compliance  Board  is  less  than  the  number  of  National 
Code  Authorities,  not  more  than  one  nominee  of  any  one  such  Code 
Authority  shall  be  designated ;  when  the  number  of  members  equals 
or  exceeds  the  number  of  National  Code  Authorities,  the  National 
Compliance  Board  shall  designate  an  equal  number  of  members 
from  the  nominees  of  each  National  Code  Authority,  any  extra 
member  or  members  being  designated  from  the  nominees  of  the 
Code  Authority  or  Code  Authorities  of  the  Industries  concerned 
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having  respectively  the  largest  payrolls  (for  this  purpose  National 
Code  Authorities  A-2  and  A-5  shall  be  considered  as  though  they 
are  one  National  Code  Authority). 

Each  National  Code  Authority  shall  nominate  alternate  members, 
and  each  National  Compliance  Board  in  designating  alternate  mem- 
bers of  the  National  Graphic  Arts  Coordinating  Committee  shall 
designate  only  persons  from  among  those  that  have  been  nominated 
by  the  National  Code  Authorities  within  its  jurisdiction.  In  the 
absence  of  any  member  his  designated  alternate  shall  be  entitled  to 
sit  upon  said  committee. 

In  the  event  of  the  resignation  of  any  member  or  alternate,  or 
in  the  event  that  any  memJber  or  alternate  can  not  act  for  any  reason, 
the  National  Code  Authority  originally  nominating  such  member 
or  alternate  shall  nominate  his  successor  and  the  National  Compli- 
ance Board  shall  designate  the  nominee  so  selected. 

The  members  of  the  National  Graphic  Arts  Coordinating  Com- 
mittee shall  be  subject  to  recall  and  replacement  at  any  time  by  the 
respective  National  Code  Authorities  nominating  such  members. 

Each  National  Product  Group  shall  be  entitled  to  designate  one 
special  member  of  the  National  Graphic  Arts  Coordinating  Com- 
mittee who  shall  sit  upon  said  Committee  as  a  full  member  thereof 
with  one  vote  whenever  any  issue  affecting  the  interests  of  said  Na- 
tional Product  Group,  or  any  controversy  or  appeal  involving  the 
distribution  of  the  product  or  products  with  which  such  Group  is 
identified,  and  to  vvhich  said  National  Product  Group  or  a  member 
thereof  is  a  party,  is  being  considered  and  determined  by  said  Com- 
mittee. Similarly,  any  National  Code  Authority  not  directly  rep- 
resented on  the  National  Graphic  Arts  Coordinating  Committee  by  a 
nominee  of  such  National  Code  Authority  shall  be  entitled  to  desig- 
nate one  special  member  of  the  National  Graphic  Arts  Coordinating 
Committee  who  shall  sit  upon  said  Committee  as  a  full  member  there- 
of with  one  vote  whenever  any  issue  affecting  the  interests  of  such 
National  Code  Authority,  or  of  an  establishment  within  its  jurisdic- 
tion, is  being  considered  and  determined  by  said  Committee. 

(c)  Each  member  of  the  National  Graphic  Arts  Coordinating 
Committee  shall  have  an  equal  vote  upon  all  questions,  motions,  reso- 
lutions, or  issues  coming  before  said  Committee. 

The  National  Graphic  Arts  Coordinating  Committee  shall  not  be 
enlarged  to  include  members  designated  otherwise  than  as  above 
provided,  except  by  the  unanimous  consent  of  all  National  Code 
Authorities. 

(d)  The  National  Graphic  Arts  Coordinating  Committee  shall 
liave  the  power  and  duty: 

1.  To  collect,  through  a  confidential  agency  of  its  designation,  from 
the  National  Code  Authorities  and  the  National  Product  Groups  all 
needed  data  and  statistics  called  for  by  this  Code  or  required  by  the 
Pre.'>ident,  or  reasonably  pertinent  to  the  effectuation  of  Title  I  of  the 
National  Industrial  Recovery  Act,  and  to  file  same  with  the  President 
or  the  National  Recovery  Administration;  and  to  enforce  the  sub- 
mission of  such  data  and  statistics  by  establishments  to  their  respec- 
tive National  C'ode  Authorities  and  by  members  of  National  Product 
Cjfroups  to  their  respective  National  I^roduct  Groups  in  case  such 
National  Code  Authority  or  National  Product  Group  shall  fail  or 
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refuse  to  collect  such  data  and  statistics,  or  enforce  such  submission. 
All  such  data  and  statistics  so  submitted  or  obtained  shall  be  kept 
confidential  and  shall  not  be  revealed  except  to  a  governmental 
agency  entitled  thereto,  provided  that  summaries  and  compilations 
thereof  which  do  not  disclose  the  identity  of  any  establishment  may 
be  i^repared  and  furnished  to  the  National  Compliance  Board  con- 
cerned or  to  the  National  Code  Authority  concerned  or  the  National 
Product  Group  concerned. 

2.  To  coordinate  the  rules  and  regulations  of  National  Code  Au- 
thorities and  of  National  Product  Groups  concerning  the  adminis- 
tration of  this  Code,  and  to  review  and  coordinate  accounting  prin- 
ciples and  methods,  cost  finding  principles  and  methods,  departmental 
economic  hourly  cost  rates  and  production  standards,  cost  determina- 
tion schedules,  and  stabilization  and  trade  practices,  but  only  to  the 
extent  that  will  insure  fair  competition. 

3.  To  adjust  differences  that  may  arise  between — 

(a)  National  Compliance  Boards, 

(b)  A  National  Compliance  Board  and  a  National  Code 
Authority  under  another  National  Compliance  Board 
or  an  establishment  under  such  a  National  Code 
Authority, 

(c)  National  Code  Authorities  or  establishments  thereof 
under  two  or  more  different  National  Compliance 
Boards, 

d)   National  Product  Groups, 

'e)  A  National  Product  Group  and  a  National  Compliance 
Board, 

and  to  hear  and  determine  appeals  from  National  Compliance 
Boards,  National  Code  Authorities,  and  National  Product  Groups. 

4.  To  represent  any  National  Compliance  Board,  National  Code 
Authority,  National  Product  Group  and/or  establishment  before  the 
National  Recovery  Administration,  when  called  upon  by  such 
National  Compliance  Board,  National  Code  Authority,  National 
Product  Group,  and/or  establishment. 

5.  To  require  each  National  Code  Authority  and  the  administra- 
tive agency  of  each  National  Product  Group  to  furnish  at  least  once 
a  year  evidence  showing  that  it  is  truly  representative  of  its  Industry 
or  Product  Group,  and  to  change  any  National  Code  Authority  or 
the  administrative  agency  of  any  National  Products  Group  whenever 
after  a  proper  hearing  the  National  Graphic  Arts  Coordinating 
Committee  shall  determine  that  any  such  National  Code  Authority 
and  any  such  administrative  agency  is  no  longer  representative  of 
its  Industry  or  Group.  No  such  action  shall  be  taken  except  upon  the 
affirmative  vote  of  two-thirds  of  the  members  of  the  National  Graphic 
Arts  Coordinating  Committee. 

6.  To  incur  and  authorize  the  payment  of  its  necessary  salaries 
of  employees  and  expenses  of  administration,  including  the  employ- 
ment of  an  executive  secretary  and  such  clerical  help  or  services, 
which  are  to  be  prescribed  in  an  annual  budget,  which  shall  not  ex- 
ceed the  total  ot  $50,000  unless  any  larger  budget  shall  have  first 
been  referred  to  and  approved  by  three-fourths  of  the  National  Code 
Authorities. 
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7.  To  determine  and  collect  its  costs  of  administration,  as  provided 
herein,  from  the  various  National  Code  Authorities,  or  in  default 
thereof,  from  the  respective  establishments  within  their  particular 
jurisdiction.  Said  costs  of  administration  shall  be  assessed  against 
the  respective  National  Code  Authorities  in  the  proportion  which 
the  total  annual  payroll  of  establishments  included  in  such  National 
Code  Authorities  bears  to  the  total  annual  payroll  of  establishments 
included  in  all  National  Code  Authorities. 

8.  To  collect  and  disburse  funds  necessary  to  defray  expenses  of 
Graphic  Arts  National  and  Regional  Labor  Boards  and  Temporary 
Labor  Committees  as  provided  in  Paragraph  3  of  Section  24. 

9.  Upon  the  application  of  any  National  Code  Authority,  to  grant 
exemption  from,  or  to  provide  for  variation  in  application  of,  any  of 
the  provisions  of  this  Code  which,  in  the  judgment  of  the  National 
Graphic  Arts  Coordinating  Committee,  work  an  unintended  or  un- 
justifiable hardship  upon  an  establishment  or  group  of  establish- 
ments because  of  peculiar  circumstances  to  which  it  or  they  are 
uniquely  subject.  Any  action  taken  in  this  respect  shall  be  subject 
to  review  by  the  Administrator, 

10.  To  bring  to  the  attention  of  the  Administrator  provisions  of 
other  codes  which  apparently  conflict  with  the  provisions  of  this 
Code,  or  which  create  unfair  competitive  conditions,  and  to  make 
recommendations  with  respect  thereto. 

11.  To  inform  the  President  whenever  it  is  found  that  importa- 
tion of  any  product  affects  adversely  the  maintenance  of  standards 
under  this  Code  and  to  request  such  action  as  may  be  necessary  to 
remedy  such  conditions. 

12.  To  bring  to  the  attention  of  the  proper  National  Code  Author- 
ities and/or  National  Product  Groups  questions  arising  as  to  juris- 
diction out  of  the  definitions  set  forth  in  Schedules  A  and  B,  or 
discrepancies  appearing  in  the  provisions  contained  in  the  Appen- 
dices and  to  recommend  to  such  National  Code  Authorities  and/or 
National  Product  Groups  the  action  to  be  taken  with  respect  there- 
to; provided,  that  for  a  period  of  120  days  after  the  effective  date  of 
this  Code  the  National  Graphic  Arts  Coordinating  Committee  may 
recommend  to  the  Administrator  any  amendments  to,  additions  to, 
or  eliminations  from  this  Code  necessary  to  correct  any  such  ques- 
tions of  jurisdiction  or  discrepancies,  any  such  amendment,  addition 
or  elimination  to  become  effective  upon  approval  by  the  Adminis- 
trator after  such  notice  and  hearing  as  he  may  deem  advisable. 

13.  To  adopt  such  rules  and  regulations,  not  inconsistent  with  the 
provisions  of  this  Code,  as  may  be  deemed  advisable  for  the  govern- 
ment of  said  National  Graphic  Arts  Coordinating  Committee  and 
the  conduct  of  its  proceedings. 

(e)  The  duties  of  said  National  Graphic  Arts  Coordinating  Com- 
mittee may  be  delegated  bv  it  to  such  agent  or  agents  as  it  may  from 
time  to  time  deem  advisaole. 

(f)  The  powers,  authority,  and  duties  of  the  National  Graphic 
Arts  Coordinating  Committee  relating  to  the  administration  and 
enforcement  of  this  Code  shall  be  strictly  limited  to  those  herein- 
above specifically  granted  or  imposed. 
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SECTION    C NATIONAL   PRODUCT    GROUPS 

(a)  A  National  Product  Group  shall  be  truly  representative  of 
the  sales  volume  of  the  particular  product  or  products  with  which 
the  Group  is  identified. 

(b)  National  Product  Groups  are  set  forth  in  Schedule  B,  hereto 
attached  and  hereby  made  a  part  hereof,  and  said  Groups  as  to  all 
matters  within  their  jurisdiction  shall  be  administered  by  the  ad- 
ministrative agencies  mentioned  in  said  Schedule. 

(c)  Each  National  Product  Group  shall  have  jurisdiction  over 
all  matters  relating-  to  distribution  of  the  particular  product  or 
products  with  which  the  Group  is  identified,  so  far  as  the  members 
of  the  association  are  concerned,  and  so  far  as  persons  engaged  in 
the  distribution  of  such  product  or  products  in  competition  with  the 
members  of  such  Group  and  not  otherwise  subject  to  this  Code  are 
concerned.  Each  National  Product  Group  shall  have  the  power 
to  adjust  any  differences  arising  between  those  within  its  jurisdiction 
relating  to  such  matters. 

(d)  Each  National  Product  Group  shall  have  the  power  to  submit 
to  the  National  Graphic  Arts  Coordinating  Committee,  for  inclusion 
in  the  Code,  such  trade  practice  provisions  as  are  applicable  to  the 
particular  product  or  products  with  which  the  Group  is  identified. 
Such  provisions,  if  not  inconsistent  with  the  provisions  of  this  Code, 
shall  be  submitted  to  the  Administrator  for  approval  and  when  ap- 
proved after  such  public  hearing  as  he  may  prescribe  shall  be 
included  in  a  special  appendix  to  the  Code  for  the  National  Product 
Group  concerned.  Trade  practice  provisions  applicable  to  the  par- 
ticular product  or  products  with  wdiich  a  National  Product  Group 
is  identified  shall  be  binding  upon  all  establishments  producing  such 
product  or  products  and  all  persons  distributing  such  product  or 
products  in  competition  with  the  producers  thereof,  whether  any 
such  establishment  or  person  is  a  member  of  such  National  Product 
Group  or  not. 

(e)  National  Product  Groups  shall  have  such  administrative 
powers  in  the  promotion  of  the  interests  of  those  within  its  juris- 
diction as  are  not  inconsistent  with  the  provisions  oi  this  Code. 
Specifically,  they  shall  have  the  right  to  bring  to  the  attention  of  the 
National  Compliance  Board  concerned  any  violation  of  trade  prac- 
tices by  any  establishment  subject  thereto. 

(f )  Each  National  Product  Group  shall  have  the  right  to  require 
those  within  its  jurisdiction  to  submit,  through  a  confidential  agency 
designated  by  it,  any  statistics,  data,  or  information  regarding  the 
sale  or  distribution  of  the  product  or  products  with  which  the  Group 
is  identified  reasonably  necessary  to  enable  it  to  administer  the  mat- 
ters within  its  jurisdiction  or  to  determine  any  issue  coming  before 
it  for  adjudication.  All  such  statistics,  data,  or  information  shall 
be  kept  confidential  and  shall  not  be  revealed  except  to  a  govern- 
mental agency  entitled  thereto;  provided,  that  summaries  and  com- 
pilations thereof,  which  do  not  disclose  the  identity  of  any  member, 
may  be  prepared  and  furnished  to  those  within  its  jurisdiction  and 
to  the  National  Graphic  Arts  Coordinating  Committee. 
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(g)  Expenses  of  administration  of  a  National  Product  Group 
shall  be  equitably  assessed  against  its  members  by  the  designated 
administrative  agency  of  such  Group. 

SECTION  7 EXTKA-CODE  COMPETITION 

No  establishment  subject  to  the  provisions  of  this  Code  when  in 
competition  in  the  sale  of  printed  matter  or  other  products,  or  in 
publishing,  with  an  establishment  not  subject  to  the  provisions  of 
this  Code  need  comply  with  the  provisions  hereof  relating  to  pub- 
lishing, sale  or  distribution,  if  such  provisions  are  more  onerous  than 
those  to  which  such  competitor  is  subject;  provided,  in  any  such  case 
it  shall  comply  with  the  provisions  of  any  Code  to  which  such  com- 
petitor may  be  subject  and  shall  furnish  to  its  National  Code 
Authority  full  particulars  thereof,  which  particulars  shall  be  trans- 
mitted to  the  National  Graphic  Arts  Coordinating  Committee  for 
action  thereon  as  provided  in  Section  5  (d)  1. 

SECTION   8 EXECUTORY  CONTRACTS 

Where  the  costs  under  executory  contracts  entered  into  prior  to 
the  effective  date  of  this  Code  are  increased  or  decreased  by  the  appli- 
cations of  the  provisions  of  this  Code,  appropriate  adjustments  of 
euch  contracts  to  reflect  such  increased  or  decreased  costs  shall  be 
left  to  the  negotiation  of  the  establishment  and  the  customer;  and 
it  shall  be  the  duty  of  the  National  Code  Authority  concerned  to 
promote  such  equitable  adjustments. 

SECTION   9 PENALTIES   FOR  VIOLATION 

(a)  The  penalties  for  the  violation  of  any  of  the  provisions  of  this 
Code  shall  be  as  provided  in  the  National  Industrial  Recovery  Act, 
and  the  cost  of  any  investigation  may  be  assessed  against  any  estab- 
lishment found  guilty  of  a  violation. 

(b)  In  case  a  governing  body  determines  that  an  establishment 
has  filed  a  complaint  frivolously  or  maliciously,  it  may  assess  the 
cost  of  the  investigation  and  the  defendant's  reasonable  cost  against 
the  complainant. 

SECTION    1 0— COMPLAINTS 

(a)  All  complaints,  whether  involving  a  controversy  or  a  charge 
of  violation,  shall  be  in  writing  signed  by  an  establishment,  and  three 
copies  thereof  shall  be  filed  with  the  governing  body  having  juris- 
diction. Copies  of  such  complaint  shall  be  served  upon  the  de- 
fendant or  alleged  violator  and  upon  his  National  Code  Authority 
by  the  governing  body  receiving  such  complaint  at  least  three  days 
before  any  action  is  taken  thereon  by  such  governing  body. 

(b)  Where  the  necessary  i)arties  to  such  a  complaint  are  estab- 
lishments within  the  jurisdiction  of  the  same  National  Code  Author- 
ity, the  proceeding  shall  be  instituted  before  its  Regional  Code 
Authority  (or  before  tlie  joint  cooperative  organization  authorized 
by  its  National  Code  Authority),  if  such  a  governing  body  exists, 
and  all  such  ])aities  are  within  the  territorial  jurisdiction  of  such 
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regional  governing  body,   and   if   not   before   the   National   Code 
Authority. 

(c)  Where  the  necessary  parties  to  such  a  complaint  are  estab- 
lishments within  the  jurisdiction  of  two  or  more  different  National 
Code  Authorities,  under  the  jurisdiction  of  the  same  National  Com- 
pliance Board,  the  proceedings  shall  be  instituted  before  its  Re- 
gional Compliance  Board  (or  before  the  joint  cooperative  regional 
organization  authorized  by  such  National  Compliance  Board),  if 
such  a  governing  body  exists,  and  all  such  parties  are  within  the 
territorial  jurisdiction  of  such  regional  governing  body,  and  if  not 
before  such  National  Compliance  Board. 

(d)  Where  the  necessary  parties  to  such  a  complaint  are  estab- 
lishments within  the  jurisdiction  of  two  or  more  different  National 
Code  Authorities,  within  the  jurisdiction  of  different  National  Com- 
pliance Boards,  the  proceeding  shall  be  instituted  before  the  joint 
cooperative  regional  organization  authorized  by  all  the  National 
Compliance  Boards  concerned,  if  any  such  governing  body  exists, 
and  all  such  parties  are  within  the  territorial  jurisdiction  of  such 
regional  governing  body,  and  if  not  before  the  National  Graphic 
Arts  Coordinating  Committee. 

(e)  Where  the  necessary  parties  to  such  a  complaint  are  members 
of  the  same  National  Product  Group,  and  the  matter  is  one  over 
which  the  Group  has  jurisdiction  as  defined  in  Section  6  (c),  the 
proceeding  shall  be  instituted  before  the  administrative  agency  of 
such  National  Product  Group. 

(f )  Where  the  necessary  parties  to  such  a  complaint  are  a  mem- 
ber of  a  National  Product  Group  and  an  establishment  not  a  mem- 
ber of  such  a  National  Product  Group,  both  being  under  the  juris- 
diction of  the  same  National  Compliance  Board,  the  proceeding  shall 
be  instituted  before  its  Regional  Compliance  Board  (or  before  the 
joint  cooperative  regional  organization  authorized  by  such  National 
Compliance  Board),  if  such  a  governing  body  exists,  and  all  such 
parties  are  within  the  territorial  jurisdiction  of  such  regional  gov- 
erning body,  and  if  not  before  such  National  Compliance  Board. 

(g)  "Where  the  necessary  parties  to  such  a  complaint  are  a  mem- 
ber of  a  National  Product  Group  and  an  establishment  not  a  mem- 
ber of  such  National  Product  Group,  the  parties  being  under  the 
jurisdiction  of  different  National  Compliance  Boards,  the  proceed- 
ing shall  be  instituted  before  the  joint  cooperative  regional  organi- 
zation authorized  by  all  the  National  Compliance  Boards  concerned, 
if  any  such  governing  body  exists,  and  all  such  parties  are  within 
the  territorial  jurisdiction  of  such  regional  governing  body,  and  if 
not  before  the  National  Graphic  Arts  Coordinating  Committee. 

(h)  No  proceeding  shall  be  instituted  before  the  National  Graphic 
Arts  Coordinating  Committee  by  any  establishment  or  by  any  mem- 
ber of  a  National  Product  Group,  except  through  the  National  Com- 
pliance Board  having  jurisdiction  over  such  establishment  or 
member. 

(i)  No  action,  suit  or  other  proceeding  based  upon  an  alleged 
violation  of  the  provisions  of  this  Code,  or  involving  a  controversy 
arising  under  the  provisions  of  this  Code,  shall  be  commenced  by 
any  establishment  or  governing  body  against  any  establishment  as- 
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senting  to  the  provisions  of  this  Code,  in  any  court,  state  or  Federal 
until  such  alleged  violation  or  controversy  shall  have  been  submitted 
for  determination  in  the  manner  provided  for  by  this  Code,  and  in 
the  event  that  appeals  are  prosecuted  in  accordance  with  the  pro- 
visions of  this  Code,  until  the  National  Graphic  Arts  Coordinating 
Committee  shall  have  determined  such  issue. 

(j)  A  person  not  subject  to  the  provisions  of  this  Code  may  make 
a  complaint  of  violation  of  any  provision  of  this  Code  by  filing 
such  complaint  in  writing,  together  with  all  available  pertinent  in- 
formation, with  the  National  Code  Authority  or  National  Product 
Group  having  jurisdiction  over  the  alleged  violator. 

(k)  Any  governing  body  having  jurisdiction  to  hear  any  com- 
plaint may  adopt  such  rules  of  procedure  governing  the  filing  and 
hearing  of  complaints,  not  inconsistent  with  the  provisions  of  this 
Code,  as  it  may  deem  advisable. 

SECTION   11 APPEALS 

(a)  An  establishment  shall  have  the  right  of  appeal  from  any  de- 
cision, ruling,  regulation,  order,  or  finding  of  its  Regional  Code  Au- 
thority (or  of  any  joint  cooperative  regional  organization  authorized 
by  its  National  Code  Authority)  to  its  National  Code  Authority. 

(b)  An  establishment  shall  have  the  right  of  appeal  from  any 
decision,  ruling,  regulation,  order,  or  finding  of  its  Regional  Com- 
pliance Board  (or  of  any  joint  cooperative  regional  organization 
authorized  by  its  National  Compliance  Board)  to  its  National  Com- 
pliance Board. 

(c)  An  establishment  shall  have  the  right  of  appeal  from  any 
decision,  ruling,  regulation,  order,  or  finding  of  its  National 
Code  Authority  to  its  National  Compliance  Board  and  of  its  Na- 
tional Compliance  Board  to  the  National  Graphic  Arts  Coordinating 
Committee. 

(d)  A  member  of  a  National  Product  Group  shall  have  the  right 
of  appeal  from  any  decision,  ruling,  regulation,  order,  or  finding  of 
the  administrative  agency  of  its  National  Product  Group  to  the  Na- 
tional Graphic  Arts  Coordinating  Committee,  unless  all  necessary 
parties  are  establishments  under  the  jurisdiction  of  the  same  Na- 
tional Compliance  Board,  in  which  case  such  appeal  shall  lie  to  such 
National  Compliance  Board. 

(e)  National  Compliance  Boards,  National  Code  Authorities,  Na- 
tional Product  Groups,  establishments,  and  members  of  National 
Product  Groups  shall  have  the  right  of  appeal  from  any  decision, 
rulingj  regulation,  order,  or  finding  of  the  National  Graphic  Arts 
Coordinating  Committee  to  the  National  Recovery  Administration 
or  the  President. 

(f)  The  governing  body  determining  any  issue  shall  notify  the 
parties  thereto  in  writing  of  its  decision,  ruling,  reguhition,  order,  or 
finding,  and  no  person  shall  be  entitled  to  appeal  from  the  action  of 
such  governing  body  unless  he  takes  an  appeal  within  20  daj's  after 
he  shall  have  received  such  notification. 

(g)  All  ai)peals  shall  be  in  writing  and  a  copy  of  each  apjjeal 
shall  be  filed  with  the  governing  body  whose  action  is  appealed  from 


25 

at  least  one  day  before  it  is  filed  with  the  governing  body  to  which 
such  appeal  is  taken. 

(h)  An  appellant  shall  comply  with  the  decision,  ruling,  regula- 
tion, order,  or  finding  of  a  National  Product  Group,  a  National  Code 
Authority,  a  National  Compliance  Board,  or  the  National  Graj)hic 
Arts  Coordinating  Committee,  unless  the  governing  body  to  which 
his  appeal  is  taken  shall  grant  a  stay.  An  appeal  from  the  ruling, 
regulation,  order,  or  finding  of  regional  governing  body  shall  act  as 
a  stay. 

(i)  Any  governing  body  having  jurisdiction  to  hear  any  appeal 
may  adopt  such  rules  of  procedure  governing  appeals  taken  to  it, 
not  inconsistent  with  the  provisions  of  this  Code,  as  it  may  deem 
advisable. 

SECTION    1  2 AMENDMENTS 

(a)  This  Code,  except  as  to  provisions  required  by  the  Act,  may 
be  amended  on  the  basis  of  experience  or  changes  in  circumstances, 
such  amendments  to  be  based  upon  application  to  the  Administrator 
and  such  notice  and  hearing  as  he  shall  specify,  and  to  become  effec- 
tive on  approval  of  the  President. 

(b)  Except  as  herein  otherwise  provided,  any  amendment,  supple- 
ment, or  addition  to  this  Code  may  be  submitted  to  the  National 
Graphic  Arts  Coordinating  Committee  by  any  National  Code  Au- 
thority or  any  National  Product  Group.  If  it  affects  only  the  Na- 
tional Code  Authority  or  National  Product  Group  submitting  it  and 
is  not  inconsistent  with  other  provisions  of  this  Code  it  shall  be  sub- 
mitted by  the  National  Graphic  Arts  Coordinating  Committee  to  the 
Administrator  for  approval ;  if  it  affects  any  National  Code  Author- 
ity or  Authorities  other  than  a  National  Code  Authority  submitting 
it,  it  shall  first  be  submitted  to  all  such  National  Code  Authorities 
affected  and  if  approved  by  them,  shall  then  be  submitted  by  the 
National  Graphic  Arts  Coordinating  Committee  to  the  President  for 
approval. 

SECTION   13 — PRESIDENTIAL  POWERS 

The  President  may  from  time  to  time  cancel  or  modify  any  order, 
approval,  license,  rule,  or  regulation  issued  with  respect  to  this  Code. 

SECTION  14 PARTICIPATION  AND  MEMBERSHIP  RESTRICTIONS 

Each  establishment  shall  be  entitled  to  make  use  of  the  NRA 
insignia  and  may  participate  in  the  activities  of  its  National  Code 
Authority  and  of  this  Code  by  assenting  thereto  and  complying  with 
the  provisions  thereof,  and  paying  the  share  of  the  expense  of  admin- 
istration thereof  assessed  against  it,  as  herein  provided.  The  use  of 
such  NRA  insignia  by  any  establishment,  or  the  participation  by  any 
establishment  in  the  activities  of  its  National  Code  Authority  or  of 
this  Code,  or  the  continuing  in  effect  by  any  establishment  of  its 
membership  in  any  association  which  has  assented  to  this  Code,  shall 
be  construed  as  an  assent  by  such  establishment  to  this  Code. 

The  National  Graphic  Arts  Coordinating  Committee,  each  Na- 
tional Compliance  Board,  each  National  Code  Authority,  the  admin- 
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istrative  agency  of  each  Xational  Product  Group,  and  any  associa- 
tion directly  or  indirectly  participating  in  the  activities  of  this  Code 
shall  (1)  impose  no  inequitable  restrictions  upon  admission  to  mem- 
bership, and  (2)  submit  to  the  Administrator  for  review  true  copies 
of  its  articles  of  association,  constitution,  by-laws,  rules  and  regula- 
tions, and  any  amendments  when  made  thereto. 

SECTION   1 5 MONOPOLIES 

No  provision  in  this  Code  shall  be  interpreted  or  applied  in  such 
a  manner  as  to  promote  monopolies,  eliminate  or  oppress  small  enter- 
prises, or  discriminate  against  them. 

SECTION    16 LIABILITIES 

Nothing  contained  in  this  Code  shall  constitute  the  persons  par- 
ticipating in  any  manner  whatsoever  in  the  activities  of  this  Code 
artners  for  any  purpose.  Nor  shall  any  person  so  participating 
e  liable  in  any  manner  to  anyone  for  any  act  of  any  other  person, 
agent  or  employee.  Nor  shall  any  person  so  participating,  who  ex- 
ercises reasonable  care  and  diligence  in  the  performance  oi  his  duties 
hereunder  or  in  the  exercising  of  his  powers  or  discretions,  be  liable 
to  any  one  for  any  action  or  omission  to  act,  excepting  only  for  his 
own  willfully  wrong  or  fraudulent  act. 

SECTION    1  7 RESERVATIONS 

(a)  No  person  assenting  to  this  Code  shall  be  held  to  have  thereby 
assented  to  any  amendment  thereof,  nor  to  any  particular  interpre- 
tation if  invalid. 

(b)  Those  submitting  this  Code  recognize  that  pursuant  to  Section 
10  (b)  of  the  National  Industrial  Recovery  Act  the  President  may, 
from  time  to  time,  cancel  or  modify  any  order  approving  this  Code, 
but  in  submitting  or  assenting  to  this  Code  the  establishments  do 
not  thereby  consent  to  any  modification  thereof,  except  as  each  may 
thereto  subsequently  agree,  nor  do  they  thereby  waive  any  constitu- 
tional rights,  or  consent  to  the  imposition  of  any  requirements  that 
might  restrict  or  interfere  with  the  constitutional  guarantee  of  the 
freedom  of  the  press. 

SECTION   18 EFFECTIVE  DATE  AND  EXPIRATION 

This  Code  shall  be  effective  on  the  second  Monday  after  its  ap- 
proval by  the  President  and  continue  in  effect  concurrently  with 
the  National  Industrial  Kecovery  Act,  and  any  extension  thereof, 
unless  sooner  terminated  by  action  or  approval  of  the  President. 

Article  II — Employment,  Wages,  Hours,  Etc. 

SEC'ITON    1  9 OENERAL  PROVISIONS 

(a)  Kvtj)l(>ym.ent. — As  required  by  Section  7  (a)  of  Title  I  of  the 
National  Industrial  Recovery  Act,  the  following  provisions  are  con- 
ditions of  this  Code: 
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(1)  That  employees  shall  have  the  right  to  organize  and  bar- 
gain collectively  through  representatives  of  their  own  choosing, 
and  shall  be  free  from  the  interference,  restraint,  or  coercion  of 
employers  of  labor,  or  their  agents,  in  the  designation  of  such 
representatives  or  in  self-organization  or  in  other  concerted 
activities  for  the  purpose  of  collective  bargaining  or  other 
mutual  protection; 

(2)  That  no  employee  and  no  one  seeking  employment  shall 
be  required  as  a  condition  of  employment  to  join  any  company 
union  or  to  refrain  from  joining,  organizing,  or  assisting  a 
labor  organization  of  his  own  choosing;  and 

(3)  That  employers  shall  comply  with  the  maximum  hours 
of  labor,  minimum  rates  of  pay,  and  other  conditions  of  employ- 
ment, approved  or  prescribed  by  the  President. 

(b)  Child  labor. — Establishments  covered  by  this  Code  shall  not 
employ  any  person  under  the  age  of  16  years  except  that  those  be- 
tween 14  and  16  years  of  age  may  be  employed  (but  not  in  mechan- 
ical or  manufacturing  duties)  not  to  exceed  three  hours  a  day,  such 
hours  to  be  between  7  a.m.  and  7  p.m.,  in  such  work  as  will  not  inter- 
fere with  the  hours  of  day  school. 

Establishments  covered  by  Industries  A-1,  A-2,  A-3  arid  A-5  as 
provided  in  this  Code,  where  there  are  newspapers  or  periodicals  or 
advertising  newspapers  published  and/or  printed,  may  also  employ 
persons  14  years  of  age  or  over  who  are  able,  without  impairment  of 
health,  to  sell  newspapers  or  periodicals  between  7  a.m.  and  7  p.m. 
from  October  1st  to  March  31st,  inclusive,  and  between  7  a.m.  and 
8  p.m.  from  April  1st  to  September  30th,  inclusive,  where  such  work 
does  not  interfere  with  the  hours  of  day  school ;  and  may  also  employ 
persons  under  16  years  of  age,  who  are  able,  without  impairment  of 
health,  to  deliver  newspapers  or  periodicals  or  advertising  news- 
papers, where  such  work  does  not  interfere  with  the  hours  of  day 
school. 

(c)  Piecework  coni'pensation. — The  provisions  in  this  Article  II 
as  to  minimum  wages  shall  apply  irrespective  of  whether  an  em- 
ploj^ee  is  actually  compensated  on  a  time-rate,  piece-work,  or  other 
basis. 

(d)  Employvient  hy  several  estahlishments. — Establishments  shall 
not  knowingly  employ  any  employee  who  works  for  two  or  more  es- 
tablishments for  a  greater  number  of  hours  in  any  day  or  week  than 
is  specified  in  this  Code  for  a  single  establishment. 

(e)  Complement  of  men. — A  commission  of  three  disinterested 
engineers,  selected  by  the  American  Society  of  Mechanical  Engi- 
neers, shall  be  employed  by  the  National  Graphic  Arts  Coordinat- 
ing Committee  to  make  a  comprehensive  study,  and  to  recommend 
rules,  covering  complement  of  men  required  on  relief  printing  me- 
chanical equipment,  for  addition  to  Section  21  of  this  Code  by 
amendment  as  elsewhere  herein  authorized. 

(f)  Handicapped  persons. — A  person  whose  earning  capacity  is 
limited  because  of  age  or  physical  handicap  may  be  continued  on 
li^ht  work  unless,  and  until,  otherwise  ordered  at  a  wage  below  the 
minimum  fixed  in  this  Code.  Each  establishment  shall  file  with 
its  National  Code  Authority  a  list  of  all  such  persons  employed, 
including  the  hours  worked  and  wages  paid,  and  such  other  infor- 
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mation  as  such  Xational  Code  Authority  may  require.  Further 
emplo^auent  under  this  clause  must  be  authorized  by  such  National 
Code  Authority.  Each  National  Code  Authority  may  adopt  regula- 
tions and  rulings  governing  the  application  of  this  clause   (f). 

SKCTION    2  0 NONMECHANICAL  EMPLOYEES 

(a)  Non mechanical  empJoyees — MinimAMn wages. — Establishments 
covered  by  this  Code  shall  not  pay  any  nonmechanical  employee 
less  than  $15.00  per  week  in  any  city  over  500,000  population  or  in 
the  immediate  trade  area  of  such  city;  nor  less  than  $14.00  per 
•week  in  any  city  between  250,000  and  500,000  population,  or  in  the 
immediate  trade  area  of  such  city;  nor  less  than  $13.00  per  week 
in  any  city  between  50,000  and  250,000  population,  or  in  the  imme- 
diate trade  area  of  such  city;  nor  less  than  $12.00  per  week  in  any 
city  between  25,000  and  50,000  population,  or  in  the  immediate  trade 
area  of  such  city.  In  places  of  less  than  25,000  population  (1930 
Census),  wages  in  effect  July  1,  1933,  shall  be  increased  by  not 
less  than  20  per  cent,  provided,  that  this  shall  not  require  wages 
in  excess  of  $11.00  per  week. 

Excepting  (1)  that  persons  (other  than  apprentices)  learning  the 
business  during  the  first  12  months  of  service  in  the  Industry,  office 
boys  or  girls,  and/or  errand  boys  or  girls,  comprising  in  all  not 
more  than  one  for  each  five  employees,  or  fraction  thereof,  shall 
receive  not  less  than  20  cents  per  hour;  and  (2)  that  no  establish- 
ment in  a  city  over  50,000  population  shall  pay  any  nonmechanical 
employee,  other  than  those  excepted,  less  than  the  amount  set  forth 
in  the  foregoing  paragraph,  unless  the  wage  for  the  same  class  of 
work  in  the  same  locality  on  July  15,  1929,  was  less  than  the  amount 
set  forth,  in  which  case  it  shall  pay  not  less  than  the  wage  for  the 
same  class  of  work  in  such  locality  on  Julv  15,  1929,  with  a  minimum 
of  $12.00  per  week. 

Wages  to  such  nonmechanical  employees  for  part-time  shall  be 
computed  and  paid  at  proportional  rates  for  the  time  actually 
employed. 

Nonmechanical  employees  shall  include  copy -holders  and  em- 
ployees checking  directory  proofs  which  are  independently  and 
completely  read  by  qualified  proofreaders. 

SECTION   21 — MECHANICAL  EMPLOYEES 

HN(!AGED    IN    THK  PnOCKSSES    OF    RELIEF   PRINTING 

The  i)rovisions  of  this  Section  shall  govern  all  establishments  en- 
gaged in  any  of  the  processes  or  partial  processes  of  relief  printing 
and  shall  be  api)licable  to  all  the  mechanical  employees  of  such 
establishments  engaged  in  carrying  on  any  of  the  operations  of  such 
processes. 

(a)  TJnftkillcd  w/'chnnical  r7)i players — mh)?minn  nvjgrs. — Estab- 
lishmonts  covered  by  this  Section  shall  not  pay  any  ntiskilled  me- 
chanical employee  less  than  40  cents  per  hour,  unless,  on  .Inly  15, 
1929,  the  houily  rate  foi-  the  same  class  of  work  was  less  than  40 
cents  per  hour,  in  which  latter  ease  they  shall  be  paid  not  less  than 
gueji  houi-ly  late  on  July  15.  1929.  in  th(>  same  establishment   (or  in 
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the  same  locality  in  the  case  of  a  new  establishment)  and  in  no  event 
less  than  30  cents  per  hour. 

(b)  Skilled  mechanical  employees — Mlnlmtnn  wages. — Paragraph 
1.  Minimum  hourly  compensation  for  various  classes  of  skilled 
workers  and/or  artisans  shall  be  established  for  classes  of  establish- 
ments coming  under  this  Section,  as  follows : 

Class  1.  This  class  shall  consist  of  all  library  binders  where- 
ever  situated,  and  all  other  establishments  in  places  of  less  than 
25,0Q0  population  (1930  Census)  in  which  the  total  job  and 
contract  printing  output  (except  circulation  and  advertising 
receipts  of  newspapers  and  periodicals)  for  the  preceding  calen- 
dar year  was  less  than  $50,000. 

Class  2.  This  class  includes   all  establishments   pother  than 
library  binders)  coming  within  this  Section  in  cities  (or  similar 
localities)   having  more  than  25,000  population   (1930  Census) 
and  each  such  establishment,  in  a  place  of  smaller  population, 
which  had  a  total  job  and  contract  printing  output  (except  cir- 
culation and  advertising  receipts  of  newspapers  and  periodicals) 
for  the  preceding  calendar  year  in  excess  of  $50,000. 
The  minimum  hourly  wages  for  Class  1  are  set  forth  in  Column 
1 ;  and  the  minimum  hourly  wages  for  Class  2  are  set  forth  in  Col- 
umn 2  of  the  following  schedule: 

ECREDVLE 


Compositors - ..- .- 

Typesetting  Machine  Operators - „ 

Proofreaders - 

Job  Pressmen,  including  pressmen  employed  on  special  ticket  and  coupon  presses... 

Job  Feeders 

Cylinder  and  Sheet-fed  Rotary  Pressmen 

Cylinder  Feeders 

Web  Rotary  Pressmen 

Web  Rotary  First  Assistant  Pressmen 

Flat  Casters 

Paper  Cutting  and  Binding  Machine  Operators  (except  as  classified  for  Edition 
Binding) - 

Pamphlet  Bindin?  Machine  Assistants,  skilled 

Pamphlet  and  Edition  Bindery  Girls,  skilled,  also  Bunchers  and  Feeders 

Ruling  Machine  Operators,  skilled 

Ruling  Machine  Operating  Assistants 

Ruling  Machine  Feeders 

Edition  Binding  (Machine  Operators),  including  Case  Makers,  Stampers,  Cutters, 
Rounders  and  Backers,  Lining  Machine,  Casing-in  Machine,  Folding-Machine, 
and  Gathering  Machine 

Edition  Binding — Assistant  Machine  Operators 

Edition  Bindiiig— Hand  Workers,  skilled  (Men) 

Library  Binders  (Men),  skilled 

Library  Binders  (Women),  skilled 

Electrotypers— 

Molders  and  Finishers 

Branchmen 

Helpers 

Stereotypers 

Stereotypers'  Helpers 

Photo-Engravers 


Column 

Column 

1 

2 

$0.60 

$0.82 

.60 

.82 

.45 

.71 

.48 

.66 

.34 

.44 

.60 

.82 

.35 

.65 

.67 

.91 

.35 

.55 

.34 

.44 

.48 

.66 

.36 

.49 

.30 

.37 

.60 

.82 

.35 

.45 

.30 

.37 

.60 

.77 

.48 

.60 

.50 

.66 

.45 

.32 

.60 

.82 

.48 

.66 

.40 

.50 

.60 

.82 

.40 

.50 

1.00 

1.00 

Exception  1 :  An  establishment  whose  gross  business  (not  includ- 
ing circulation  and  advertising  receipts  of  newspapers  and  periodi- 
cals) is  under  $100,000  per  year,  located  in  a  place  of  less  than 
25,000  population,  which  might  otlierwise  come  under  Class  2,  may 
obtain  a  terminable  permit  from  its  National  Code  Authority  to 
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come  under  Class  1  if  and  so  long  as  that  part  of  such  gross  business 
which  originates  in  places  of  more  than  25,000  population  and/or 
with  firms  whose  headquarters  are  in  such  places  (hereinafter  re- 
ferred to  as  foreign  business)  was  less  than  $6,000  for  the  preceding 
quarter  of  the  calendar  year — under  the  following  conditions : 

(1)  A  terminable  permit  shall  be  issued  upon  the  filing  of  a  sworn 
application  stating  that  the  applicant's  foreign  business  for  the  last 
preceding  quarter  of  the  calendar  year  was  less  than  $6,000  (listing 
the  items  comprising  the  same). 

(2)  Such  permit  shall  continue  for  successive  quarters  upon  its 
filing  reports  with  corresponding  information  within  15  days  after 
the  expiration  of  each  quarter. 

(3)  A  permit  shall  expire  15  days  after  the  expiration  of  a  quarter 
upon  the  permittee's  failure  to  file  a  report  thereon,  or  upon  such 
report  showing  over  $6,000  of  foreign  business  in  the  preceding 
quarter  of  the  calendar  year. 

(4)  The  National  Code  Authority  may  revoke  a  permit  and/or 
refuse  further  permits  to  any  establishment  which  it  finds  to  have 
made  a  materially  false  statement  hereunder. 

Exception  2:  In  establishments  located  in  places  of  less  than 
10,000  population  (1930  Census)  which  had  gross  receipts  of  $12,000 
or  less  in  the  preceding  calendar  year  from  job  and  contract  printing 
(not  including  circulation  and  advertising  receipts  of  newspapers 
and  periodicals),  the  requirements  of  Paragraphs  1  and  2  shall  not 
apply;  but  mechanical  employees  shall  receive  not  less  than  eighty 
(80)  per  cent  of  the  minmia  set  forth  in  Column  1  of  the  fore- 
going schedule ;  provided,  however,  that  when  an  employee  in  such 
an  establishment  performs  tasks  coming  within  several  of  the  classi- 
fications set  forth  in  Paragraph  1,  his  minimum  hourly  rate  of  com- 
pensation shall  be  determined  by  averaging  the  minimum  rates  for 
such  various  classifications. 

Paragraph  2.  Each  establishment,  with  the  exception  of  those — 

(1)  Which  are  operating  under  wage  agreements  arrived  at 
by  collective  bargaining ;  and 

(2)  Those  which   are  paying  not  less  than  the  wage  rates 
which  they  were  paying  on  July  15,  1929, 

shall  make  increases  in  its  average  hourly  compensation  for  all 
classes  of  skilled  labor,  within  30  days  after  this  Code  becomes 
effective,  on  the  following  basis : 

Including  increases  made  under  Paragraph  1  of  this  Section 
each  plant  shall  increase  the  hourly  rates  to  a  point  where  (in- 
cluding increases  made  since  July  1,  1933)  they  are  10  per  cent 
higher  than  the  hourly  rates  in  effect  on  July  1,  1933,  with  this 
limitation,  that  they  need  not  increase  rates  above  those  paid  on 
July  15,  1929,  in  the.  same  plant,  or  above  those  paid  in  similar 
plants  in  the  same  locality  coming  within  the  above  clauses  (1) 
or  (2). 
Paraorai'II  3.  Within  30  days  after  this  Code  becomes  effective 
any  rate  increases  under  Paragraphs  1  and  2  must  be  further  aug- 
mented, if  necessary,  to  bring  the  average  hourly  compensation  paid 
in  each  establishment  up  to  90  per  cent  of  the  hourly  rates  prevail- 
ing f)n  July  1,  1933,  in  the  same  locality,  for  those  base  classes  of 
skilled  lahor  named  in  the  schedule  set  forth  in  Paragraph  1  hereof. 
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Prevailing  rates  shall  be  the  average  of  the  hourly  rates  paid  to 
the  emplo3^ees  constituting  that  50  per  cent  of  each  class  of  skilled 
employees  coming  under  this  Code  in  that  locality  which  was  re- 
ceiving the  higher  hourly  wage  rates  on  July  1,  1033.  For  example, 
if  in  a  locality  of  Class  1,  a  total  of  thirty  compositors  were  em- 
ployed, ten  of  whom  w^ere  receiving  82  cents  per  hour  and  twenty 
of  whom  were  receiving  67  cents  per  hour,  the  prevailing  rate  would 
be  the  weighted  average  of  82  cents  for  ten  compositors  and  of  G7 
cents  for  five  compositors  (making  together  50  per  cent  of  the  total 
number)  or  77  cents,  and  90  per  cent  thereof  would  be  69.3  cents. 

It  is  provided,  liowever,  that  in  a  locality  where  one  establishment 
employs  50  per  cent  or  more  of  the  total  skilled  employees  of  a 
particular  class  in  that  locality,  and  the  rate  paid  by  said  estab- 
lishment is  higher  than  the  average  rate  paid  by  the  other  estab- 
lishments in  that  locality,  the  employees  of  that  class  in  said  es- 
tablishment so  employing  50  per  cent  or  more  of  that  class  shall  be 
omitted  in  computing  the  average  hourly  wage  rates  for  that  locality. 

[Note. — For  the  purposes  of  Paragraphs  2  and  3  "Average  ",  in  case  varying 
x'^ates  are  paid  for  the  same  classification  of  labor,  means  average  ascertained 
by  dividing  the  total  of  hourly  compensations  by  the  total  number  of  employees 
whose  wage  rates  are  being  averaged.] 

Paragraph  4.  In  applying  the  foregoing  paragraphs,  differentials 
in  wage  rates  from  basic  rates  for  varjdng  tasks  within  the  same 
class  shall  be  maintained  as  in  effect  December  1,  1933,  in  the 
individual  establishments. 

Paragraph  5.  In  no  instance  shall  the  foregoing  be  applied  in  a 
manner  to  reduce  the  present  hourly  rate  paid  to  any  class  of  em- 
ployees, or  to  establish  minimum  wage  rates  in  establishments  where 
collective  bargaining  is  not  practiced  higher  than  the  minimum  for 
the  same  class  of  employees  in  establishments  in  that  locality  wdiere 
wage  rates  were  arrived  at  through  collective  bargaining. 

Paragraph  6.  It  should  be  specifically  understood  that  the  fore- 
going provisions  are  intended  to  establish  only  minimum  and  not 
maximum  wage  requirements. 

(c)  General  xoage  provisions. — In  connection  with  the  foregoing, 
the  following  rules  shall  apply : 

(1)  No  establishment  shall  pay  to  any  emploj^ee  coming 
within  any  of  the  classifications  enumerated  in  the  schedule  in 
(b)  Paragraph  1  an  hourly  rate  lower  than  the  minimum  estab- 
lished for  unskilled  mechanical  employees  in  that  locality  by  this 
Section. 

(2)  Except  as  provided  in  Exception  2  of  Paragraph  1  an 
employee  performing  duties  coming  within  more  than  one  of  the 
classifications  in  the  foregoing  schedule  shall  be  compensated  on 
the  basis  of  the  rates  apj)lying  to  such  several  classifications  for 
the  time  employed. 

(3)  The  foregoing  recjuirements  as  to  mechanical  wages  do 
not  apply  to  apprentices,  wlio  are  referred  to  in  (e)  of  this 
Section. 

{4l)  In  establishments  where  newspapers  are  printed  the  pro- 
visions of  clause  (b)  and  the  preceding  subclauses  of  (c)  of 
Section  21  need  not  apply  for  skilled  mechanics  while  engaged 
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in  the  production  of  newspapers;  provided,  that  in  such  estab- 
lishments the  minimum  wage  rate  for  such  mechanics  shall  be  40 
cents  per  hour,  and  provided  further,  that  the  differentials  exist- 
ing December  1,  1933,  in  the  hourly  wage  rates  of  such  employees 
shall  be  maintained, 
(d)   Hours  of  labor — 1.  Standard  working  hours. — Standard  work- 
ing hours  shall  be  40  hours  per  week  for  all  mechanical  employees, 
including  proprietors,  supervisors,  foremen  and/or  others  for  the 
time  actuall}^  engaged  in  mechanical  work.     The  work  week  in  the 
case  of  each  individual  employee  shall  be  divided  into  not  more  than 
six  shifts,  no  one  of  which  will  be  more  than  8  hours  unless  overtime 
be  paid.     When  necessary,  overtime  shall  be  permitted;  provided  (1) 
that  a  mechanical  employee  shall  receive  not  less  than  the  local  over- 
time rate  (one  and  one-third  times  or  one  and  one-half  times  his 
hourly  wage)  for  all  work  in  excess  of  8  hours  within  any  24-hour 
period;  and   (2)   that  no  more  than  520  hours  shall  be  worked  by 
any  mechanical  employee  in  any  13  weeks  period. 

It  is  not  intended  that  any  of  the  foregoing  provisions  shall  limit 
the  number  of  days  per  week  or  shifts  per  day  an  establishment  may 
operate.^ 

2.  Maxwnivi  hour  exceptions. —  (1)  The  maximum  hours  fixed  by 
this  Section  shall  not  apply  to  professional  persons  employed  in  their 
profession,  technical  emploj^ees,  or  employees  on  emergency  main- 
tenance, or  repair  work,  nor  to  employees  in  cases  where  the  restric- 
tion of  hours  of  highly  skilled  artistic  or  mechanical  workers  on 
continuous  processes  would  unavoidably  reduce  production;  but  in 
the  case  of  such  a  highly  skilled  artistic  or  mechanical  worker  the 
local  overtime  rate  (one  and  one-third  times  or  one  and  one-half 
times  his  hourly  wage)  shall  be  paid  for  the  hours  worked  in  excess 
of  the  maximum. 

(2)  A  tolerance  of  10  per  cent,  without  overtime  pay,  over  the  maxi- 
mum hours  herein  prescribed,  shall  be  allowed  in  the  cases  of  wash- 
up  crews,  shipping  crews,  material  handlers,  elevator  operators,  and 
other  mechanical  employees  whose  duties  have  no  direct  connection 
with  Graphic  Arts  processes,  and  a  tolerance  of  20  per  cent  without 
overtime  pay  shall  be  allowed  in  the  cases  of  outside  delivery  men, 
porters,  engineers,  firemen,  janitors  and  watchmen.  The  maximum 
of  six  shifts  per  week  shall  not  apply  to  engineers,  firemen,  janitors 
or  watchmen. 

A  tolerence  of  10  per  cent,  without  overtime  pay,  shall  also  be  al- 
lowed establishments  engaged  in  the  service  of  library  binding,  such 
tok^rance  to  be  averaged  over  six  months'  periods,  provided  no  em- 
l)loyee  shall  l)e  allowed  to  work  over  48  hours  in  any  one  week. 

(3)  In  establishments  liaving  periods  of  regular  variations  or  sea- 
Fonal  swells  arising  from  the  publication  of  ncwspajiers  (other  than 
dailies)  or  tlio  production  of  special  editions,  employees  may  work 
more  than  eight  liours  in  any  one  day  without  overtime  ])ay. 

f4)  In  establishments  Avhere  a  daily  newspaper  is  printed,  in 
cities  or  towns  where  there  are  no  available  surplus  mechanics  com- 
petent for  the  tasks  to  be  performed,  em])loyers  nuiy  work  their  me- 
chanical employees  more  than  eiglit  hours  pov  day  during  periods  of 
r<'gular  variation,  seasonal  swell,  and/or  (hiiMug  the  production  of 
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special  editions,  provided  that  time  and  one-third  shall  be  i)aid  for 
all  work  in  excess  of  eight  hours  })er  day. 

(5)  In  establisliments  in  Industry  A-5  of  this  Code  where  news- 
papers are  printed,  the  maximum  unit  of  hours  to  constitute  a  daj^'s 
or  night's  work  for  mechanical  employees  engaged  in  the  prochiction 
of  newspapers  shall  be  8  continuous  hours,  exclusive  of  lunch  time. 

The  foregoing  maximum  hours  of  work  shall  not  be  construed  as 
a  minimum  either  for  a  day  or  a  week,  and  if  at  any  time  in  any 
locality  newspaper  mechanics  of  a  given  trade,  through  their  chosen 
representatives,  express  by  written  request  to  the  employer  or 
employers  a  desire  to  share  available  work  with  bona  fide  resident 
unemployed  competent  newspaper  mechanics  in  their  particular 
trade  or  craft,  the  number  of  hours  of  Avork  may  be  adjusted  by 
mutual  agreement. 

If  local  agreement  proves  impossible  within  15  days,  the  question 
n\'A\  be  appealed  by  either  party  to  a  local  Fact  Finding  Board  made 
up  of  two  representatives  of  the  emplo3'er  or  employers  and  two 
representatives  of  the  employees. 

The  local  Board  as  thus  formed  shall  endeavor  to  agree  upon  the 
facts  with  regard  to  the  number  of  resident  unemployed  competent 
newspaper  mechanics  in  the  locality  for  the  purpose  of  reducing  the 
number  of  such  unemployed  newspaper  mechanics  so  far  as  is  pos- 
sible without  undue  hardship  to  either  the  employer  or  employers  or 
his  or  their  employees. 

If  a  majority  agreement  cannot  be  arrived  at,  the  four  members 
shall  choose  a  fifth  and  impartial  member  of  the  Board  who  shall 
act  as  chairman. 

The  Board  shall  proceed  diligently  to  complete  its  findings  of  fact 
and  make  its  recommendations. 

Should  either  the  employer  or  emploj'ers  or  his  or  their  emplo3^ees 
disagree  with  the  findings  and  recommendations  of  the  local  Fact 
Finding  Board,  appeal  may  be  made  to  the  National  Relief  Printing 
Labor  Board  provided  for  in  this  Code,  which,  after  notice  and 
opportunity  for  the  parties  to  be  heard,  shall  make  a  finding  which 
shall  be  binding  upon  all  parties  of  interest. 

These  provisions  as  to  sharing  of  Avork  shall  not  apply  to  any 
newspaper  having  ten  or  less  journeymen  mechanical  department 
emploj^ees. 

If  in  any  locality  there  are  not  available  competent  journej^men 
newspaper  mechanics  to  permit  the  operation  of  any  newspaper  in 
such  locality  on  a  40  hour  week,  then  the  work  week  may  be  ex- 
tended to  not  more  than  six  times  the  maximum  unit  of  hours  here- 
inbefore set  forth  as  constituting  a  normal  day's  or  night's  work, 
without  overtime;  provided  that  in  any  locality  where  less  than  8 
hours  normally  constitutes  a  day's  or  night's  work,  then  the  work 
week  may  not  be  extended  beyond  six  times  that  unit  of  hours 
unless  overtime  be  paid. 

An  employer  may  divide  an  employee's  work  week  into  as  many 
as  six  shifts,  each  of  such  length,  not  exceeding  8  hours,  as  the 
employer  may  determine,  and  shall  have  the  right  to  designate  the 
shifts,  schedule  of  hours,  and  starting  time  of  each  employee.  Over- 
time shall  be  worked  when  necessary. 
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(6)  In  establishments  in  Industry  A-2  of  this  Code  where  news- 
papers are  printed,  the  maximum  unit  of  hours  to  constitute  a  day's 
or  night's  work  for  mechanical  employees  engaged  in  the  produc- 
tion of  newspapers  shall  be  8  continuous  hours,  exclusive  of  lunch 
time. 

The  foregoing  maximum  hours  of  work  shall  not  be  construed  as 
a  minimum  either  for  a  day  or  a  week,  and  if  at  any  time  in  any 
establishment  a  majority  of  the  newspaper  mechanics  of  a  given 
trade  express  by  written  request  to  the  employer  a  desire  to  share 
available  work  with  bona  fide  resident  unemployed  competent  news- 
paper mechanics  in  their  particular  trade  or  craft,  the  number  of 
hours  of  work  may  be  adjusted  by  mutual  agreement. 

If  local  agreement  proves  impossible  within  15  days,  the  question 
may  be  appealed  by  either  party  to  a  local  Fact  Finding  Board  made 
up  of  two  representatives  of  the  employer  and  two  representatives 
of  the  employees. 

The  local  Board  as  thus  formed  shall  endeavor  to  agree  upon  the 
facts  with  regard  to  the  number  of  resident  unemployed  competent 
newspaper  mechanics  in  the  locality  for  the  purpose  of  reducing  the 
number  of  such  unemployed  newspaper  mechanics  so  far  as  is  pos- 
sible without  undue  hardship  to  either  the  employer  or  his  employees. 

If  a  majority  agreement  cannot  be  arrived  at,  the  four  members 
shall  choose  a  fifth  and  impartial  member  of  the  Board  who  shall 
act  as  chairman. 

The  Board  shall  proceed  diligently  to  complete  its  findings  of  fact 
and  make  its  recommendations. 

Should  either  the  employer  or  his  employees  disagree  with  the 
findings  and  recommendations  of  the  local  Fact  Finding  Board, 
appeal  may  be  made  to  the  National  Relief  Printing  Labor  Board 
provided  for  in  this  Code,  which,  after  notice  and  opportunity  for 
the  parties  to  be  heard,  shall  make  a  finding  which  shall  be  binding 
upon  all  parties  of  interest. 

These  provisions  as  to  sharing  of  work  shall  not  apply  to  any 
newspper  having  ten  or  less  journeymen  mechanical  department 
employees. 

If  in  any  locality  there  are  not  available  competent  journeymen 
newspaper  mechanics  to  permit  the  operation  of  any  newspaper  in 
such  locality  on  a  40  hour  week,  then  the  work  week  may  be  extended 
to  not  more  than  six  times  the  maximum  unit  of  hours  hereinbefore 
set  forth  as  constituting  a  normal  day's  or  night's  work,  without 
overtime;  provided  that  in  any  locality  where  less  than  8  hours 
normally  constitutes  a  day's  or  night's  work,  then  the  work  week 
may  not  be  extended  beyond  six  times  that  unit  of  hours  imless 
overtime  be  paid. 

An  emplo3'er  may  divide  an  employee's  work  week  into  as  many 
as  six  shifts,  each  of  such  length,  not  exceeding  8  hours,  as  the  em- 
ployer may  determine,  and  shall  have  the  right  to  designate  the 
shifts,  srherliile  of  liours,  and  starting  time  of  each  employee.  Over- 
time shall  be  worked  when  necessary.'' 

(e)  A])p7'nit'/ceH. — The  ratio  for  apprentices  under  Section  21  of 
this  ('ode  shall  be  not  mo!-e  than  one  apprentice  to  five  or  a  major 

*  See  pur.  2  of  Executive  urder  uppruviiig  Uiiti  C'udu. 
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fraction  thereof  of  journeymen  of  the  respective  skilled  classifica- 
tions. However,  any  plant  may  have  at  least  one  apprentice  in  each 
or  any  classification  of  skilled  labor  in  which  a  journeyman  is  em- 
ployed. The  minimum  base  rates  of  pay  for  an  apprentice  shall 
represent  the  percentages  shown  below  of  the  minimum  wage  of  a 
journeyman  of  the  skilled  classification  under  which  such  apprentice- 
ship is  being  served : 

Per  cent  Per  cent 

First  Year 30      Fourth  Year 60 

Second  Year 40      Fifth  and  Sixth  Years 75 

Third  Year 50 

Boys  under  eighteen,  not  high-school  graduates,  may  be  started  as 
apprentices  and  serve  up  to  one  year  at  50  per  cent  of  the  wage  of 
unskilled  labor. 

The  maximum  terms  of  apprenticeships  shall  be :  For  compositors, 
five  years;  for  pressmen,  four  years  if  (1)  over  twenty  years  of  age 
at  the  start,  or  (2)  advanced  from  feeder  or  rotary  assistanceship, 
otherwise  six  years. 

These  apprenticeship  rules  shall  not  prevent  the  continuation  of 
the  status  of  persons  already  at  work  under  apprenticeship  arrange- 
ments made  prior  to  July  1,  1933. 

Upon  the  completion  of  the  term  of  apprenticeship,  journeymen's 
minimum  rates  of  pay  shall  apply. 

SECTION    2  2 MECHANICAL  EMPLOYEES    (coutinued) 

A.  Engaged  in  thb  Processes  of  Lithogeaphic  Printing 

The  provisions  of  this  Sub-Section  22-A,  shall  govern  all,  estab- 
lishments engaged  in  any  of  the  processes  or  partial  processes  of  lith- 
ographic printing  and  shall  be  applicable  to  all  the  mechanical  em- 
ployees of  such  establishments  engaged  in  carrying  on  any  of  the 
operations  of  such  processes ;  excepting  those  establishments  and  the 
employees  of  those  establishments,  included  in  the  Trade  Mounting 
and  Finishing  Industry. 

(a)  TJnshilled  mechanical  em'ployees — Minimura  wages. — Estab- 
lishments covered  by  this  Sub-Section  22-A  shall  not  pay  any  un- 
skilled mechanical  employee  less  than  40  cents  per  hour,  unless,  on 
•July  15,  1929,  the  hourly  rate  for  the  same  class  of  work  was  less 
than  40  cents  per  hour,  in  which  latter  case  establishments  shall  not 
pay  less  than  such  hourly  rate  on  July  15,  1929,  and  in  no  event  less 
than  30  cents  per  hour. 

(b)  Skilled  mechanical  em'ployees — Mirmnum  wages. —  (1)  Each 
establishment  which  operated  on  July  1, 1933,  on  a  basic  work  week  of 
40  hours  or  more  shall  put  into  effect,  as  of  the  effective  date  of  this 
Code,  hourly  rates  for  all  its  skilled  mechanical  employees  at  least 
10%  higher  than  were  the  hourly  rates  in  effect  on  July  1,  1933 ;  pro- 
vided, that  no  such  hourly  rate  shall  be  less  than  the  minimum  hourly 
rate  established  by  this  Sub-Section  22-A  for  unskilled  mechanical 
employees,  and  provided  further,  that  no  establishment  shall  be  re- 
quired under  this  paragraph  to  pay  any  employee  a  weekly  wage 
for  40  hours  greater  than  the  weekly  wage  paid  for  the  same  class 
of  work  for  the  basic  work  week  in  operation  in  such  establishment 
on  July  1,  1929. 
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(2)  If.  after  the  increase  in  hourly  rate  provided  for  in  the  pre- 
ceding paragraph  is  effective,  the  hourly  rate  paid  by  an  establish- 
ment to  any  skilled  mechanical  emploj'-ee  is  less  than  90%  of  the  pre- 
vailing hourly  rate  on  July  1,  1933,  the  hourly  rate  of  such  employee 
within  30  days  from  the  effective  date  of  this  Code  shall  be  increased 
to  not  less  than  90%  of  such  prevailing  hourly  rate.  For  the  pur- 
pose of  this  paragraph,  "  prevailing  hourly  rate  "  is  defined  to  be  the 
average  rate  paid  that  class  of  skilled  mechanical  employees  by  a 
group  of  other  establishments  doing  a  comparable  class  of  work 
and/or  of  comparable  size  in  that  localitj^  or  competitive  area. 

(c)  Hours  of  labor — (i)  standard  worJancj  hours. — Standard 
working  hours  for  all  mechanical  employees,  including  proprietors, 
superAasors,  foremen  and/or  others  for  the  time  actually  engaged 
in  mechanical  work  shall  be  40  hours  per  week,  and  not  over  8  hours 
per  day  from  Monday  to  Friday  inclusive  and  not  over  4  hours  on 
Saturday  mornings  before  1  p.m. 

Overtime  shall  be  permitted  when  necessary,  provided,  (1)  that  in 
any  establishment  for  each  of  the  first  3  hours  worked  in  excess  of 
the  standard  work  day  for  such  establishment  on  any  day  from 
Monday  to  Friday  inclusive  a  mechanical  employee  shall  receive 
one  and  one-half  times  his  hourly  wage,  (2)  that  for  the  fourth 
and  each  additional  hour  Avorked  in  excess  of  such  standard  work 
day  from  ]\Ionday  to  Friday  inclusive  a  mechanical  employee  shall 
receive  two  times  his  hourly  wage,  (3)  that  for  each  hour  worked 
on  Saturdays  in  excess  of  4  hours  worked  on  Saturday  mornings 
and  for  each  hour  worked  on  Sundays  or  legal  holidays  a  mechanical 
employee  shall  receive  tAvo  times  his  hourly  wage. 

If  the  number  of  hours  worked  by  a  mechanical  employee  from 
Monday  to  Friday  inclusiA^e  in  any  Aveek  Avithout  overtime  is  36  or 
less,  he  shall  be  permitted  to  Avork  for  4  hours  on  Saturday  morning 
at  his  regular  hourly  Avage;  if  the  number  of  hours  so  worked  from 
]\[onday  to  Friday  is  more  than  36,  he  shall  be  permitted  to  work 
on  Saturday  morning  at  his  regular  hourly  wage  for  such  number  of 
hours  as  will  bring  the  total  hours  worked  in  the  week  Avithout  OA'er- 
time  to  40  hours.  For  those  hours  Avorked  on  Saturday  morning  by  a 
mechanical  employee  by  AAliich  the  total  hours  Avorked  by  him  in 
that  Aveek  Avithout  overtime  exceeds '40  hours  he  shall  receive  one 
and  one-half  times  his  regular  hourly  Avage. 

No  more  than  520  hours  including  overtime  shall  be  Avorked  by 
any  mechanical  employee  in  any  13  AA-eeks  period. 

None  of  the  foregoing  provisions  shall  limit  the  number  of  days 
per  week  or  shifts  per  day  an  establisliment  may  operate.^ 

(2)  Maximum  hours  e,rcept'iO)\s. — The  maximum  hours  fixed  by 
this  Sub-Section  22-A  shall  not  apply  to  professional  persons  em- 
jdoyed  in  their  profession,  technical  employees,  oi'  employees  on 
emergency  maintenance,  or  repair  Avoi'k. 

A  tolerance  of  ten  ])er  cent,  Avithout  overtime  i)ay,  over  the  maxi- 
mum hours  herein  prescribed,  shall  be  alloAved  in  the  cases  of  .ship- 
j)ing  crews,  material  handlers,  elevator  o])erators,  and  other  mechani- 
cal ('mi)loyees  Avhose  duties  have  no  direct  coiniection  Avith  Graphic 
Arts  processes,  and  a  tolerance  of  tAventy  per  cent,  Avithout  overtime 

•See  par.  2  of  Executive  onlir  uiipiovliiK  this  Code. 
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pay,  shall  be  allowed  in  the  cases  of  outside  delivery  men,  porters, 
engineers,  firemen,  janitors  and  watchmen. 

A  tolerance  of  ten  per  cent,  over  the  maximum  hours  herein  pre- 
scribed, shall  be  allowed  in  the  case  of  wash-iip  crews,  provided  that 
for  any  such  work  done  by  employees  in  excess  of  the  standard  work 
day,  overtime  at  the  rates  hereinabove  specified  shall  be  paid  in  those 
establishments  where  it  has  been  customary  to  pay  overtime  for  such 
work.^ 

(d)  Apprentices. —  (1)  The  National  Lithographic  Printing  La- 
bor Board,  hereinafter  provided  for,  promptly  after  its  organization 
shall  appoint  a  committee  composed  of  an  equal  number  of  repre- 
sentatives of  employers  and  employees  to  study  carefully  the  ap- 
prenticeship situation  and  to  make  recommendations  thereon  to  the 
National  Lithographic  Code  Authority.  In  making  its  study  the 
committee  shall  not  limit  itself  to  existing  data  and  information  but 
shall  secure  through  the  National  Code  Authority  from  establish- 
ments within  the  Industry  such  additional  facts  as  it  may  deem 
necessary.  Its  recommendations  shall  include  apprenticeship  ratios 
and  methods  of  applying  them  equitably  for  the  Industry.  Upon 
receipt  of  the  recommendations  of  the  committee,  the  National  Lith- 
ographic Printing  Code  Authority  shall  adopt  rules  and  regulations 
to  govern  all  apprentices  within  the  Industry,  such  rules  and  regu- 
lations being  subject  to  the  review  of  the  Administrator. 

(2)  Until  the  rules  and  regulations  governing  apprentices  are 
adopted  as  above  provided,  the  ratio  of  apprentices  in  the  press 
department  shall  be  not  more  than  one  apprentice  to  four  journey- 
men; the  ratio  in  each  of  the  other  departments  shall  be  not  more 
than  one  apprentice  to  five  journeymen  employed  in  each  such  de- 
partment; and  in  smaller  establishments  in  which  the  above  ratios 
are  not  applicable  not  more  than  one  apprentice  shall  be  permitted 
for  each  five  journeymen  employed  in  all  departments.  Existing 
wage  arrangements  for  apprentices  shall  continue  until  or  unless 
changed  as  above  provided. 

B.    EXGAGED   IN   THB   TrADH   MOUNTING   AND   FINISHING    INDUSTRY 

Th^  provisions  of  this  Sub-Section  22-B  shall  govern  all  establish- 
ments included  in  the  Trade  Mounting  and  Finishing  Industry  and 
shall  be  applicable  to  all  the  mechanical  employees  of  such  estab- 
lishments. 

(a)  Mechanical  employees — Miniiiium  wages. —  (1)  Establish- 
ments covered  by  this  Sub-Section  22-B  shall  not  pay  any  mechanical 
employee  less  than  40  cents  per  hour  for  male  employees  and  35 
cents  per  hour  for  female  employees;  provided,  where  female  em- 
ployees do  substantially  the  same  work  or  perform  substantially  the 
same  duties  as  male  employees,  they  shall  be  paid  the  same  rate  of 
pay  as  male  employees  are  paid  for  doing  such  work  or  performing 
such  duties. 

(2)  As  soon  as  practicable,  a  job  classification  for  the  Industry 
shall  be  set  up  by  the  National  Trade  Mounting  and  Finishing  Code 
Authority  and  minimum  rates  for  each  job  classification  shall  be 
fixed.  Such  job  classification,  when  approved  by  the  Administrator, 
shall  be  binding  on  each  establishment  within  the  Industry. 

*  See  par.  2  of  Executive  order  approving  tliis  Code. 
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(b)  Hours  of  Labor — (1)  Standard  working  hours. — The  stand- 
ard working  hours  for  all  mechanical  employees,  including  propri- 
etors, supervisors,  foremen  and/or  others,  for  the  time  actually  en- 
gaged in  mechanical  work,  sluill  be  forty  (40)  hours  per  week  and 
eight  (8)  hours  per  day  on  any  day  from  Monday  to  Saturday, 
inclusive;  provided,  however,  that  if  the  Code  Authority  having 
jurisdiction  so  decides,  the  standard  work  week  in  any  defined  area 
shall  be  eight  (8)  hours  per  day  from  Monday  to  Friday,  inclusive. 
In  any  such  case  if  one  of  the  days  from  Monday  to  Friday  be  a 
legal  holiday,  or  a  holiday  recognized  by  the  Code  Authority  having 
jurisdiction,  in  such  w^eek  Saturday  may  be  substituted  as  part  of 
the  standard  work  Aveek. 

AYhen  necessarj^,  overtime  shall  be  permitted,  provided : 

(a)  That  a  mechanical  employee  shall  receive  not  less  than 
one  and  one-half  times  his  hourly  wage  for  all  work  in  excess 
of  8  hours  in  any  standard  work  day,  and  for  all  w^ork  in  excess 
of  40  hours  within  any  week,  and  for  all  work  on  other  than  a 
standard  work  day, 

(b)  That  no  more  than  48  hours,  including  overtime,  shall  be 
worked  by  any  mechanical  employee  in  any  one  week   and, 

(c)  That  no  more  than  520  hours,  including  overtime,  shall 
be  worked  by  any  mechanical  employee  in  any  13  week  period. 

(2)  Maximum  hours  exceptions. — The  maximum  hours  fixed  by 
this  Sub-Section  22-B  shall  not  apply  to  professional  persons  em- 
ployed in  their  profession,  technical  employees,  employees  on  emer- 
gency maintenance,  or  repair  work,  nor  to  employees  in  cases  where 
the  restriction  of  hours  of  highly  skilled  artistic  or  mechanical  work- 
ers on  continuous  processes  w^ould  unavoidably  reduce  production; 
but  in  the  case  of  such  highly  skilled  artistic  or  mechanical  workers, 
at  least  time  and  a  half  shall  be  paid  for  the  hours  worked  in  excess 
of  the  maximum. 

A  tolerance  of  10%,  without  overtime  pay,  over  the  maximum 
hours  herein  prescribed,  shall  be  allowed  in  the  cases  of  shipping 
crews,  elevator  operators  and  other  mechanical  employees  wdiose 
duties  have  no  direct  connection  with  Graphic  Arts  processes,  and 
a  tolerance  of  20%,  without  overtime  pa}'^,  shall  be  allowed  in  the 
cases  of  outside  delivery  men,  porters,  engineers,  firemen,  janitors 
and  watchmen.  The  maximum  of  five  shifts  per  week  shall  not 
apply  to  engineers,  firemen,  janitors  or  watchmen.^ 

(c)  Prohihltion  of  home  work. — All  labor  shall  be  performed  in 
the  establishment's  plant  and  no  home  work  shall  be  allowed. 

SECTION    2  3 

MECHANICAL  EMPLOTEES  (continued) 
A.  Enc;a<;ed  in  the  Prockss  of  Gravurw  Intaglio  PniNTiNa 

Tlic  piovisions  of  this  Sub-Section  23A  shall  govern  all  establish- 
nicnts  ciigagod  in  any  of  tlie  processes  or  ])artial  pi'ocesses  of  gravure 
printing  and  shall  be  applicable  to  all  the  mechanical  employees  of 
sucli  establishments  engaged  in  carrying  on  any  of  the  operations  of 
such  processes. 

*  See  par.  2  of  Executive  ord<T  upjirovlng  tliln  Code. 
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(a)  Unskilled  mechanical  employees — minimum,  wogcs. — Estab- 
lishments covered  by  this  Sub-Section  23A  shall  not  pay  any  un- 
skilled mechanical  employee  less  than  40  cents  per  hour,  unless,  on 
July  15,  1929,  the  hourly  rate  for  the  same  class  of  work  was  less 
than  40  cents  per  hour,  in  which  latter  case  they  shall  be  paid  not 
less  than  such  hourly  rate  on  July  15,  1929,  in  the  same  establish- 
ment (or  in  the  same  locality  in  the  case  of  a  new  establishment) 
and  in  no  event  less  than  30  cents  per  hour. 

(6)  Shilled  mechanical  CTuployees — minimum,  wages. — Para- 
graph 1.  Minimum  hourly  compensation  for  various  classes  of 
skilled  workers  and/or  artisans  shall  be  established  for  establish- 
ments coming  under  this  Sub-Section  23A,  as  follows : 

Rotogravure   Pressmen $0.  91 

Rotogravure  Assistants   (or  brakemen) .55 

Photo-Engravers 1.00 

Paragraph  2.  Each  establishment,  with  the  exception  of  those — 

(1)  Which  are  operating  under  wage  agreements  arrived  at 
by  collective  bargaining;  and 

(2)  Those  which  are  paying  not  less  than  the  wage  rates  which 
they  were  paying  on  July  15,  1929, 

shall  make  increases  in  its  average  hourly  compensation  for  all  classes 
of  skilled  labor,  within  30  days  after  this  Code  becomes  effective,  on 
the  following  basis : 

Including  increases  made  under  Paragraph  1  of  this  Sub-Section 
23A  each  plant  shall  increase  the  hourly  rates  to  a  point  where  (in- 
cluding increases  made  since  July  1,  1922)  they  are  10  per  cent  higher 
than  the  hourly  rates  in  effect  on  July  1,  1933,  with  this  limitation, 
that  they  need  not  increase  rates  above  those  paid  on  July  15,  1929, 
in  the  same  plant,  or  above  those  paid  in  similar  plants  in  the  same 
locality  coming  within  the  above  clauses  (1)  or  (2). 

Paragraph  3.  Within  30  days  after  this  Code  becomes  effective  any 
rate  increases  under  Paragraphs  1  and  2  must  be  further  augmented, 
if  necessary,  to  bring  the  average  hourly  compensation  paid  in  each 
establishment  up  to  90  per  cent  of  the  hourly  rates  prevailing  on 
July  1,  1933,  in  the  same  locality,  for  those  base  classes  of  skilled 
labor  named  in  the  schedule  set  forth  in  Paragraph  1  hereof. 

Prevailing  rates  shall  be  the  average  of  the  hourly  rates  paid  to 
the  employees  constituting  that  50  per  cent  of  each  class  of  skilled 
employees  coming  under  this  Code  in  that  locality  which  was  re- 
ceiving the  higher  hourly  wage  rates  on  July  1,  1933.  For  example, 
if  in  a  locality  a  total  of  thirty  rotogravure  pressmen  were  employed, 
ten  of  whom  were  receiving  96  cents  per  hour  and  twenty  of  whom 
were  receiving  90  cents  per  hour,  the  prevailing  rate  would  be  the 
weighted  average  of  96  cents  for  ten  pressmen  and  of  90  cents  for 
five  pressmen  (making  together  50  per  cent  of  the  total  number)  or 
94  cents,  and  90  per  cent  thereof  w^ould  be  84.6  cents. 

[Note. — For  the  purposes  of  Paragraphs  2  and  3  "Average,"  in  case  varying 
rates  are  paid  for  the  same  classification  of  labor,  means  average  ascertained 
by  dividing  the  total  of  honrly  compensations  by  the  total  number  of  employees 
whose  wage  rates  are  being  averaged.] 

Paragraph  4.  In  applying  the  foregoing  paragraphs,  differentials 
in  wage  rates  from  basic  rates  for  varjnng  tasks  Avithin  the  same  class 
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shall  be  maintained  as  in  effect  December  1,  1933,  in  the  individual 
establishments. 

Paragraph  5.  In  no  instance  shall  the  foregoing  be  applied  in  a 
manner  to  reduce  the  present  hourly  rate  paid  to  any  class  of  em- 
ployees, or  to  establish  minimum  wage  rates  in  establishments  where 
collective  bargaining  is  not  practiced  higher  than  the  minimum 
for  the  same  class  of  employees  in  establishments  in  that  locality 
where  wage  rates  were  arrived  at  through  collective  bargaining. 

Paragraph  6.  It  should  be  specifically  understood  that  the  fore- 
going provisions  are  intended  to  establish  only  minimum  and  not 
maximum  wage  requirements. 

(c)  General  loage  p7-ovisions. — In  connection  with  the  foregoing, 
the  following  rules  shall  apply : 

(1^  No  establishment  shall  pay  to  any  employee  commg 
within  any  of  the  classifications  enumerated  in  the  schedule 
in  (b)  Paragraph  1  an  hourly  rate  lower  than  the  minimum 
established  for  unskilled  mechanical  employees  in  that  locality 
by  this  Sub-Section  23A. 

(2)  An  employee  performing  duties  coming  within  more  than 
one  of  the  classifications  in  the  foregoing  schedule  shall  be  com- 
pensated on  the  basis  of  the  rates  applying  to  such  several  classi- 
fications for  the  time  employed. 

(3)  The  foregoing  requirements  as  to  mechanical  wages  do 
not  apply  to  apprentices,  who  are  referred  to  in  (e)  of  this 
Sub-Section  23A. 

(d)  Hours  of  labor — 1.  Standard  working  hours. — Standard 
working  hours  shall  be  40  hours  per  week  for  all  mechanical  em- 
ployees, including  proprietors,  supervisors,  foremen  and/or  others 
for  the  time  actually  engaged  in  mechanical  work.  The  work  week 
in  the  case  of  each  individual  employee  shall  be  divided  into  not 
more  than  six  shifts,  no  one  of  which  will  be  more  than  8  hours 
unless  overtime  be  paid.  AVhen  necessary,  overtime  shall  be  per- 
mitted;  provided  (Ij  that  a  mechanical  employee  shall  receive  not 
less  than  the  local  overtime  rate  (one  and  one-third  times  or  one 
and  one-half  times  his  hourly  wage)  for  all  work  in  excess  of  8  hourg 
within  any  24-hour  period;  and  (2)  that  no  more  than  520  hours 
shall  be  worked  by  any  mechanical  employee  in  any  13  weeks  period. 

It  is  not  intended  that  any  of  the  foregoing  provisions  shall  limit 
the  number  of  days  per  week  or  shifts  per  day  an  establishment 
may  operate. 

2.  Maxiinum  hour  exceptions. —  (1)  The  maximum  hours  fixed  by 
this  Sub-Section  23A  shall  not  apply  to  professional  persons  em- 
ployed in  their  profession,  technical  employees,  or  employees  on 
emergency  maintenance,  or  repair  work,  nor  to  employees  in  cases 
where  the  restriction  of  hours  of  highly  skilled  artistic  or  mechanical 
workers  on  continuous  processes  would  unavoidably  reduce  produc- 
tion; but  in  the  case  of  such  a  highly  skilled  artistic  or  mechanical 
worker  tlic  local  overtime  rate  (one  anil  one-third  times  or  one  and 
one-lialf  times  his  hourly  wage)  shall  be  paid  for  the  hours  worked 
in  excess  of  the  maximum. 

(2)  A  tolerance  of  10  jkm-  rent,  without  overtime  pay,  over  the 
maximum  hours  herein  presci-ibed,  shall  be  allowed  in  the  cases  of 
wash-up  crews,  sliipping  crews,  material  handlers,  elevator  opera- 


Per  cent 

Fourth  Tear 60 

Fifth  and  Sixth  Years 75 
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tors,  and  other  mechanical  employees  whose  duties  have  no  direct 
connection  with  Graphic  Arts  processes,  and  a  tolerance  of  20  per 
cent  without  overtime  pay  shall  be  allowed  in  the  cases  of  outside 
delivery  men,  porters,  engineers,  firemen,  janitors  and  watchmen. 
The  maximum  of  six  shifts  per  week  shall  not  apply  to  engineers, 
firemen,  janitors  or  watchmen. 

(3)  In  establishments  having  periods  of  regular  variations  or  sea- 
sonal swells  arising  from  the  publication  of  newspapers  (or  of  parts 
thereof)  or  the  production  of  special  editions,  employees  may  work 
more  than  eight  hours  in  any  one  day  without  overtime  pay.^ 

(e)  Apprentices. — The  ratio  for  apprentices  under  Sub-Section 
23A  of  this  Code  shall  be  not  more  than  one  apprentice  to  three  or  a 
major  fraction  thereof  of  journeymen  of  the  respective  skilled  classi- 
fications. However,  any  plant  may  have  at  least  one  apprentice  in 
each  or  any  classification  of  skilled  labor  in  which  a  journeyman  is 
employed.  The  minimum  base  rates  of  pay  for  an  apprentice  shall 
represent  the  percentages  shown  below  of  the  minimum  wage  of  a 
journeyman  of  the  skilled  classification  under  which  such  apprentice- 
ship is  being  served : 

Per  cent 
First  Year 30 

Second  Yoar 40 

Third  Year 50 

The  maximum  terms  of  apprenticeship  shall  be :  For  rotogravure 
pressmen,  four  years  if  (1)  over  twenty  years  of  age  at  the  start,  or 
(2)  advanced  from  rotary  assistanceship,  otherwise  six  years. 

These  apprenticeship  rules  shall  not  prevent  the  continuation  of  the 
status  of  persons  already  at  work  under  apprenticeship  arrangements 
made  prior  to  July  1,  1933. 

Upon  the  completion  of  the  term  of  apprenticeship,  journeymen's 
minnnum  rates  of  pay  shall  apply. 

SECTION    2  4 LABOR    BOARDS^ 

Paragraph  1.  Organizatiox. — A.  National  Board:  There  shall  be 
established  three  National  Graphic  Arts  Labor  Boards,  as  follows: 

(1)  National  Lithographic  Printing  Labor  Board:  This  shall  con- 
sist of  four  members  appointed  by  the  Administrator  of  the  National 
Recovery  Administration  upon  nomination  by  the  Labor  Advisory 
Board  of  said  Administration,  four  members  appointed  by  the  Na- 
tional Lithographic  Printing  Compliance  Board  (each  of  said  groups 
of  four  members  to  be  equally  and  truly  representative  respectively 
of  the  two  leading  types  of  employer-employee  relationships),  and 
of  an  impartial  Chairman  selected  by  the  members  of  the  Board  so 
appointed,  or,  in  case  of  their  failure  to  agree,  by  the  President, 
upon  nomination  by  the  Administrator  of  the  National  Recovery 
Administration. 

This  Board  shall  have  jurisdiction  over  the  following  Industries: 

B-1.  Lithographic  Printing  Industry. 

D-2.  Trade  Lithographic  Plate  Making  Industry. 

D-4.  Trade  Mounting  and  Finishing  Industry. 


*  See  par.  2  of  ExRCiitive  order  approving  this  Code. 

*  See  par.  1  of  Exerutive  order  approving  this  Code. 
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(2)  National  Intaglio  Printing  Labor  Board :  This  shall  consist  of 
two  groups  of  four  members  each,  appointed  on  the  same  principle 
as  provided  in  A  (1),  excepting  that  the  appointment  of  the  second 
group  of  four  shall  be  by  the  National  Intaglio  Printing  Compliance 
Board.    The  Chairman  shall  be  appointed  as  provided  in  A  (1). 

This  Board  shall  have  jurisdiction  over  the  following  Industries : 
C-1.  Gravure  Printing  Industry. 

C-2.  Steel  and  Copperplate  Engraving  and  Printing  Industry. 
C-3.  Securities  Engraving  and  Printing  Industry. 
C-4.  Bank  Note  Engraving  and  Printing  Industry. 

(3)  National  Relief  Printing  Labor  Board :  This  shall  consist  of 
two  groups  of  six  members  each,  appointed  on  the  same  principle  as 
provided  in  A  (1),  excepting  that  the  second  group  of  six  shall  be 
appointed  by  the  National  Relief  Printing  Compliance  Board  with 
the  concurrence  of  the  National  Code  Authorities  of  the  Service 
Industries  coming  within  the  jurisdiction  of  said  National  Relief 
Printing  Labor  Board.  The  Chairman  shall  be  appointed  as  pro- 
vided in  A  (1). 

This  Board  shall  have  jurisdiction  over  all  Industries  coming 
within  this  Code,  with  the  exception  of  those  above  specified  in  A 
(1)  and  A  (2)  of  this  Section. 

[Note. — In  case  any  National  Compliance  Board  shall  fail  to  appoint  mem- 
bers for  a  National  Labor  Board  within  30  days  after  written  notice  from  the 
National  Graphic  Arts  Coordinating  Committee  that  such  appointment  is  in 
order,  the  members  of  said  committee  representing  the  Industries  concerned 
may  by  majority  vote  appoint  such  members  for  such  National  Labor  Board.] 

B.  Regional  Labor  Boards  and  Temporary  Labor  Committees: 
Regional  Labor  Boards  and/or  Temporary  Labor  Committees  may 
be  appointed,  within  the  jurisdictions  of  the  respective  National 
Labor  Boards  above  specified,  in  the  following  manner: 

Any  National  Labor  Board  shall  establish  a  Regional  Labor 
Board  (or  a  Temporary  Labor  Committee  to  deal  only  with  a 
particular  labor  problem)  upon  written  request  from  a  National 
Compliance  Board  stating  that  in  an  area  specified  in  such  re- 
quest there  exists  a  sufficient  demand  to  justify  the  same.  In 
such  case  such  National  Labor  Board  shall  establish : 

(a)  A  Regional  Labor  Board  for  such  area,  with  such  num- 
ber of  members  as  it  finds  advisable  and  so  selected  that  equal 
numbers  of  its  members  shall  represent  employers  and  em- 
ployees ;  and  its  membership  shall  be  truly  representative  respec- 
tively, of  the  types  of  employer-employee  relationships  in  such 
area.  The  Chairman  shall  be  selected  on  the  principle  set  forth 
in  A  (1).  The  existence  of  any  such  Regional  Labor  Board 
shall  be  terminated  by  such  National  Labor  Board  at  any  time 
upon  request  of  the  api)ropriate  National  Compliance  Board;  or 

(b)  A  Temporary  Labor  Committee  truly  representative  of 
the  parties  to  the  problem,  with  a  Chairman  selected  on  the  prin- 
ciple set  forth  in  A  (1),  which  shall  dissolve  when  such  problem 
lias  been  disposed  of. 

C.  All  Graphic  Arts  Labor  Boards  and  Temporary  Labor  Com- 
mittees shall  be  limited  to  dealing  exclusively  with  such  matters  and 
in  such  manner  as  is  provided  for  in  Paragraph  2  of  this  Section. 
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Paragraph  2.  Procedure. —  (1)  The  procedure  for  the  settlement 
of  claims  of  alleged  violations  of  the  provisions  of  Sections  20  to 
23,  inclusive,  of  this  Code  shall  be  as  follows : 

(a)  Such  claims  shall  first  be  taken  up  through  such  arrange- 
ments or  procedure  as  exists  within  the  establishment  involved, 
provided  that  such  arrangements  or  procedures  are  definite  and 
equitable  and  are  properlj-  posted  in  the  establishment.  If  no 
such  arrangements  are  posted,  any  complaining  employee  shall 
deliver  to  the  manager  or  proprietor  a  specific  written  complaint 
and  allow  at  least  10  days  for  its  adjustment. 

(b)  A  claim  not  settled  under  the  provision  of  Clause  (a) 
may  be  taken  before  the  appropriate  Graphic  Arts  Regional 
Labor  Board,  if  any  exists  covering  the  territory  where  such  es- 
tablishment is  located,  or  before  a  Temporary  Labor  Committee 
appointed  to  deal  with  the  particular  labor  problem  involved. 
Where  no  such  Regional  Labor  Board  exists,  or  no  such  Tempo- 
rary Labor  Committee  has  been  appointed,  such  a  claim  may  be 
taken  directly  to  the  appropriate  National  Graphic  Arts  Labor 
Board. 

(c)  Except  where  they  act  under  Sub-clause  (d)  or  vmder 
Clause  (2)  below.  National  and  Regional  Labor  Boards  and 
Temporary  Labor  Committees  shall  act  only  upon  written  peti- 
tion accompanied  by  an  affidavit  showing  that  Clause  (1)  (a)  of 
Paragraph  2  hereof  has  been  complied  with,  setting  forth  the 
result  of  action  taken  thereunder,  and  making  proof  of  service 
of  the  petition  personally  or  by  registered  mail  upon  each  estab- 
lishment concerned,  its  National  Code  Authority,  and  its  Na- 
tional Compliance  Board.  The  Labor  Board  or  Temporary 
Labor  Committee  concerned  shall  thereupon  defer  action  for 
twenty  (20)  days  after  the  filing  of  such  petition  (unless  the 
National  Code  Authority  concerned  shall  consent  to  earlier 
action),  in  order  to  permit  such  National  Code  Authority  to 
investigate  the  facts,  endeavor  to  remedy  the  same,  and  to  re- 
port its  action  thereon  to  such  Labor  Board  or  Temporary  Labor 
Committee. 

(d)  Each  decision  of  a  Regional  Labor  Board  or  a  Tempo- 
rary Labor  Committee  under  (1)  of  Paragraph  2  shall  be  re- 

Eorted  in  writing  within  20  days  to  the  appropriate  National 
abor  Board  and  shall  be  final,  except  when  reviewed  and  mod- 
ified or  reversed  by  such  National  Labor  Board  on  its  own  mo- 
tion.    Each  decision  of  a  National  Labor  Board  shall  be  final. 

(2)  Any  National  or  Regional  Labor  Board  or  Temporary  Labor 
Committee  may  act  with  respect  to,  or  assist  in  the  solution  of,  spe- 
cific questions  relating  to  wages,  hours,  or  other  conditions  of  labor, 
upon  the  written  request  or  consent  of  the  National  Code  Authorities 
concerned,  made  or  given  at  the  suggestion  of  some  establishment  or 
establishments  affected  thereby.  In  each  case,  such  Board  or  Com- 
mittee shall  determine  its  own  procedure. 

(3)  During  the  consideration  of  any  controversy,  neither  party 
shall  change  the  conditions  existing  at  the  time  the  controversy 
arose,  or  utilize  any  coercive  or  retaliatory  measures  to  compel  the 
other  party  to  accede  to  its  demands. 
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Paragraph  3.  Expense. — Members  of  National  and  Regional 
Labor  Boards  and  Temporary  Labor  Committees  shall  serve  without 
compensation  but  shall  be  reimbursed  for  ordinary  expenses ;  pro- 
vided, that  Chairmen  may  be  compensated  on  a  basis  approved  by 
the  National  Compliance  Boards  concerned. 

The  shares  of  the  expenses  of  the  Graphic  Arts  National  and  Re- 
gional Labor  Boards  and  Temporary  Labor  Committees,  to  be  borne 
by  the  Industries  concerned,  and  their  allocation  among  the  various 
Industries,  shall  be  determined  by  agreement  among  the  National 
Code  Authorities  within  the  jurisdiction  of  the  respective  Graphic 
Arts  Labor  Boards,  such  allocation  to  be  made  as  nearly  as  possible 
upon  the  basis  of  the  amount  of  time  devoted  to  the  affairs  of  the 
respective  National  Code  Authorities  by  each  such  Graphic  Arts 
Labor  Board  or  Temporary  Labor  Committee.  In  case  such  agree- 
ment cannot  be  reached  by  the  National  Code  Authorities  con- 
cerned, the  matter  shall  be  determined  by  the  National  Graphic  Arts 
Coordinating  Committee.  The  National  Graphic  Arts  Coordinat- 
ing Committee  shall  have  charge  of  the  collection  and  disbursement 
of  such  funds.^° 

SECTION    2  5 TEMPORARY    RELEASES 

After  the  National  Graphic  Arts  Coordinating  Committee  has 
submitted  to  and  secured  the  approval  of  the  Administrator  of  a 
procedure  to  cover  the  granting  of  temporary  releases  from  any 
provision  of  Article  II  of  this  Code,  upon  the  application  of  an 
establishment,  because  of  an  emergency  existing  therein,  to  its  Re- 
gional or  National  Code  Authority,  such  a  temporary  release  may 
be  granted  by  such  Code  Authority.  Any  such  temporary  release 
must  be  specific  as  to  its  duration  and  must  immediately  be  reported 
by  the  body  granting  it  to  the  appropriate  National  Compliance 
Board  and  National  Labor  Board,  and,  if  granted  by  a  Regional 
.Code  Authority,  to  its  National  Code  Authority.  Permanent  re- 
leases or  exemptions  may  be  granted  only  as  in  Section  5  (d)  9 
provided. 

Article  III — Maintenance  of  Fair  Competition 

SECTION   2  0 ACCOUNTING  AND  COST  FINDING 

(a)  Maintenance  of  systems. — Each  National  Code  Authority, 
within  thirty  (30)  days  after  the  effective  date  of  this  Code,  shall 
declare  for  its  Industry  uniform  principles  of  accounting  and  cost 
finding,  which  shall  be  subject  to  the  review  of  the  National  Graphic 
Arts  Coordinating  Committee  and  the  Administrator,  and  shall  pre- 
scribe a  method  of  accounting  and  a  method  of  cost  finding  each  in 
conformity  with  such  principles  and  readily  adaptable,  and  each  of 
wliif^h  shall  bo  subject  to  the  review  of  the  National  Graphic  Arts 
Coordinating  Committee;  and  each  establishment  shall  use  a  method 
of  accounting  and  a  method  of  cost  finding  each  of  which  shall  con- 
form to  the  ])rinciples  declared  and  be  at  least  as  detailed  and  com- 

»•  Deleted  aa  per  pnr.  1  of  Exocudvc  order  approving  this  Code. 
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plete  as  the  method  prescribed,  with  such  variations  of  application 
and  exceptions  as  may  upon  proper  showing  be  approved  by  such 
National  Code  Authority. 

(b)  Economic  costs,  production  standards  and  cost  deterinination 
schedules. — Each  National  Code  Authority,  within  thirty  (30)  days 
after  the  effective  date  of  this  Code,  shall  compile  cost  and  produc- 
tion records  from  comparable  and  representative  establishments  to 
determine  departmental  economic  hourly  cost  rates  and  production 
standards  and  cost  determination  schedules,  and,  subject  to  the  re- 
view of  the  National  Graphic  Arts  Coordinating  Committee  and 
the  Administrator,  shall  declare  and  from  time  to  time  revise  and 
declare  such  cost  rates,  standards,  and  schedules. 

(c)  Oost  determination. — After  the  principles  and  methods  of 
accounting  and  cost  finding  and/or  the  departmental  economic  hourly 
cost  rates  and  production  standards  and/or  cost  determination  sched- 
ules for  an  Industry  have  been  declared  and  prescribed  as  provided 
in  paragraphs  (a)  and  (b),  each  establishment  therein  shall  deter- 
mine the  costs  of  its  products : 

1.  In  conformity  with  the  principles  and  methods  of  account- 
ing and  cost  finding  as  provided  in  paragraph  (a)  ;  or 

2.  Upon  departmental  economic  hourly  cost  rates  and  pro- 
duction standards  as  provided  in  paragraph  (b),  including  the 
cost  of  all  materials  used ;  or 

3.  Upon  cost  determination  schedules  as  provided  in  para- 
graph (b)  ; 

it  being  understood  that  an  establishment  may  use  the  method,  herein 
provided,  resulting  in  the  lowest  costs  of  its  products.  Until  the 
methods  for  determining  costs  as  above  set  forth  are  prescribed,  it  is 
intended  that  each  establishment  will  use  such  a  method  as  has  been 
prescribed;  except  that  until  the  cost  finding  method  provided  in 
paragraph  (a)  has  been  prescribed  by  its  National  Code  Authority, 
an  establishment  having  an  adequate  cost  finding  system  may  use 
such  system,  subject  to  the  review  of  its  National  Code  Authority. 

(d)  Selling  helow  cost  prohibited. — After  the  costs  of  its  products 
can  be  determined  as  provided  in  paragraph  (c)  of  this  Section,  no 
establishment  shall  sell  or  offer  to  sell  any  product  at  a  price  or  upon 
any  terms  or  conditions  that  will  result  in  a  sale  of  such  product  for 
less  than  the  cost  thereof  as  so  determined;  provided,  however,  that 
for  a  period  of  twelve  (12)  months  after  the  effective  date  of  this 
Code  and  thereafter  until  revoked  by  the  National  Code  Authority 
concerned  with  the  approval  of  the  Administrator,  an  establishment 
may  in  defense  of  its  Dusiness  meet  a  bona  fide  known  competitive 
bid  of  any  other  establishment  provided  that  the  facts  of  a  bid  so 
made  shall  be  immediately  reported  to  its  National  Code  Authority 
and  to  any  other  National  Code  Authority  concerned ;  and  provided, 
further,  that  any  issue  of  any  newspaper  or  periodical  may  be  sold 
or  delivered  by  the  publishers  at  less  than  the  cost  thereof  as  defined 
in  paragraph  (c)  of  this  Section,  and  any  bona  fide  issue  of  any 
advertising  newspaper  may  be  delivered  by  the  publishers  without 
cost  to  the  reader. 

Any  National  Code  Authority  may  establish  departmental  eco- 
nomic hourly  cost  rates  and  production  standards  or  cost  determina- 
tion schedules,  and  when  such  costs  have  been  so  established  they 


46 

may  be  declared  by  the  National  Code  Authority  or  by  the  National 
Product  Group  with  which  any  such  product  is  identified.  Such 
declaration  by  a  National  Code  Authority  or  a  National  Product 
Group  shall  be  binding  only  after  it  has  been  communicated  to  the 
Consumers  Advisory  Board  of  the  National  Recovery  Administra- 
tion and  approved  by  the  National  Graphic  Arts  Coordinating  Com- 
mittee and  by  the  Administrator  after  such  notice  and  hearing  as  he 
may  prescribe.  After  the  approval  of  any  such  declaration  no  estab- 
lishment shall  sell  or  offer  to  sell  any  such  product  at  less  than  such 
costs. 

(e)  Open  price  plans. — A  National  Product  Group,  a  National 
Code  Authority,  or  any  specialized  or  regional  group  of  establish- 
ments within  the  jurisdiction  of  a  National  Code  Authority,  may 
adopt  an  Open  Price  Plan,  which  shall  become  effective  not  less  than 
ten  (10)  days  after  adoption,  provided  any  such  plan  substantially 
conforms  to  the  provisions  hereinafter  set  forth,  does  not  permit 
selling  below  cost  as  cost  is  defined  in  paragraph  (c)  of  this  Section, 
and,  further,  conforms  to  such  rules  and  regulations  as  the  National 
Product  Group  or  National  Code  Authority  concerned  may  from 
time  to  time  prescribe  subject  to  the  review  of  the  National  Graphic 
Arts  Coordinating  Committee. 

1.  Within  ten  (10)  days  after  the  effective  date  of  any  Open 
Price  Plan,  each  establishment,  unless  excepted  by  the  provisions 
of  such  Plan,  shall  file  with  the  National  Product  Group  or 
National  Code  Authority  concerned  a  list  giving  the  complete 
schedules  of  prices  and/or  departmental  hourly  rates  and  pro- 
duction standards  used  and/or  cost  determination  schedules 
and /or  catalogues  as  such  plan  may  require  together  with  terms 
and  conditions  of  sale  of  all  products  included  in  such  Open 
Price  Plan  and  offered  for  sale  by  such  establishment,  which  list 
shall  become  effective  in  not  less  than  seven  (7)  days  after  the 
date  so  filed  and  shall  remain  effective  until  revised  as  herein- 
after provided. 

2.  An  establishment  having  filed  a  list  with  a  National  Prod- 
uct Group  or  a  National  Code  Authority  may  revise,  change  or 
modify  such  list  by  filing  with  the  National  Product  Group  or 
National  Code  Authority  concerned  a  revision  of  such  list,  which 
revision  shall  become  effective  in  not  less  than  seven  (7)  nor 
more  than  ten  (10)  days  after  the  date  so  filed. 

3.  An  establishment  filing  a  list  or  a  revision  of  a  list  shall  at 
the  same  time  furnish  the  National  Product  Group  or  National 
Code  Authority  concerned  such  copies  thereof  as  may  be  re- 
quired, and  the  National  Product  Group  or  National  Code  Au- 
thority shall  within  five  (5)  days  after  the  filing  of  the  list  or 
revision  thereof  make  same  available  to  all  interested  persons 
in  such  manner  as  may  seem  most  practicable. 

4.  No  establishment  shall  sell  or  offer  to  sell  any  product  cov- 
ered by  such  Open  Price  Plan  to  which  it  is  subject  at  a  price  or 
prices  lower  or  upon  terms  and  conditions  more  favorable  than 
stated  in  the  list  or  revision  tliereof  filed  by  it  as  hereinabove 
provided.  However,  for  a  period  not  exceeding  ten  (10)  days 
after  the  effective  date  of  any  revised  list,  an^  establishment  may 
sell  as  low  as  any  price  specified  in  such  revised  list. 
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Any  such  Open  Price  Plan  may  be  modified,  discontinued  or  dis- 
solved at  any  time  by  the  group  or  body  originally  adopting  same, 
written  notice  of  which  action  shall  be  filed  with  and  made  avail- 
able by  the  National  Product  Group  or  National  Code  Authority 
concerned. 

All  rules  and  regulations  governing  an  adopted  Open  Price  Plan 
and  all  lists  filed  thereunder  shall  be  subject  to  the  review  of  the 
Administrator. 

(f)  Guides  of  fair  value. — Based  on  such  accurate  records  and 
statistics  as  it  may  compile  and/or  other  acceptable  data  and  in- 
formation and  subject  to  the  review  or  approval  thereof  of  the 
National  Graphic  Arts  Coordinating  Committee,  a  National  Code 
Authority  may  publish  or  approve  for  its  Industry  or  for  any  defined 
geographical  area  price  determination  schedules  for  as  many  kinds 
and  classes  of  products  of  its  establishments  as  may  be  desirable  and 
])racticable,  and  a  National  Product  Group  may  publish  or  approve 
price  determination  schedules  for  any  product  or  products  with 
which  it  is  identified.  Such  schedules  when  approved  shall  serve 
as  guides  of  fair  value. 

(g)  Special  cornpetition. — Any  state  (including  political  sub- 
divisions thereof),  ecclesiastical,  religious,  educational,  charitable, 
welfare,  penal,  or  any  institution  which  is  publicly  endowed  or  sup- 
ported in  whole  or  in  part  by  contributions,  or  which  is  exempt  from 
the  payment  of  any  local,  state  or  Federal  taxes  whatsoever,  when 
competing  with  any  other  establishment  not  so  endowed,  supported 
or  exempted,  shall  determine  its  costs  upon  departmental  economic 
hourly  cost  rates  or  upon  cost  determination  schedules  established  for 
the  Industry  in  its  region  as  defined  in  Section  26  paragraph  (c)  of 
this  Code,  excepting  as  to  books  not  published  for  profit,  and  its  own 
newspapers  and  periodicals;  provided,  however,  that  any  such  in- 
stitution which  shall  first  satisfy  the  National  Code  Authority  as  to 
the  competitive  fairness  and  adequacy  of  its  accounting  and  cost- 
finding  system  may,  if  it  so  desires,  determine  its  costs  on  the  basis 
of  such  system.^^ 

SECTION    27 ^UNFAIR  PRACTICES 

(a)  Inaccurate  records. — No  establishment  shall  keep  records  of 
facts  (pertinent  to  this  Code)  which  are  inaccurate  in  any  material 
particular  or  use  misleading  or  deceptive  methods  of  determining 
costs  in  general  or  of  a  specific  job,  or  withhold  from  or  insert  in  any 
quotation  or  invoice  any  statement  which  makes  it  inaccurate  in  any 
material  particular. 

(b)  Inaccurate  representation. — No  establishment  shall  use  ad- 
vertising or  other  representation  which  is  inaccurate  in  any  material 
particular  as  to  its  product,  production  facilities,  merchandise,  serv- 
ices or  terms,  or  in  any  way  misrepresent  the  origin,  preparation, 
process,  quality,  kind,  weight,  substance,  grade,  brand,  or  quantity 
of  its  product  or  printed  matter  or  the  circulation  or  distribution 
thereof. 


"  See  par.  6  of  Executive  order  approving  this  Code. 
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(c)  Inaccurate  references  to  a  competitor. — No  establishment  shall, 
in  its  own  advertising  or  other  representation,  refer  inaccurately  in 
any  material  particular  to  any  competitor  or  his  product,  production 
facilities,  merchandise,  values,  services,  or  terms. 

(d)  Deliveries  on  consignment. — No  establishment  shall  deliver 
any  product  on  consignment  except  under  a  signed  contract  or  under 
regulations  prescribed  by  its  National  Code  Authority  or  the  Na- 
tional Product  Group  of  which  it  may  be  a  member. 

(e)  Discrimination. — No  establishment  shall  secretly  or  otherwise 
give  or  offer  to  give  any  rebate,  allowance,  premium,  "  free  goods  ", 
refund,  commission,  term  of  credit,  unearned  discount,  special  serv- 
ice or  other  valuable  consideration  which  is  discriminating  as  be- 
tween customers  of  the  same  class  or  which  will  result  in  selling  below 
cost  as  prohibited  in  Section  26,  paragraph  (d)  (in  the  event  of  any 
controversy,  the  definition  of  "  class  ",  as  herein  used,  shall  be  de- 
termined by  the  National   Code  Authority  concerned). 

(f )  Commercial  hribery. — No  establishment  of  this  Industry  shall 
give,  permit  to  be  given  or  directly  offer  to  give,  anything  of  value 
lor  the  purpose  of  influencing  or  rewarding  the  action  of  any  em- 
ployee, agent  or  representative  of  another  in  relation  to  the  business 
of  the  employer  of  such  employee,  the  principal  of  such  agent  or  the 
represented  party,  without  the  knowledge  of  such  employer,  prin- 
cipal or  party.  Commercial  bribery  provisions  shall  not  be  con- 
strued to  prohibit  free  and  general  distribution  of  articles  commonly 
used  for  advertising  except  so  far  as  such  articles  are  actually  used 
for  commercial  bribery  as  hereinabove  defined. 

(g)  Threats  of  laio  sidts. — No  establishment  shall  publish  or  cir- 
culate unjustified  or  unwarranted  threats  of  legal  proceedings  which 
tend  to  have  the  effect  of  harassing  or  intimidating  competitors  or 
their  customers. 

(h)  Interference  with  contracts. — No  establishment  shall  induce 
or  attempt  to  induce  the  breach  of  an  existing  contract  between  an 
establishment  and  its  employee  or  customer  or  source  of  supply ;  nor 
shall  any  establishment  interfere  with  or  obstruct  the  performance 
of  such  contractual  duties  or  services. 

(i)  Appropriation  of  design. — No  establishment  sliall  usurp  or 
make  use  of  any  design,  plan,  drawing,  sketch,  dummy  or  copy 
which  has  been  submitted  to  a  prospective  customer  by  a  competing 
establishment  and  is  rightfully  and  plainly  marked  as  having  been 
originated  or  devised  by  and  being  the  property  of  such  competing 
establishment  and  which  has  not  been  purchased  by  such  prospective 
customer. 

(j)  Submitting  bids. — No  establishment  shall  make  a  fictitious 
bid  for  the  purpose  of  misleading  or  deceiving  a  customer  or  com- 
petitor^ or  attempt  thereby  to  cause  any  bid  already  submitted  or 
a  specific  proposal  to  be  rejected  for  the  purpose  of  securing  an 
advantage  over  other  bidders  in  a  subsequent  proposal. 

(k)  Partial  shipments. — No  establishment  shall  accept  an  order 
for  a  large  quantity  of  any  of  its  products  or  merchandise  and  make 
delivery  thereof  in  small  amounts  at  quantity  prices  that  will  have 
the  effect  of  extending  (o  any  cusloincr  any  special  service  or  privi- 
lege not  extended  to  all  custoiuers  of  the  same  class. 
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(1)  Uniform  sales  contract  form,. — A  National  Code  Authority  or 
a  National  Product  Group  may  adopt  a  uniform  sales  contract  form 
for  the  use  of  its  Industry  or  Group  or  for  any  product  or  for  a 
defined  geographical  area,  and  when  so  adopted  no  establishment 
therein  shall  sell  or  offer  to  sell  any  product  upon  terms  and  condi- 
tions more  favorable  to  the  customer  than  those  contained  in  such 
uniform  sales  contract  form.  Such  uniform  sales  contract  form  shall 
be  subject  to  review  by  the  Graphic  x^rts  Coordinating  Committee 
and  the  Administrator. 

(m)  Acts  of  employees  and  agents. — No  establishment  shall  know- 
ingly suffer  its  employee  or  agent  to  commit  an  act  which  is  pro- 
hibited in  this  Section. 

Approved  Code  No.  287. 
Registry  No.  599-33. 
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Schedules 
Schedule  A 

The  Graphic  Arts  Industries  and  their  respective  National  Code  Authorities 
are  as  follows: 

No.  A-1.  Commercial  Relief  Printing. — This  Industry  shall  include  all  Com- 
mercial Relief  Printing  Establishments  which  were  on  September  18,  1933, 
members  of  the  United  Typothetae  of  America  or  any  trade  organization  then 
cooperating  with  the  National  Executive  Committee  of  the  Printing  Industry, 
appointed  at  the  Chicago  Conference,  held  on  July  13  and  14,  1933,  or  with 
any  organization  then  cooperating  with  said  Executive  Committee;  and  all 
Commercial  Relief  Printing  Establishments  located  within  any  metropolitan- 
area  and  all  Commercial  Relief  Printing  Establishments  having  an  annual  sales 
volume  of  $25,000  or  more  located  in  any  non-metropolitau-area  which  were 
not,  on  September  18,  1983,  members  of  an  organization  designated  as  a  Na- 
tional Code  Authority  or  any  trade  organization  then  cooperating  with  such 
National  Code  Authority  or  with  any  organization  then  cooperating  with  such 
National  Code  Authority.  Any  Commercial  Relief  Printing  Establishment 
which  was,  on  September  18,  1933,  a  member  of  the  United  Typothetae  of 
America  or  of  any  trade  organization  then  cooperating  with  the  said  National 
Executive  Committee  of  the  Printing  Industry,  or  with  any  organization  then 
cooperating  with  said  Executive  Committee,  and  also  was  a  member  of  the 
National  Editorial  Association  or  of  any  trade  organization  tlien  cooperating 
with  the  National  Editorial  Association,  or  with  any  organization  then  coop- 
erating with  said  National  Editorial  Association,  shall  be  included  in  this 
Industry. 

The  National  Code  Authority  of  this  Industry  is  the  United  Tj'pothetae  of 
America. 

No.  A-2.  Non-Metropolitan  Neivspaper  Publishing  and  Printing. — This  Indus- 
try shall  include  all  Newspaper  and  Advertising  Newspaper  Publishing  and 
Newspaper  Printing,  and  Commercial  Relief  Printing  Establishments  which 
were,  on  September  18,  1933,  members  of  the  National  Editorial  Association,  or 
any  trade  organization  then  cooperating  with  the  National  Editorial  Associa- 
tion, or  with  any  organization  then  cooperating  with  said  National  Editorial 
Association ;  and  all  other  establishments  engaged  in  publishing  and/or  print- 
ing newspapers  or  advertising  newspapers  (except  those  establishments  in 
which  one  or  more  daily  newspapers  are  published  and/or  printed)  ;  all  Com- 
mercial Relief  Printing  Establishments  having  an  annual  sales  volume  of  less 
than  $25,000,  located  outside  of  the  metropolitan-areas,  as  herein  defined,  which 
establishments  were  not,  on  September  18,  1933,  members  of  an  organization 
designated  as  a  National  Code  Authority,  or  any  trade  organization  then  coop- 
erating with  such  National  Code  Authority,  or  with  any  organization  then  co- 
operating with  such  National  Code  Authority.  Any  Newspaper  and/or  Adver- 
tising Newspaper  Publishing,  and/or  Newspaper  Printing  Establishment  whlcli 
was,  on  September  18,  1933,  a  member  of  the  United  Typothetae  of  America, 
or  of  any  trade  organization  then  cooperating  with  the  National  Executive 
Committee  of  the  Printing  Industry,  or  with  any  organization  then  cooperating 
with  said  Executive  Committee,  and  also  was  a  member  of  the  National  Edi- 
torial Association  or  of  any  trade  organization  then  cooperating  with  the 
National  Editorial  Association,  or  with  any  organization  tlion  cooperating  with 
said  National  Editorial  Association,  shall  be  included  in  this  Industry. 

Tlie  Natiomil  Code  Authority  of  this  Industry  is  the  Board  of  Directors  of 
the  Nationnl  Editorial  Association  augmented  as  provided  in  Appendix  A-2. 

No.  AS.  Periodical  Pahl  inking  and  Printing. — This  Industry  shall  include  all 
PstablisliiiicMis  puhlisliiiig  hut  not  T)riiiting  periodicals  and  those  establishments 
publlsliiMK  and  printing  periodicals  issued  at  regular  intervals,  but  not  less 
frcfnicntly  tlian  four  limes  per  yeiir  and  from  which  the  publisher  derives  circu- 
lation and/or  advertising  revenue. 

The  National  rVidc  .Antjioiity  of  this  Industry  is  the  Board  of  Directors  of 
the  Periodicnl  Publishers  Fiistilute. 

No.  A-//.  Po'ik  Manitfacluring. — This  Industry  shall  include  all  establishments 
engfigcd  in  one  or  more  of  the  jirocesses  oT  hook  ni;imifac(uring ;  hook  composi- 
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tlou,  book  plate  making,  book  relief  printintr,  book  litliogiapliy,  edition  binding, 
library  binding,  book  pamphlet  binding,  deluxe  (extra)  binding;  mechanical 
departments  of  publisher  owned  plants  engaged  in  textbook,  subscription,  refer- 
ence, and  general  l)ook  publishing;  and  producers  of  specialties  involving  book 
binding  processes,  such  as  supertinished  covers,  loo^e-leaf  covers,  and  similar 
products  requiring  binding  processes. 

The  National  Code  Authority  of  tbis  Industry  is  the  Bo;  rd  of  Directors  of 
the  Book  Manufacturers  Institute. 

No.  A-5.  Daily  Navspaper  Publishing  and  Printing. — Tbis  Industry  shall 
include  all  establishments  publishing  and/or  printing  daily  newspapers,  ex- 
cept those  which  subscribe  or  assent  to  the  Code  of  tlie  Daily  Newspaper 
Publishing  Business,  and  except  those,  not  otherwise  subject  to  the  provisions 
of  this  Code,  which  do  not  assent  or  subscribe  to  tlie  provisions  of  this  Code 
governing  the  Daily  Newspaper  Publishing  and  Printing  Industry ;  and  this 
Industry  shall  also  include  all  Commercial  Relief  Printing  Establishments  which 
print  daily  newspapers  and  which  would  otherwise  be  included  in  Industry  A-2, 

The  National  Code  Authority  of  this  Industry  is  the  Board  of  Directors  of 
the  National  Editorial  Association  augmented  as  provided  in  Appendix  A-5. 

No.  B-1.  Lithographic  Printing. — This  Industry  shall  include  all  establish- 
ments using  lithographic,  planographic,  or  photo-lithographic  printing  processes, 
and  those  producing  transfers. 

The  National  Code  Authority  of  this  Industry  is  the  Board  of  Directors  of 
the  Lithographers  National  Association. 

No.  C-1.  Gravure  Printing. — This  Industry  shall  include  all  establishments 
engaged  in  intagiio  process  engraving  and  printing  of  gravure,  rotogravure 
and  rotary  photogravure  except  those  producing  transfers. 

The  National  Code  Authority  of  this  Industry  is  the  Board  of  Directors  of 
the  National  Gravure  Printers  Association. 

No.  C-2.  Steel  and  Copperplate  Engraving  and  Printing. — This  Industry  shall 
include  all  establishments  engaged  in  intaglio  engraving  and  printing,  including 
flat  plate  photogravure ;  and  excepting  those  engaged  in  the  Intaglio  process  en- 
graving and  printing  of  gravure,  rotogravure  and  rotary  photogravure  and 
those  engaged  in  engraving  bank  notes  and  securities  acceptable  to  all  stock 
exchanges  of  the  country  and  those  producing  transfers. 

The  National  Code  Authority  of  this  Industry  is  the  Executive  Committee  of 
the  Engraved  Stationery  Manufacturers  Association. 

No.  C-3.  Securities  Engraving  and  Printing. — This  Industry  shall  include  all 
establishments  engaged  in  producing  securities  acceptable  to  all  stock  exchanges 
of  the  country,  and  which  do  not  produce  bank  notes. 

The  National  Code  Authority  of  this  Industry  is  the  Executive  Committee  of 
the  Association  of  Bank  Note  Companies. 

No.  C-Jf.  Bank  Note  Engraving  and  Printing. — This  Industry  shall  include  all 
establishments  engaged  in  producing  securities  acceptable  to  all  stock  exchanges 
of  the  country  and  which  produce  bank  notes. 

The  National  Code  Autliority  of  this  Industry  is  (to  be  determined). 

No.  D-1.  Trade  Typesetting. — This  Industry  shall  include  all  establishments 
engaged  in  the  production  or  partial  production  and  sale  to  others  of  type- 
setting; and  all  establishments  engaged  in  the  production  or  partial  produc- 
tion of  typesetting ;  excepting  those  establishments  included  in  other  Industries 
subject  to  this  Code ;  and  all  establishments  which  purchase  such  typesetting 
for  purposes  of  resale. 

The  National  Code  Authority  of  this  Industry  is  the  Executive  Committee 
of  the  International  Trade  Composition  Association. 

No.  D-2.  Trade  Lithographic  Plate  Making. — This  Industry  shall  include  all 
establishments  engaged  in  the  production  or  partial  production  and  sale  to 
others  of  lithographic  plates  irrespective  of  whether  such  plates  are  to  be 
used  for  offset  or  straight  methods  of  lithography ;  and  all  establishments  en- 
gaged in  the  production  or  partial  production  of  such  plates,  excepting  those 
establishments  included  in  other  Industries  subject  to  this  Code ;  and  all  estab- 
lishments which  purchase  such  plates  for  purposes  of  resale. 

The  National  Code  Authority  of  this  Industry  is  the  Board  of  Directors  of 
the  Lithographic  Allied  Trade  Service  Association,  Inc. 

No.  D-3.  Advertising  Typography. — This  Industry  shall  include  all  estab- 
lishments engaged  in  the  production  and  sale  to  others  of  typesetting  of  adver- 
tisements which  are  intended  to  appear  in  newspapers,  magazines,  periodicals 
and  other  publications ;  and  all  establishments  engaged  in  the  production  of 
the   typesetting   of   such   advertisements,    excepting   those   establishments   in- 
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eluded  in  other  Industries  subject  to  ttiis  Code;  and  all  establishments  which 
purchase  such  typesetting  of  such  advertisements  for  purposes  of  resale. 

The  National  Code  Authority  of  this  Industry  is  the  Executive  Committee 
of  the  Advertising  Typographers  of  America. 

No.  D-Jf.  Trade  Mounting  and  Finishing. — This  Industry  shall  include  all 
establishments  engaged  in  the  production  or  partial  production  and  sale  to 
others  of  mounting  and  finishing  services,  die  cutting,  straight  cutting,  varnish- 
ing, gumming,  embossing,  roller  embossing,  tinedging,  map  mounting,  punching, 
perforating,  eyeletting,  or  other  similar  operations  upon  cardboard,  paper,  or 
paper-like  substances,  either  printed  or  imprinted ;  and  all  establishments  en- 
gaged in  the  production  or  partial  production  of  such  mounting  and  finishing, 
excepting  those  establishments  included  in  other  industries  subject  to  this  Code ; 
and  all  establishments  which  purchase  such  mounting  and  finishing  for  purposes 
of  resale. 

The  National  Code  Authority  of  this  Industry  shall  consist  of  seven  (7)  indi- 
viduals, two  (2)  of  whom  shall  be  chosen  by  the  Board  of  Directors  of  the  Asso- 
ciation of  Mounters  and  Finishers,  Inc.  from  their  own  number,  two  (2)  by  the 
Board  of  Directors  of  the  Lithographers  and  Printers  Finishers  Association 
from  their  own  number,  and  two  (2)  by  the  Board  of  Directors  of  the  Graphic 
Arts  Finishing  Association  from  their  own  number,  and  one  (1)  of  whom  shall 
be  elected  by  the  six  (6)  so  chosen. 

No.  D-5.  Trade  Binding  and  Paper  Ruling. — This  Industry  shall  include  all 
establishments  engaged  in  the  production  or  partial  production  and  sale  to 
others  of  binding  or  paper  ruling  services;  and  all  establishments  engaged  in 
the  production  or  partial  production  of  such  binding  or  paper  ruling,  excepting 
those  establishments  included  in  other  Industries  subject  to  this  Code ;  and  all 
establishments  which  purchase  such  binding  or  paper  ruling  for  purposes  of 
resale. 

The  National  Code  Authority  of  this  Industry  is  the  Board  of  Directors  of 
the  Book  Manufacturers  Institute. 

SCHEDTXLE   B 

The  National  Products  Groups  are  as  follows : 

No.  E-1.  Advertising  Newspapers. — This  group  shall  include  all  member 
establishments  which  are  engaged  in  the  publication,  distribution  or  sale  of  a 
publication  of  newspaper  format  and  size,  devoted  in  whole  or  in  part  to  retail 
news  in  the  form  of  display  advertising  of  one  or  more  advertisers,  delivered 
by  carrier  without  cost  to  the  reader,  and  not  published  by  or  in  conjunction 
with  any  newspaper. 

The  administrative  agency  for  this  Product  Group  is  the  Board  of  Trustees 
of  the  American  Shopping  News  Publishers'  Association,  Inc. 

No.  E-2.  Bank  and  Commercial  Stationery. — This  group  shall  include  all 
member  establishments  which  are  engaged  in  the  production  and/or  distribu- 
tion of  bank  pass  books ;  lithographed  bank  and  commercial  stationery  and 
forms ;  lithographed  checks,  notes  and  drafts,  including  the  imprinting  and 
binding  thereof;  and  lithographed  or  printed  bank  bookkeeping  fonus. 

The  administrative  agency  for  this  Product  Group  is  the  Board  of  Directors 
of  the  American  Institute  of  Bank  and  Commercial  Stationers. 

No.  E-3.  Decalcomania  and  Transparency. — This  group  shall  include  all  mem- 
ber establishments  which  are  engaged  in  manufacturing  their  products  either 
by  the  lithographic  process,  or  by  stencil  or  other  processes,  on  paper  covered 
with  a  decalcomania  coating;  and  those  engaged  in  manufacturing  their  prod- 
ucts by  the  lithographic  process,  using  a  translucent  paper,  varnished  on  either 
or  botli  sides. 

The  administrative  agency  of  this  Product  Group  is  the  Director  of  the 
Decalcomania  Association  of  America. 

No.  E-Jf.  Greeting  Cards. — This  group  shall  include  all  member  establishments 
which  are  engaged  in  the  manufacture.  Jobbing,  wholesaling,  direct  selling,  and 
distributing  of  greeting  cards. 

The  administrative  agency  of  this  Product  Group  is  the  Board  of  Directors 
of  tlie  National  Greeting  Card  Association. 

A'o.  E-!j.  Labels. — This  group  shall  include  all  member  establishments  which 
are  engaged  in  the  commercial  production  and/or  sale  of  labels,  either  sepa- 
rat<'ly  or  In  combination  with  other  articles,  except  those  specifically  included 
in  National  Product  Group  No.  K-12. 

The  administrative  agency  of  this  Product  Group  is  the  Board  of  Directors 
of  the  Label  Manufacturers  Association. 
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No.  E-6.  Music  Printing. — This  group  shall  include  all  member  establishments 
which  are  engaged  in  music  relief  printing,  music  lithographing,  music  engrav- 
ing, and  music  autographing. 

The  administrative  agency  of  this  Product  Group  is  the  Board  of  Directors 
of  the  National  Music  Printers  and  Allied  Trades  Asj-OL'iations,  Inc. 

No.  E-1.  Phot o-Uthoyra piling. — This  group  shall  include  all  member  establish- 
ments engaged  in  the  sale  and  distribution  of  photo-lithographic  products  and 
services. 

The  administrative  agency  of  this  Product  Group  is  the  Board  of  Directors 
of  the  National  Association  of  Photo-lithographers. 

No.  E-8.  Picture  PubllsJiers  and  Picture  Importer.^. — This  group  shall  include 
all  member  establishments  which  publish  or  represent  publishers,  and  import 
or  represent  importers,  or  are  engaged  in  the  publication  or  importation  of 
•'  Pictures  for  Resale." 

The  expression  "  Pictures  for  Resale  "  is  understood  to  mean :  Pictures  in  the 
form  of  the  pictorial  and  of  the  graphic  arts  for  resale  through  art  dealers 
as  distinguished  from  pictures  in  any  form  gratuitously  distributed. 

The  administrative  agency  of  this  Product  Group  is  the  Executive  Com- 
mittee of  the  Picture  Publishers  and  Importers  Association. 

No.  E-9.  Playing  Cards. — This  group  shall  include  all  member  establishments 
which  are  engaged  in  the  manufacture  and  distribution  of  playing  cards. 

The  administrative  agency  of  this  Product  Group  is    (to  be  determined). 

No.  E-10.  Posters.— This  group  shall  include  all  member  establishments  spe- 
cializing in  the  production  of  posters,  cards,  cloth  and  fiber  banners,  etc.,  by 
relief  printing  for  advertising  or  display  purposes. 

The  administrative  agency  of  this  Product  Group  is  the  Executive  Com- 
mittee of  the  Poster  Printers  Association  of  the  United  States  and  Canada. 

No.  E-11.  Standardized  Stationery  and  Business  Forms. — This  group  shall  in- 
clude all  member  establishments  which  print  by  any  process  stationery  and 
business  forms,  except  as  included  in  National  Product  Group  No.  E-2. 

The  administrative  agency  of  this  Product  Group  is  (to  be  determined). 

No.  E-12.  Textile  and  Hosiery  Packing  Manufacturers. — This  group  shall  in- 
clude all  member  establishments  which  are  engaged  in  the  manufacture  and/or 
distribution  of  textile  and  hosiery  packing  products,  whether  they  be  directly  or 
indirectly  engaged  in  tlie  production  of  textile  and  hosiery  packings  either  for 
general  commercial  use  and/or  specific  purposes  such  as  box  wraps,  tops,  over- 
wraps, bands,  labels,  rider  tickets,  sample  tickets,  stickers,  seals,  tags,  inserts, 
fly  sheets. 

The  administrative  agency  of  this  Product  Group  is  the  Executive  Board  of 
the  National  Association  of  Textile  and  Hosiery  Packing  Manufacturers. 

No.  E-13.  Ticket  and  Coupon. — This  group  shall  include  all  member  estab- 
lishments which  are  engaged  in  the  manufacture  of  tickets,  identification  checks 
and  coupons  and  those  engaged  in  the  manufacture  and/or  distribution  of  thrift 
systems  and  supplies. 

The  administrative  agency  of  this  Product  Group  is  the  Ticket  and  Coupon 
Manufacturers'  Council. 

No.  E-l-'f.  Dry  Transfer  Manufacturers. — This  group  shall  include  all  member 
establishments  which  produce  dry  transfers  for  general  commercial  use  and  for 
embroidery,  decorative  or  like  special  purposes. 

The  administrative  agency  of  this  Product  Group  is  the  Executive  Com- 
mittee of  the  National  Association  of  Dry  Transfer  Manufacturers. 

No.  E-15.  Church  Envelope  Systems. — This  group  shall  include  all  member 
establishments  producing  and  selling  church  envelope  systems. 

The  administrative  agency  of  this  Product  Group  is  the  Executive  Committee 
of  the  Association  of  Producers  of  Church  Envelope  Systems. 

No.  E-16.  Law  Printers. — This  group  shall  include  all  member  establishments 
producing  and  selling  law  printing  of  the  characters  commonly  produced  in 
law  printers  plants,  such  as  pleadings,  transcripts,  records,  reports  and  briefs, 
prepared  for  filing  in  proceedings  pending  before  courts,  commissions  and  other 
similar  judicial  and  administrative   bodies. 

The  administrative  agency  of  this  Product  Group  is  the  National  Executive 
Committee  of  the  National  Law  Printers  Institute. 

No.  E-11.  Map  Publishers. — This  group  shall  include  all  member  establish- 
ments creating  and  publishing  maps,  atlases,  charts  and  globes. 

The  administrative  agency  of  this  Product  Group  is  file  Board  of  Directors 
of  the  Map  Publishers  Association  of  the  United  States. 
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APPENDIX  OF  INDUSTRY  NO.  A-1 

COMMEKCIAL   RELIEF    PkINTING 

The  provisions  of  tliis  Appendix  are  applicable  only  to  Industry  No.  A-1. 

ADMINISTRATIVE  PROVISIONS 

(a)  The  administration  of  this  Code  for  the  Commercial  Relief  Industry 
shall  be  under  the  jurisdiction  of  the  United  Typothetae  of  America,  which  is 
designated  as  the  National  Code  Authority  for  this  Industry. 

(b)  All  proceedings  of  the  National  Code  Authority  shall  be  in  conformity 
with  the  provisions  of  the  Charter  and  By-Laws  of  the  United  Typothetae  of 
America  and  with  the  provisions  of  this  Code. 

MAINTENANCE   OF   FAIR   COMPETITION 

(c)  From  the  effective  date  of  this  Code  and  until  the  National  Code  Author- 
ity of  this  Industry  shall  have  declared  departmental  economic  hourly  cost  rates 
and  production  standards  and  cost  determination  schedules  as  provided  in 
Section  26  (b),  no  establishment  in  any  region  shall  sell  or  offer  to  sell  any 
product  listed  in  an  approved  and  available  catalog  already  in  general  use  in 
such  region  on  any  other  basis  or  at  a  price  lower  than  contained  in  such 
catalog,  provided  (1)  that  such  catalog  shall  first  have  been  submitted  to  the 
Consumers  Advisory  Board  of  the  National  Recovery  Administration  and  ap- 
proved by  the  Administrator,  and  (2)  that  such  prohibition  shall  not  apply  to 
any  individual  order  exceeding  five  hundred  dollars  ($500)  in  amount,  nor  to 
any  combined  or  contract  order  exceeding  five  thousand  dollars  ($5,000)  In 
amount  per  year. 

(d)  After  the  National  Code  Authority  of  this  Industry  shall  have  declared 
the  costs  of  any  products  as  provided  in  Section  26  (d),  no  establishment  shall 
sell  or  offer  to  sell  any  such  products  at  less  than  such  costs,  provided  that  any 
such  prohibition  shall  not  apply  to  any  individual  order  exceeding  five  hundred 
dollars  ($500)  in  amount  nor  to  any  combined  or  contract  order  exceeding  five 
thousand  dollars  ($5,000)  in  amount  per  year. 

APPENDIX  OF   INDUSTRY  NO.  A-2 

Non-Metropolitan   Newspaper   Publishing   and    Pkintino 

The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  A-2. 

administrative  provisions 

(a)  The  administration  of  this  Code  for  the  Non-Metropolitan  Newspaper 
Publishing  and  Printing  Industry  shall  be  under  the  jurisdiction  of  the  Na- 
tional Editorial  Association,  the  Board  of  Directors  of  which  is  designated  as 
the  National  Code  Authority  for  this  Industry,  with  the  further  provision  that 
state,  regional  and/or  local  administration  under  this  Code  shall  be  carried  on 
through  state,  regional,  and/or  local  organizations  now  cooperating  and/or  affili- 
ated, or  to  be  afliliated,  with  the  National  Editorial  Association;  provided, 
that  the  Board  of  Directors  of  the  National  Editorial  Association  be  augmented 
for  the  purj)o.se  of  administering  this  Code  only,  by  at  least  four  members  of 
the  Newspaper  Association  Managers,  Inc.,  one  of  whom  .shall  be  from  the 
Pacific  Slope,  one  from  tin?  Middle-west,  one  from  the  South,  and  one  from  the 
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East.  The  selection  of  the  representatives  from  the  Newspaper  Association 
Managers,  Inc.,  and  the  allocation  of  the  section  from  which  each  shall  be 
selected,  shall  be  made  by  Newspaper  Association  Managers,  Inc. ;  provided 
further,  that  no  member  of  Newspaper  Association  Managers,  Inc.,  shall  be 
eligible  to  membership  on  this  administering  body  wlio  resides  in  a  state  in 
which  there  resides  a  regular  member  of  the  Board  of  Directors  of  the  National 
Editorial  Association. 

(b)  All  proceedings  of  the  National  Code  Authority  shall  be  in  conformity 
with  the  provisions  of  the  constitution  and  by-laws  of  the  National  Editorial 
Association  and  with  the  provisions  of  this  Code. 

(c)  The  National  Code  Authority  shall  publish  and  distribute  at  regular 
stated  intervals  a  bulletin  and/or  service  letter  which  shall  contain  rules  and 
information  pertaining  to  the  administration  of  this  Code. 

MAINTENANCE    OF    FAIR    COMPETITION 

(d)  Official  Notices  of  Publication. — In  each  state  where  a  rate  is  estab- 
lished by  law  for  the  giving  of  official  notice  by  newspaper  publications,  the 
price  to  be  charged  for  all  notices  required  to  be  published  by  state  or  Federal 
laws  shall  not  be  less  than  such  statutory  rate.  Failure  to  comply  with  this 
provision  shall  constitute  a  violation  of  this  Code. 

APPENDIX  OF  INDUSTRY  NO.  A-3 

Periodical  Publishing  and  Printing 

The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  A-3. 

administrative  provisions 

(a)  The  administration  of  this  Code  for  the  Periodical  Publishing  and  Print- 
ing Industry  shall  be  under  the  jurisdiction  of  the  Periodical  Publishers  In- 
stitute, the  Board  of  Directors  of  which  is  designated  as  the  National  Code 
Authority  for  this  Industry. 

(b)  All  the  proceedings  of  the  National  Code  Authority  shall  be  in  conform- 
ity with  the  provisions  of  the  articles  of  organization,  regulations  and  by-laws 
of  the  Periodical  Publishers  Institute  and  with   the  provisions  of  this  Code. 

maintenance  of  fair  competition 

(c)  Editorial  independence  by  publishers  must  be  kept  inviolate. 

(d)  No  establishment  shall  violate  any  regulation  adopted  by  the  National 
Code  Authority  designed  to  prevent  the  publication  of  misleading  and/or  un- 
truthful  advertising. 

(e)  Circulation  Practices. — The  circulation  records  of  every  publisher  shall 
be  open  freely  for  inspection  by  the  United  States  Post  Office  Department  and 
by  authorized  representatives  of  the  National  Code  Authority,  and  all  reason- 
able auditable  information  which  they  request  shall  be  furnished.  After  one 
year  from  the  effective  date  of  this  Code,  the  publisher  of  each  periodical 
shall  publish  in  the  first  issue  of  such  periodical  after  April  30th  and  October 
30th  of  each  year  a  sworn  statement  showing  the  circulation  figures  covering  the 
issues  of  the  preceding  calendar  six  months'  period  ending  December  31st  and 
June  30th,  respectively,  which  he  has  stated  to  his  advertisers  was  the  basis 
upon  which  he  sold  his  advertising.  In  addition  each  publisher  shall  file 
with  the  Secretary  of  the  Institute,  on  blanks  furnished  by  the  Institute,  a 
sworn  statement  of  such  circulation  figures  divided  between  copies  actually 
sold  and  copies  distributed  free.  Such  information  shall  be  made  available  for 
inspection  at  the  office  of  the  secretary  of  the  National  Code  Authority.  Failure 
to  comply  with  the  requirements  of  this  paragraph  shall  constitute  a  violation 
of  this  Code. 

(f)  Advertising  Rates. — It  is  a  requirement  of  this  Code  that  publishers  must 
file  with  the  Secretary  of  the  Institute  a  true  and  complete  schedule  of  all  ad- 
vertising rates.     Failure  to  do  so  shall  constitute  a  violation  of  this  Code. 

(g)  Maintenance  of  Rates. — Publishers  shall  make  no  deviation  from  their 
published  rate  schedules  on  file  with  tlie  Secretary  of  the  Institute  either  in  the 
form  of  money  or  otherwise,  or  secretly  extend  to  certain  advertisers  special 
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privileges  not  extended  to  all  advertisers  under  like  terms  or  conditions.  Where 
terms  provide  for  time  or  space  discounts  and  they  are  not  actually  earned, 
settlement  must  be  made  on  short  term  basis.  Any  deviation  shall  constitute 
a  violation  of  this  Code. 

(h)  Records. — Failure  to  maintain  records  or  willfully  maintaining  or  issu- 
ing an  inaccurate  or  false  record  of  circulation  or  of  advertising  shall  constitute 
a    violation    of   this   Code. 

It  v/ill  not  be  required  that  full  circulation  records  be  maintained  by  publica- 
tions where  the  advertising  content  does  not  exceed  5  per  cent  of  the  total 
space. 

APPENDIX  OF  INDUSTRY  NO.  A-4 

Book  Manutacturing 

The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  A-4. 

ADMINISTRATIVE    PROVISIONS 

(a)  The  administration  of  this  Code  for  the  Book  Manufacturing  Industry 
shall  be  under  the  jurisdiction  of  the  Book  Manufacturers  Institute,  the  Board 
of  Directors  of  which  is  designated  as  the  National  Code  Authority  for  this 
Industry. 

(b)  All  proceedings  of  the  National  Code  Authority  shall  be  in  conformity 
with  the  provisions  of  the  by-laws  of  the  Book  Manufacturers  Institute  and 
with  the  provisions  of  this  Code. 

(c)  The  National  Code  Authority  shall  set  up  such  bureaus  as  it  may  deem 
necessary  to  guide  its  members  in  the  granting  of  credit.  Such  bureaus  shall 
secure  reliable  information  as  to  the  financial  responsibility  and  credit  stand- 
ing of  customers  of  the  Industry,  and,  in  addition,  it  shall  be  the  duty  of  every 
establishment  operating  under  the  provisions  of  this  Code  to  transmit  to  such 
credit  bureaus  such  information  regarding  the  credit  standing  of  any  of  its 
customers  as  the  said  credit  bureau  may  request,  including  therein  all  open 
accounts  overdue  for  60  days  or  more. 

(d)  The  National  Code  Authority  may  make  a  survey  of  the  equipment  and 
productive  capacity  of  each  establishment  operating  under  the  provisions  of  this 
Code.  In  determining  the  total  productive  capacity  of  each  such  establish- 
ment all  mechanical  equipment  which  may  be  already  installed  and  available 
for  service  on  the  effective  date  of  this  Code  (or  under  purchase  contract  on 
that  date)  shall  be  included  and  all  such  equipment  registered  with  the  Nattonal 
Code  Authority ;  thereafter,  all  proposed  replacements  and  purchases  of  new 
equipment  shall  be  registered  with  the  National  Code  Authority  prior  to 
purchase. 

(e)  After  such  survey  of  productive  capacity  and  registration  of  equipment, 
it  shall  be  the  duty  of  the  National  Code  Authority  to  advise  members  of  the 
Industry  contemplating  the  purchase  of  additional  equipment,  if  in  its  opinion 
such  purchase  would  have  a  harmful  effect  upon  existing  conditions  of  employ- 
ment or  if  such  purchase  would  contribute  to  over-equipment  in  the  Industry. 

(f)  The  National  Code  Authority  may  arrange  for  the  scrapping  or  other 
disposal  of  equipment  displaced  by  new  equipment,  in  cooperation  with  the 
establisbment  disposing  of  it  and/or  the  manufacturer  or  dealer  receiving  it. 

AfAINTENANCE    OF   FAIR   COMPETITION 

(g)  No  establishment  siiall  alter,  omit,  or  in  any  way  modify  the  terms  and 
conditions  contained  in  the  nniform  sales  contract  form  which  may  be  adopted 
by  the  National  Code  Autliority,  and  any  such  alteration,  omission,  or  modifi- 
cation shall  l)e  a  violation  of  this  Code. 

(h)  Any  cstablishmoiit  may,  for  its  own  convenience,  accept  quantity  orders 
on  a  df'ferrod  l)illiiig  i):isis,  provided  that  the  terms  and  conditions  meet  with 
the  api)roval  of  tlie  Niitinnal  ('o<l(>  Autliority. 

(I)  After  the  effect ivc  date  of  tliis  Code  no  eslabrslnnont  shall  grant  terms 
In  excess  of  tliosc  hcrohi   established. 

(J)  1.  liillinfj. — Cotnpositinn,  jilate  making,  paper  and  i)riiilnig  shall  he 
billed  when  eompletefj  ;  l)iii(liiig  sliail  be  hilled  upon  (•()nq)I(>tion  of  a  specific 
order,  or  at  llie  option  <>f  iju'  l)in<!er,  ns  the  books  arc  shipped;  provided,  that 
Jill  uiislii|)p(.'d  trade  Ixioks  shall  lie  billed  witliin  six  months  after  completion 
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nnd  all  uiishippod  subscript'on  and  text  books  shall  be  billed  within  one  year 
after  completion. 

2.  Pdiiment. — Maximum  discount  2  per  cent  for  payment  in  cash  not  later 
than  the  15th  of  the  month  following  billing;  net  end  of  month  following 
billing;  interest  to  be  charged  thereafter  at  the  legal  rate  per  annum. 

(k)  When  cash  payments  are  not  made  by  end  of  month  following  billing, 
only  legal  interest  bearing  ti'ade  acceptances  may  be  taken,  no  discount  allowed, 
and  such  trade  acceptances  must  be  given  not  later  than  the  end  of  the  month 
following  date  of  billing. 

(1)  The  folding,  plating,  gathering  and/or  sewing  of  all  unoi-dered  sheets, 
when  such  work  is  performed  by  the  binder,  shall  be  billed  within  one  year 
after  completion. 

LIBRARY   BINDING 

The  provisions  of  this  Section  are  applicable  only  to  the  Library  Binders' 
Group  of  Industry  No.  A-4. 

(1)  Specifications. — The  standard  to  govern  a  Class  "A"  library  book  bind- 
ing shall  be  the  specifications  of  the  Book  Manufacturers'  Institute  when 
approved  by  the  American  Library  Association. 

(2)  Credit  and  Terms. — Sales  and  service  and/or  library  binding  shall  be 
invoiced  net,  payable  ten  (10)  days  E.O.M.  Sales  of  supplies  may  be  made 
subject  to  a  discount  of  2%  ten  days  E.O.M.  at  the  option  of  the  seller.  It  is 
considered  that  library  binders  may  extend  longer  than  usual  commercial  credit 
to  public  and  quasi-public  institutions. 

(3)  No  establishment  shall  alter,  omit,  or  in  any  way  modify  the  terms  and 
conditions  contained  in  the  uniform  sales  contract  form  which  may  be  adopted 
by  the  National  Code  Authority,  and  any  such  alteration,  omission,  or  modifica- 
tion shall  be  a  violation  of  this  Code. 

SUPERFINISH   COVER   MANUFACTURING 

The  provisions  of  this  Section  are  applicable  only  to  the  Superfinish  Cover 
Manufacturing  Group  of  Industry  No.  A-4. 

(1)  Appropriation  of  Designs. — No  establishment  shall  usurp  or  make  use 
of  any  design,  plan,  drawing,  sketch,  dummy  or  copy,  originated  by  a  com- 
peting establishment  and  submitted  to  a  prospective  customer  which  is  plainly 
marked  as  being  the  property  of  the  competing  establishment  or  which  has  not 
been  paid  for  by  such  prospective  customer.  This  is  not  to  be  considered  as 
prohibiting  duplication  of  existing  stock  designs. 

(2)  Use  of  Trade-Marks. — The  manufacturer's  trade-mark  or  other  means  of 
identification  shall  appear  in  the  lower  right-hand  corner  of  the  back-lid  on  all 
classes  of  school  annual  covers. 

(3)  Advertising  in  Annuals. — Cover  manufacturers  shall  not  take  advertising 
space  in  school  annuals  in  excess  of  2^/^%  of  the  total  cover  contract  price  as 
billed  by  sucli  manufacturers. 

(4)  Terms  and  Discounts. — Shipment  of  all  covers  shall  be  f.o.b.  the  plant  of 
manufacturer. 

Cash  Discount :  2%  ten  days  from  date  of  Invoice,  30  days  net. 

C.O.D.  Orders :  509o  deposit  with  order,  balance  on  delivery  of  covers. 

Time  Discount :  No  discount  shall  be  allowed  for  advance  order  placement 
but  delivery  date  may  be  specified  to  regulate  billing. 

Deferred  Dating:  No  deferred  payment  dating.  All  payments  uniformly 
.  due  in  30  days  from  date  of  invoice.  Interest  shall  be  charged  at  legal 
rate  after  30  days  from  date  of  invoice. 

APPENDIX  OF  INDUSTRY  NO.  A-5 
Daily  Newspaper  Publishing 
The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  A-5. 

ADMINISTRATIVE    PROVISIONS 

(a)  The  administration  of  this  Code  for  the  Daily  Newspaper  Publishing 
and  Printing  Industry  shall  be  under  the  jurisdiction  of  the  National  Editorial 
Association,  the  Board  of  Directors  of  which  is  designated  as  the  National  Code 
Authority  for  this   Industry,   with   the  further  provision   that   state,  regional 


58 

and/or  local  administration  under  this  Code  shall  be  carried  on  through  state, 
regional  and/or  local  organizations  now  cooperating  and/or  affiliated,  or  to  be 
affiliated,  with  the  National  Editorial  Association,  provided  that  the  Board 
of  Directors  of  the  National  Editorial  Association  shall  be  augmented  for  the 
purpose  of  administering  this  Code  only,  by  at  least  four  members  of  the  News- 
paper Association  Managers,  Inc.,  which  number  may  include,  or  be  further 
augmented  by  the  Board  of  Directors  of  the  National  Editorial  Association 
to  include,  members  of  regional  daily  newspaper  associations. 

(b)  All  proceedings  of  the  National  Code  Authority  shall  be  in  conformity 
with  the  provisions  of  the  constitution  and  by-laws  of  the  National  Editorial 
Association  and  with  the  provisions  of  this  Code. 

(c)  The  National  Code  Authority  shall  publish  and  distribute  at  regular 
stated  intervals  a  bulletin  and/or  service  letter  which  shall  contain  rules  and 
information  pertaining  to  the  administration  of  this  Code. 

MAINTENANCE   OF   FAIR   COMPETITION 

(d)  Official  Notices  of  Publication. — In  each  state  where  a  rate  Is  estab- 
lished by  law  for  the  giving  of  official  notice  by  newspaper  publications,  the 
price  to  be  charged  for  all  notices  required  to  be  published  by  state  or  Federal 
laws  shall  not  be  less  than  such  statutory  rate.  Failure  to  comply  with  this 
provision  shall  constitute  a  violation  of  this  Code. 

APPENDIX  OF  INDUSTRY  NO.  B-1 

Lithographic  Printing 
The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  B-1. 

ADMINISTRATIVE  PROVISIONS 

(a)  The  administration  of  this  Code  for  the  Lithographic  Printing  Industry 
shall  be  under  the  jurisdiction  of  the  Lithographers  National  Association,  the 
Board  of  Directors  of  which  is  designated  as  the  National  Code  Authority  for 
this  Industry. 

(b)  All  proceedings  of  the  National  Code  Authority  shall  be  in  conformity 
with  the  provisions  of  the  constitution  of  the  Lithographers  National  Associa- 
tion and  with  the  provisions  of  this  Code. 

MAINTENANCE   OF   FAIR   COMPETITION 

(c)  No  establishment  shall  imitate  the  exclusive  trade  marks,  trade  names, 
slogans  or  other  marks  of  identification  of  any  competitor. 

(d)  No  establishment  shall  alter,  omit,  or  in  any  way  modify  the  terras  and 
conditions  contained  in  the  uniform  sales  contract  form  which  may  be  adopted 
by  the  National  Code  Authority,  and  any  such  alteration,  omission,  or  modifica- 
tion shall  be  a  violation  of  this  Code. 

APPENDIX  OF  INDUSTRY  NO.  C-1 

Gravure  Printing 

The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  C-1. 

administrative  provisions 

(a)  Tlie  administration  of  this  Code  for  the  Gravure  I'rinting  Industry 
shall  be  under  tlie  jurisdiction  of  tlio  National  (Jravure  Printers  Association, 
the  Board  of  Directors  of  whicli  is  designated  as  tlie  National  Code  Authority 
for  this  Industry. 

(b)  All  procpodings  of  (bo  National  Code  Authority  shall  be  in  conformity 
with  the  provisions  of  the  const itution  and  by-laws  of  tlie  National  Gravure 
Printers  A.ssociation  and  with  the  provisions  of  this  Code. 
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APPENDIX    OF    INDUSTRY   NO.  C-2 

Steel  and   Copperplate  ENGRA^^NG  and  Printing 

Tlie  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  C-2. 

administrative  provisions 

(a)  The  administration  of  this  Code  for  the  Steel  and  Copperplate  Engrav- 
ing and  Printing  Industry  shall  be  under  the  jurisdiction  of  the  Engraved 
Stationery  Manufacturers  Association,  the  Executive  Committee  of  which  is 
designated  as  the  National  Code  Authority  for  this  Industry. 

(b)  All  proceedings  of  the  National  Code  Authority  shall  be  in  conformity 
with  the  provisions  of  the  by-laws  of  the  Engraved  Stationery  Manufacturers 
Association  and  with  the  provisions  of  this  Code. 

APPENDIX  OF  INDUSTRY  No.  D-1 
Trade  Typesetting 
The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.   D-1. 
administrative  provisions 

(a)  The  administration  of  this  Code  for  the  Trade  Typesetting  Industry  shall 
be  under  the  jurisdiction  of  the  International  Trade  Composition  Association, 
the  Executive  Committee  of  which  is  designated  as  the  National  Code  Authority 
for   this    Industry. 

(b)  All  proceedings  of  the  National  Code  Authority  shall  be  in  conformity 
with  the  provisions  of  the  constitution  and  by-laws  of  the  International  Trade 
Composition  Association  and  with  the  provisions  of  this  Code,  provided  that 
regional  and/or  local  administration  under  this  Code  shall  be  carried  on  through 
regional  and/or  local  organizations  now  operating  and/or  affiliated  or  to  be 
affiliated  witli   the   International   Trade   Composition   Association. 

MAINTENANCE    OF    FAIR    COMPETITION 

(c)  No  establishment  shall  alter,  omit,  or  in  any  way  modify  the  terms  and 
conditions  contained  in  the  uniform  sales  contract  form  which  may  be  adopted 
by  the  National  Code  Authority,  and  any  such  alteration,  omission,  or  modifica- 
tion shall  be  a  violation   of  this   Code. 

APPENDIX  OF  INDUSTRY  NO.  D-2 

Trade  Lithographic  Plate  Making 
The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  D-2. 

ADMINISTRATIVE    PROVISIONS 

(a)  The  administration  of  this  Code  for  the  Trade  Lithographic  Plate  Mak- 
ing Industry  shall  be  under  the  jurisdiction  of  the  Lithographic  Allied  Trade 
Service  Association,  Inc.,  the  Board  of  Directors  of  which  is  designated  as  the 
National  Code  Authority  for  this  Industry. 

(b)  All  proceedings  of  the  National  Code  Authority  shall  be  in  conformity 
witli  the  provisions  of  the  by-laws  of  the  Lithographic  Allied  Trade  Service 
Association,  Inc.,  and  with  the  provisions  of  this  Code. 

MAINTENANCE  OF  FAIR  COMPETITION 

(c)  The  National  Code  Authority  may  require  the  mechanical  and  technical 
equipment  of  all  establishments  to  be  registered,  and  may  require  that  all  new 
additions  to  equipment  shall  be  registered  as  acquired. 


60 

(d)  All  products  shall  be  produced  exclusively  on  the  premises  and  in  the 
plants  or  shops  of  establishments  and  no  part  of  such  work  shall  be  done  in 
the  homes  of  employers  or  employees ;  provided,  one  establishment  may  perform 
work  for  another  establishment. 

APPENDIX  OF  INDUSTRY  NO.  D-3 

Advebtising  Typography 
The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  D-3. 

ADMINISTRATIVE  PROVISIONS 

(a)  The  administration  of  this  Code  for  the  Advertising  Typography  Indus- 
try shall  be  under  the  jurisdiction  of  tlie  Executive  Committee  of  the  Adver- 
tising Typographers  of  America  which  shall  be  enlarged  to  include  representa- 
tion from  each  of  the  four  zones  as  designated  in  the  constitution  and  by-laws 
of  the  Advertising  Typographers  of  America,  and  which  is  designated  as  the 
National  Code  Authority  for  this  Industry. 

(b)  All  proceedings  of  the  National  Code  Authority  shall  be  in  conformity 
witli  the  constitution  and  by-laws  of  the  Advertising  Typographers  of  America 
with  the  provisions  of  this  Code. 

(c)  For  the  proper  equitable  administration  of  this  Code  in  accordance  with 
the  number  of  plants  in  the  Industry,  and  their  geographic  location,  and  for  the 
establishment  of  uniform  practices  as  may  be  required  in  accordance  with  con- 
ditions in  each  district,  the  United  States  of  America  shall  be  divided  into  four 
zones  as  follows : 

Zone  No.  1.  Eastern  Division,  Headquarters,  New  York :  Connecticut,  Dela- 
ware, District  of  Columbia,  Maine,  Maryland,  Massachusetts,  New  Hampshire, 
New  Jersey,  New  York,  Pennsylvania,  Rhode  Island,  Vermont,  Virginia,  West 
Virginia. 

Zone  No.  2.  Western  Division,  Headquarters,  Chicago :  Illinois,  Indiana,  Iowa, 
Kansas,  Kentucky,  Michigan,  Minnesota,  Missouri,  Nebraska,  North  Dakota, 
Ohio,  South  Dakota,  Wisconsin. 

Zone  No.  3.  Pacific  Division,  Headquarters,  Los  Angeles :  California,  Colorado, 
Idaho,  Montana,  Nevada,  Oregon,  Utah,  Washington,  Wyoming. 

Zone  No.  4.  Southern  Division,  Headquarters,  Dallas :  Alabama,  Arizona, 
Arkansas,  Florida,  Georgia,  Louisiana,  Mississippi,  New  Mexico,  North  Caro- 
lina, Oklahoma,  South  Carolina,  Tennessee,  Texas. 

MAINTENANCE   OF   FAIR   COMPETITION 

(d)  Chance  Orders. — Advertising  typography  shall  not  be  solicited  or  pre 
duced  on  a  chance  or  speculative  basis. 

APPENDIX  OF  INDUSTRY  NO.  D-4 

Trade  Mounting  and  Finishing 

The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  D-4, 

administrative  provisions 

(a)  The  administration  of  this  Code  for  the  Trade  Mounting  and  Finishing 
Industry  shall  be  by  the  National  Code  Authority  for  this  Industry,  consisting 
of  seven  (7)  individuals,  two  (2)  of  whom  shall  be  chosen  by  the  Board  of 
Directors  of  tlic  Association  of  Mounters  and  Finishers,  Inc.  from  their  own 
number,  two  (2)  l)y  the  Board  of  Directors  of  the  Lithographers  and  Printera 
Finishers  Association  from  tluMr  own  number,  and  two  (2)  by  the  Board  of 
Directors  of  the  Orai)lilc  Arts  Kinisliing  Association  from  tlieir  own  number, 
and  one  (1)  of  whom  shall  be  ch^ctcd  by  tlie  six  (G)  so  chosen. 

(b)  All  proceedings  of  the  National  Code  Autliority  shall  Ik»  in  conformity 
with  its  by-laws,  rules  and  regulations,  adopted  as  provided  in  Section  3  (g), 
and  with  the  provisions  of  this  Code. 
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MAINTENANCE    OF    FAIR    COMPETITION 

(c)  The  National  Code  Authority  may,  subject  to  the  review  of  the  Adinin- 
istrator,  formulate  uniform  standaids  for  materials  to  be  used  by  all  or  any 
defined  group  of  establishments  ^vithi^  the  industry,  and  for  any  such  estab- 
lishment to  submit  bids  or  make  sales  except  in  accordance  with  the  uniform 
material  standards  thereby  prescribed  shall  be  a  violation  of  tliis  Code. 

APPENDIX  OF  INDUSTRY  NO.  D-5 

Trade  Binding  and  Paper  Kri.iNu 

The  provisions  of  this  Appendix  are  applicable  only  to  Industry  No.  D-5. 

ADMINISTRATIVE    PROVISIONS 

(a)  The  administration  of  this  Code  for  the  Trade  Binding  and  Paper  Ruling 
Industry  shall  be  under  the  jurisdiction  of  the  Book  ^Manufacturers'  Institute, 
the  Board  of  Directors  of  which  is  designated  as  tlie  National  Code  Authority 
for  this  Industry. 

(b)  All  proceedings  of  the  National  Code  Authority  shall  be  in  conformity 
with  the  by-laws,  rules  and  regulations  of  the  Book  Manufacturers'  Institute 
and  with  the  provisions  of  this  Code. 

MAINTENANCE   OF    FAIR    COMPETITION 

(c)  The  terms  of  credit  extended  to  customers  shall  be  "  Net  20  days  E.  O.  M." 
There  shall  be  no  discount  allowed  to  any  customer  for  an  earlier  payment. 

(d)  No  establishment  within  the  Industry  shall  absorb  carrying  charges  for 
any  material  furnished  to  the  trade  binder  and/or  paper  ruler  by  the  customer 
or  his  authorized  agent,  such  as  printed  sheets,  unprinted  paper,  jackets,  dies, 
plates,  etc.,  and,  if  carrying  charges  have  not  been  prepaid,  shall  make  a  charge 
for  pickup. 

(e)  Upon  request  by  one  or  more  unsuccessful  bidders,  the  National  Code 
Authority  may  require  the  successful  bidder  to  submit  to  such  National  Code 
Authority  its  specification  and  prices. 

(f )  No  establishment  shall  alter,  omit,  or  in  any  Avay  modify  the  terms  and 
conditions  contained  in  the  uniform  sales  contract  form  which  may  be  adopted 
by  the  National  Code  Authority,  and  any  such  alteration,  omission,  or  modifi- 
cation shall  be  a  violation  of  this  Code. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-1 

Advertising  Newspapers 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-1. 

administrative  provisions 

(a)  The  administrative  agency  for  the  Advertising  Newspapers  National 
Product  Group  shall  be  the  Board  of  Trustees  of  the  American  Shopping  News 
Publishers  Association. 

(b)  All  proceedings  of  the  administratiA'e  agency  shall  be  in  conformity  with 
the  provisions  of  the  Code  of  Regulations  of  the  American  Shopping  News 
Publishers  Association  and  with  the  provisions  of  this  Code. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-2 

Bank  and  Commercial  Stationery 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-2. 

administrative  provisions 

(a)  The  administrative  agency  for  the  Bank  and  Commercial  Stationery 
National  Product  Group  shall  be  the  Board  of  Directors  of  the  American  Insti- 
tute of  Bank  and  Commercial  Stationers. 
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(b)  All  proceedings  of  tlie  administrative  agency  shall  be  in  conformity 
with  the  provisions  of  the  constitution  and  by-laws  of  the  American  Institute 
of  Bank  and  Commercial  Stationers  and  with  the  provisions  of  this  Code. 

MAINTENANCE    OF    FAIR    COMPETITION 

(c)  From  the  effective  date  of  this  Code  and  until  the  departmental  economic 
hourly  cost  rates  and  production  standards  and  cost  determination  schedules 
shall  have  been  declared  as  provided  in  Section  26  (b),  no  establishment  in  any 
region  shall  sell  or  offer  to  sell  any  product  listed  in  an  approved  and  available 
catalog  already  in  general  use  in  such  region  on  any  other  basis  or  at  a  price 
lower  than  contained  in  such  catalog  provided  (1)  that  such  catalog  shall  first 
have  been  submitted  to  the  Consumers  Advisory  Board  of  the  National  Recovery 
Administration  and  approved  by  the  Administrator,  and  (2)  that  such  prohibi- 
tion shall  not  apply  to  any  individual  order  exceeding  five  hundred  dollars 
($500)  in  amount,  nor  to  any  combined  or  contract  order  exceeding  five  thousand 
dollars  ($5,000)  in  amount  per  year. 

(d)  After  the  Administrative  Agency  of  this  Group  shall  have  declared 
the  costs  of  any  products  as  provided  in  Section  26  (d),  no  establishment  shall 
sell  or  offer  to  sell  any  such  products  at  less  than  such  costs,  provided  that 
any  such  prohibition  shall  not  apply  to  any  individual  order  exceeding  five 
hundred  dollars  ($500)  in  amount  nor  to  any  combined  or  contract  order  ex- 
ceeding five  thousand  dollars  ($5,000)   in  amount  per  year. 

(e)  No  establishment  shall  alter,  omit,  or  in  any  way  modify  the  terms  and 
conditions  contained  in  the  uniform  sales  contract  form  which  may  be  adopted 
by  the  National  Code  Authority,  and  any  such  alteration,  omission,  or  modi- 
fication shall  be  a  violation  of  this  Code. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-3 

Decalcomania  and  Transparency 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-3. 

administkattvb  provisions 

(a)  The  administrative  agency  for  the  Decalcomania  and  Transparency 
National  Product  Group  shall  be  the  Director  of  the  Decalcomania  Association 
of  America. 

(b)  All  proceedings  of  the  administrative  agency  shall  be  in  conformity  with 
the  provisions  of  the  Articles  of  Association,  Rules  and  Regulations  of  the 
Decalcomania  Association  of  America  and  with  the  provisions  of  this  Code. 

APPENDIX  OF   NATIONAL  PRODUCT  GROUP  NO.   E-4 

Greeting  Cards 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-4. 

administrative  provisions 

(a)  The  udniinstrative  agency  for  the  Greeting  Cards  National  Product 
Group  shall  be  the  Board  of  Directors  of  the  National  Greeting  Card  Asso- 
ciation. 

(b)  All  proceedings  of  the  administrative  agency  shall  be  in  conformity 
witii  the  provisions  of  the  constitution  and  by-laws  of  the  National  Greeting 
Card  Association  and  of  the  provisions  of  this  Code. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-5 
Labels 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-5. 
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ADMINISTRATIVE    PROVISIONS 

(a)  The  administrative  agency  for  the  Labels  National  Product  Group  shall 
be  the  Board  of  Directors  of  the  Label  Manufacturers  Association. 

(b)  All  proceedings  of  the  administrative  agency  shall  be  in  conformity 
with  the  provisions  of  the  by-laws  of  the  Label  Manufacturers  Association 
and  with  the  provisions  of  this  Code. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-6 

Music  Printing 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-6. 

ADMINISTRATIVE  PROVISIONS 

(a)  The  administrative  agency  for  the  Music  Printing  National  Product 
Group  shall  be  the  Board  of  Directors  of  the  National  Music  Printers  and 
Allied  Trades  Association. 

(b)  All  proceedings  of  the  administrative  agency  shall  be  in  conformity  with 
the  provisions  of  the  by-laws  of  the  National  Music  Printers  and  Allied  Trades 
Association  and  with  the  provisions  of  this  Code. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.   E-7 

Photo-Lithographing 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-7. 

administrative  provisions 

(a)  The  administrative  agency  for  the  Photo-Lithographing  National  Product 
Group  shall  be  the  Board  of  Directors  of  the  National  Association  of  Photo- 
Lithographers. 

(b)  All  proceedings  of  the  administrative  agency  shall  be  in  conformity  with 
the  provisions  of  the  by-laws  of  the  National  Association  of  Photo-Lithographers 
and  with  the  provisions  of  this  Code. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-8 

Picture  Publishers  and  Picture  Importebs 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-8. 

administrative  provisions 

(a)  The  administrative  agency  for  the  Picture  Publishers  and  Picture  Import- 
ers National  Product  Group  shall  be  the  Executive  Committee  of  the  Picture 

Publishers  and  Importers  Association. 

(b)  All  proceedings  of  the  adniinistrativia  agency  shall  be  in  conformity  with 
the  provisions  of  the  by-laws  of  the  Picture  Publishers  and  Importers  Associa- 
tion and  with  the  provisions  of  this  Code. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-10 

Posters 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-10. 

administrative  provisions 

(a)  The  administrative  agency  for  the  Posters  National  Product  Group  shall 
be  the  Executive  Committee  of  the  Poster  Printers  Association  of  the  United 
States  and  Canada. 
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(b)  All  proceedings  of  the  administrative  agency  shall  be  in  conformity  with 
the  provisions  of  the  constitution  of  the  Poster  Printers  Association  of  the 
United  States  and  Canada  and  with  the  provisions  of  this  Code. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-12 

Textile  and  Hosieey  Packing  Manufactueers 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-12. 

ADMINISTRATIVE  PROVISIONS 

(a)  The  administrative  agency  for  the  Textile  and  Hosiery  Pacliing  Manu- 
facturers National  Product  Group  shall  be  the  Executive  Board  of  the  National 
Association  of  Textile  and  Hosiery  Packing  Manufacturers. 

(b)  All  proceedings  of  the  administrative  agency  shall  be  in  conformity  with 
the  provisions  of  the  constitution  and  by-laws  of  the  National  Association  of 
Textile  and  Hosiery  Pacliing  Manufacturers  and  with  the  provisions  of  this 
Code. 

MAINTENANCE  OF  FAIR  COMPETITION 

(c)  No  member  of  this  Product  Group  shall  produce  any  quantity  of  packing 
without  a  duly  signed  order  or  contract  for  said  packing  from  the  owner  of  the 
design  or  from  some  responsibly  authorized  mill.  In  no  case  shall  tliere  be  spec- 
ulative manufacturing  of  branded  packings. 

(d)  Overruns  shall  not  be  permitted  in  excess  of  ten  per  cent  (10%)  on  orders 
for  branded  packings  and  labels  for  deferred  deliveries — neutral  labels  or  pack- 
ings are  excepted. 

(e)  The  National  Association  of  Textile  and  Hosiery  Packing  Manufacturers 
shall  approve  and  adopt  a  uniform  contract  form  in  accordan^^e  with  Paragraph 
(1),  Section  27,  hereof;  thereafter  no  member  of  this  Product  Group  shall  ac- 
cept an  order  or  contract  unless  it  substantially  conforms  with  said  uniform  con- 
tract form. 

(f)  No  member  of  this  Product  Group  shall  accept  an  order  or  contract  to 
cover  deliveries  for  a  period  of  longer  than  one  year  from  date  of  order  or 
contract. 

(g)  Extension  of  order  or  contract  beyond  the  specified  period  shall  be  per- 
mitted only  when  eighty  per  cent  (80%)  of  the  quantity  ordered  has  been  with- 
drawn, and  then  only  upon  a  charge  of  not  less  than  one  per  cent  (1%)  per 
month  being  made  upon  the  remaining  balance. 

(h)  Supplemental  to  Section  26  (d)  of  this  Basic  Code,  entitled  "Selling 
Below  Cost  Prohibited,"  such  items  as  box  wraps,  labels,  bands,  riders,  seals, 
stickers,  etc.,  shall  each  bear  the  proper  proportion  of  cost  which  shall  be  re- 
flected and  itemized  in  the  per-thousand  price.  Obsolete  or  discontinued  pack- 
ings, only,  are  excepted  from  this  clause. 

(i)  No  member  of  this  Product  Group  shall  accept  an  order  or  contract  from 
any  person  or  organization  for  a  quantity  of  packing  or  labels  wherein  the 
material  shall  be  billed  by  the  packing  manufacturer  at  any  other  price  than 
that  covered  for  each  item  in  the  contract. 

(j)  Supplemental  to  Section  27  (e)  of  this  Basic  Code,  the  sole  exception  to 
rebates  and  refunds  in  any  form  may  l)e  that  where  a  brand  owner  has  paid 
for  packing  or  labels  remaining  in  stock  of  the  manufacturer,  he  shall  be  en- 
titled to  reimbursement  for  the  amount  due  when  payments  are  made  by  other 
than  him  against  withdrawals. 

(k)    Terms. — 

(1)  No  member  of  this  Product  Group  shall  sell  its  products  on  any  other 
terms  than  net  cash  ton  days  E.  O.  M.  or  thirty  days  net. 

(2)  No  such  monilxn-  shall  ship  other  than  f.  o.  h.  manufacturing  ])oint. 

(3)  Any  sucli  moiiibor  may  allow  freiglit  if  and  only  when  included  la 
cost. 

(1)   Orif/inaU.— 

(1)  No  memlior  of  this  Product  Group  shall  make  engravings  or  originals 
(excei)ting  skctciios),  or  sulunit  proofs  of  a  design  to  a  i)rospoct  or  cus- 
tomer under  any  circumstances,  unli  !s  the  milking  of  engravings  or  origi- 
nals be  covered  l)y  a  definite  order  Ijom  the  iimspect  or  customer.     In  case 
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of  such  order  a  reasonable  charge  shall  be  made  for  the  engravings  or 
originals,  and  such  charge  shall  not  be  at  less  than  cost. 

(2)  This  charge  may  be  remitted  should  order  for  quantity  of  packing 
be  placed  within  120  days  from  date  of  order  for  proofs. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-13 

Ticket  and  Coupon 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-13. 

ADMINISTRATIVE   PROVISIONS 

(a)  The  administrative  agency  for  the  Ticket  and  Coupon  National  Product 
Group  shall  be  the  Ticket  and  Coupon  Manufacturers  Council. 

(b)  All  proceedings  of  the  administrative  agency  shall  be  in  conformity  with 
the  provisions  of  the  by-laws  of  the  Ticket  and  Coupon  Manufacturers  Council. 

MAINTENANCE  OF  FAIE  COMPETITION 

(c)  No  establishment  shall  alter,  omit,  or  in  any  way  modify  the  terms 
and  conditions  contained  in  the  uniform  sales  contract  form  which  may  be 
adopted  by  the  National  Code  Authority,  or  National  Product  Group,  and  any 
such  alteration,  omission,  or  modification  shall  be  a  violation  of  this  Code. 

(d)  No  member  of  this  Product  Group  shall  print  the  imprint  of  non-manu- 
facturers on  any  class  or  type  of  tickets,  checks  or  coupons  excepi;  when  such 
non-manufacturer  is  a  recognized  affiliate  or  subsidiary  of  a  ticket,  check  or 
coupon  manufacturer. 

(e)  The  following  fair  trade  practices  are  applicable  only  to  members  of 
the  Licensed  Railroad  Ticket  Manufacturers  Association : 

(1)  No  member  shall  sell  products  of  the  industry  to  persons  not  con- 
sumers of  such  products  and/or  not  manufacturers  of  such  products. 

(2)  Terms: 

(a)  Net  30  days,  no  cash  discount. 

(b)  All  sales  shall  be  made  f.o.b.  point  of  shipment. 

(f)  The  following  fair  trade  practices  are  applicable  only  to  members  of  the 
Electric  Railway  and  Bus  Ticket  Manufacturers  Association : 

(1)  No  member  shall  sell  products  of  the  industry  to  persons  not  con- 
sumers of  such  products  and/or  not  manufacturers  of  such  products. 

(2)  Terms: 

(a)   Net  30  days,  no  cash  discount. 
•     (b)   All  sales  shall  be  made  f.o.b.  point  of  shipment. 

(g)  The  following  fair  trade  practices  are  applicable  only  to  the  members 
of  the  Amusement  Ticket  Manufacturers  Association : 

(1)  All  circuits  consisting  of  a  group  of  theaters,  under  one  general 
management,  with  a  total  seating  capacity  of  not  less  than  ten  thousand, 
shall  be  entitled  to  wholesale  prices. 

(2)  Members  shall  recognize  as  a  dealer,  jobber  or  distributor  only  a 
definitely  established  business  organization  that  sells  tickets,  checks,  cou- 
pons, and  other  supplies  to  individual  theatres,  all  of  whose  orders  in 
general  are  billed  by  the  manufacturer  to  the  dealer,  jobber  or  distributor. 

(h)  The  following  fair  trade  practices  are  applicable  only  to  the  members 
of  the  Clothing  Ticket  and  Numbered  Production  Systems  Manufacturers 
Association : 

Terms  of  sale  and  delivery : 

(1)  To  customers  direct:  Thirty  days  net,  no  cash  discount. 

(2)  Prices  shall  be  f.o.b.  point  of  shipment. 

(i)  The  following  fair  trade  practices  are  applicable  only  to  members  of  the 
Restaurant  Check   Manufacturers  Association : 

(1)  The  standard  sizes  of  paper  used  for  guest  checks  shall  be,  Group 
No.  1,  maximum  size  13%  square  inches ;  Group  No.  2,  maximum  size, 
18%  square  inches ;  Group  No.  3,  maximum  size,  24  square  inches. 

(2)  Members  shall  recognize  as  a  dealer,  jobber  or  dstributor  only  a 
definitely  established  business  organization  that  sells  tickets,  checks, 
coupons,  etc.,  to  restaurants,  cafes,  hotels,  etc.,  in  general,  all  of  whose 
orders  are  billed  by  the  manufacturer  to  the  dealer,  jobber  or  distributor. 
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(3)  The  advertisement  of  a  jobber,  dealer  or  distributor  of  restaurant 
checks  shall  only  appear  on  such  checks  provided  the  name  of  the  manu- 
facturer also  appears  on  the  checks  and  further  provided  that  all  res- 
taurant checks  so  printed  shall  be  classified  as  specially  printed 
restaurant  checks. 

(4)  Maximum  credit  terms  shall  be: 

(a)  Open  accounts:   Two  per  cent  10  days;  30  days  net. 

(b)  0.  O.  D.  accounts:  Net,  no  discount. 

(c)  Money-with-order  accounts:  Three  per  cent  discounts. 

(5)  Members  may  assume  delivery  charges  on  shipments  to  users  within 
a  distance  of  twenty-five  miles  of  corporate  limits  of  any  city  in  which  a 
recognized  restaurant  check  manufacturer's  plant  is  located.  Members 
may  allow  users  located  outside  of  such  area  the  difference  in  the  freight 
charges  from  point  of  shipment  and  what  such  charges  would  have  been 
if  shipment  had  been  made  from  the  nearest  point  at  which  a  recognized 
restaurant  check  manufacturer's  plant  is  located. 

(j)   The  following  fair  trade  practices  are  applicable  only  to  members  of 
the  Coupon  Book  Manufacturers  Association : 
Terms  of  sale  and  delivery : 

(1)  To  customers  direct:  Two  per  cent  cash  discount  for  payment  with- 
in 10  days  from  date  of  shipment,  30  days  net. 

(2)  Parcel  post  or  express  charges  shall  not  be  assumed  by  manufac- 
turer. 

(k)  The  following  fair  trade  practices  are  applicable  only  to  the  members 
of  the  Thrift  Systems  Distributors  Association : 

(1)  No  member  of  this  industry  shall  appropriate  or  imitate  in  whole 
or  in  part,  any  exclusive  plans,  products,  Ideas,  services,  forms,  designs 
or  systems  originated  or  developed  by  a  competitor. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-14 

Drt  Transfer  Manufacturers 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Product 
Group  No.  E-14. 

ADMINISTRATIVE    PROVISIONS 

(a)  The  administrative  agency  for  the  Dry  Transfer  Manufacturers  National 
Product  Group  shall  be  the  Executive  Committee  of  the  National  Association 
of  Dry  Transfer  Manufacturers. 

(b)  All  proceedings  of  the  administrative  agency  shall  be  in  conformity  with 
the  provisions  of  the  constitution  and  by-laws  of  the  National  Association  of 
Dry  Transfer  Manufacturers  and  with  the  provisions  of  this  Code. 

MAINTENANCE   OF   FAIR   COMPETITION 

(c)  Terms. — No  establishment  shall  sell  its  products,  except  embroidery 
designs,  on  any  but  the  uniform  terms  adopted  by  the  Association,  which  are, 
namely,  f.o.b.  Factory,  Net  thirty  days  (30),  no  discount  for  anticipation,  or 
on  terms  of  net  cash. 

(d)  Minimum  Quantities. — 

(1)  No  ostablisliment  shall  accept  for  manufacture  an  order  of  less  than 
5,000  transfers  of  a  design. 

(2)  No  establishment  shnll  ship  transfers  from  manufactured  stock  in 
quantities  of  Icfs  than  1,000. 

(e)  Special  Packing. — No  estahlislimont  shall  accept  for  manufacture  an 
order  in  other  than  the  established  uniform  methods,  without  a  special  charge 
for  this  special  packing  being  made.  These  variations  from  uniform  methods 
Hhall  consist  of  sheeting  of  transfers  and  for  rolls  containing  less  than  2,500 
transf(!rs. 

(f)  Order  Forms.— 'No  establishment  shall  u.se  an  order  form  for  the  taking 
of  orders  on  a  deferred  delivery  basis,  on  any  but  the  uniform  order  forms  as 
accei)l('(I  iiiid  adojitod  by  tlio  group. 

(g)  Orders. — No  oslaliiis'lmieiit  slmll  pi-odiicc  for  slock  any  quantity  of 
transfers  without  a  duly  signed  ordei-,  or  contract,  for  said  transfers  from  tlio 
owner  (»f  tlie  design  or  from  some  o'her  responsil)le  i)arty  or  mill.     It  is  further 
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stipulated  that  under  no  circumstances  are  owners"  designs  to  be  stocked  by 
transfer  manufacturers  on  a  speculative  basis.  This,  however,  does  not  include 
the  transfer  manufacturer's  own  stock  of  descriptive  transfers. 

(h)  Blanket  Contracts. — No  establishment  shall  accept  a  blanket  contract, 
placed  to  protect  customers  on  a  minimum  price  basis,  unless  same  shall  be 
written  and  subject  to  the  order  form  prescribed  by  the  group.  All  such  con- 
tracts shall  be  subject  to  all  other  fair  practice  methods  herein  contained.  No 
blanket  contract  shall  be  written  for  a  quantity  of  less  than  1,000,000  transfers, 
to  be  consumed  within  a  period  of  twelve  months  from  date  of  contract,  and 
only  then  when  customer  agrees  to  accept  an  invoice  at  the  end  of  the  year 
for  an  additional  charge  representing  the  difference,  if  any,  in  price  on  the 
quantity  consumed  at  such  price  schedule  and  the  price  contained  la  the 
contract. 

(i)  Contract  Enforcement. — No  establishment  shall  continue  to  carry  in  their 
stock  any  quantity  of  transfers  on  order  or  contract  beyond  a  period  of  one 
year  from  the  date  of  order  unless  a  storage  charge  of  1%  per  month  on  the 
remaining  balance  be  made. 

APPENDIX  OF  NATIONAL  PRODUCT  GROUP  NO.  E-15 

Church  Envelope  Systems 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Products 
Group  No.  E-15. 

ADMINISTRATIVE    PROVISIONS 

(a)  The  administrative  agency  for  the  Church  Envelope  Systems  National 
Product  Group  shall  be  the  Executive  Committee  of  the  Association  of  Pro- 
ducers of  Church  Envelope  Systems. 

(b)  All  proceedings  of  the  administrative  agency  shall  be  In  conformity 
with  the  provisions  of  the  constitution  and  by-laws  of  the  Association  of  Pro- 
ducers of  Church  Envelope  Systems. 

APPENDIX  OF  NATIONAL  PRODUCTS  GROUP  NO.  E-16 

Law  Printers 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Products 
Group  No.  E-16. 

administrative  provisions 

(a)  The  administrative  agency  for  the  Law  Printing  National  Products 
Group  shall  be  the  National  Executive  Committee  of  the  National  Law  Printers 
Institute. 

(b)  All  proceedings  of  the  Administrative  Agency  shall  be  in  conformity 
with  the  provisions  of  the  constitution  and  by-laws  of  the  National  Law  Printers 
Institute  and  with  the  provisions  of  this  Code. 

maintenance  of  fair  competition 

(c)  No  establishment  shall  quote  a  lump  sum  bid  on  law  work,  based  upon 
a  guess  or  estimate  as  to  volume  of  the  finished  work,  but  will  be  required  to 
quote  a  price  per  page  of  standard  measurement,  plus  a  rate  per  hour  for 
author's  alterations,  for  a  particular  number  of  copies,  plus  specific  charges 
per  unit  for  blank  pages,  extra  proofs,  reprints,  Inserts  and  other  extra  charges 
above  standards  to  which  page  rates  apply. 

(d)  No  establishment  shall  hold  standing  matter  beyond  thirty  days  follow- 
ing end  of  month  during  which  a  job  Is  completed,  without  making  a  monthly 
charge  to  the  customer  in  accordance  with  methods  incorporated  in  the  cost 
system  approved  for  this  industry. 

(e)  No  establishment  shall  deliver  any  quantity  of  copies  beyond  that  speci- 
fied by  the  original  order  without  making  a  proper  charge  for  additional  copies. 

(f )  No  establishment  shall  furnish  a  higher  grade  of  paper  or  materials  than 
is  prescribed  as  standard  for  law  work  without  making  a  proper  additional 
charge  therefor. 
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APPENDIX  OF  NATIONAL  PRODUCTS  GROUP  NO.  E-17 

Map  Publishers 

The  provisions  of  this  Appendix  are  applicable  only  to  National  Products 
Group  No.  E-17. 

ADMINISTRATIVE  PROVISIONS 

(a)  The  administrative  agency  for  the  Map  Publishers  National  Group  shall 
be  the  Board  of  Directors  of  the  Map  Publishers  Association  of  the  United 
States. 

(b)  All  proceedings  of  the  Administrative  Agency  shall  be  in  conformity  with 
the  provisions  of  the  constitution  of  the  Map  Publishers  Association  of  the 
United  States. 
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